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Gannett  1977: 

A  WDrld  of  Different  Newspapers 


Gdnnett  1976  Additions 
Mew  Keiisington-Tarentuni,  Pa. 
Santa  Fe,  M.  Mex. 

Richmond,  Ind. 

Tucson,  Ari/. 

Pending  Acquisitions 
Spiingfield,  Mo. 

Muskogee,  Okla. 

Shreveport,  La. 

Monroe,  La. 


Pending  Merger: 
Speidel  Newspapers 
Stockton,  Calif. 
Salinas,  Calif. 

Visalia,  Calif. 

Fort  Collins,  Colo. 
Iowa  City,  Iowa 
Little  Falls,  Minn. 

St.  Cloud,  Minn. 
Fremont,  Meb. 

Reno,  Nevada 
Pougtikeepsie,  N.Y. 
Chillicothe,  Ohio 
Sioux  Falls,  S.D. 


Gannett 


$4  Million-Dollar-A-Year 


Errand  Boy  Service 

The  San  Diego  County  Marshal’s  Office  . . .  where  deputies 
are  the  county’s  highest  paid  peace  officers  with  duties  that 
include  fetching  and  carrying  at  the  taxpayer’s  expense. 

Evening  Tribune  reporter  Meinhart  Lagies  investigated  and 
found  that  marshal’s  deputies  meet  planes,  run  shopping 
errands,  pick  up  football  tickets.  They  have  taken  a  judge 
to  the  dentist  and  a  judge’s  wife  to  the  hairdresser.  They 
even  lobby  legislation  in  the  interest  of  the  marshal. 

Lagies’  stories  resulted  in  the  governor’s  veto  of  a  special  bill 
to  keep  the  marshal  in  office  five  years  beyond  his  current  age 
of  retirement  and  triggered  a  grand  jury  probe  into  the 
allegations  of  misconduct. 

This  wasn’t  Lagies’  first  big  story.  Last  year  his  accounts  of 
seizure  of  police  personnel  files  resulted  in  the  resignation  of 
San  Diego’s  police  chief.  Lagies  is  one  of  the  Evening  Tribune’s 
crew  of  investigative  reporters  doing  the  kind  of  job  a 
newspaper  should  do  for  its  readers.  The  quality  of  our 
reporting  reflects  the  extent  of  our  commitment  to  the 
communities  we  serve. 


Evening  Tribune 

SAN  DIEGO,  CALIFORNIA 


Coplfiij  Managing  for  growth! 


Wishing  for  total  systems  capability  isn’t  very  effective. 
ECRM  is  offering  you  another  option. 


We  otter  our  expertise,  years  ot  experience 
and  dedication  to  tultilling  your  require¬ 
ments.  (We  were  the  tirst  to  otter  OCR  to  the 
newspaper  industry.) 

We’re  backed  by  a  strong  management  team 
that  knows  your  industry  and  appreciates 
your  needs. 

We  support  you  with  a  field  service  and 
appiications  network  that  covers  North 
America.  Our  team  ot  protessionais  will  pro¬ 
vide  you  with  the  best  possible  service  and 
training. 

We  combine  it  ali  to  bring  you  a  “total” 
system:  quality  components  and  system 
capabilities;  the  features  you  need  in  the 
product  and  in  the  support  ot  your  system; 
the  highest  standards  ot  equipment  perform¬ 
ance  “  all  at  a  price  that  industry  experience 
says  you  can  afford. 


Whether  you’re  looking  tor  a  Copy  Process¬ 
ing  System,  OCR,  or  a  whole  new  way  to  get 
your  process  reproduction  done  better,  tast¬ 
er,  and  at  a  cost  reduction,  see  the  people 
who  know  what  it  takes  to  make  the  “total” 
system  a  reality. 

Your  search  tor  totality  need  no  longer  be 
limited  to  wishful  thinking. 


Where  experience  makes  the  difference 
ECRM.  INC. 

205  BURLINGTON  ROAD 
BEDFORD.  MASSACHUSETTS  01730 
(617)  275-1760 
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JANUARY 

8*11 — Great  Lakes  Newspaper  Production  Conference,  Marc  Plaza,  Hotel 
and  Milwaukee  Convention  Center. 

9*12 — National  Retail  Merchants  Association,  New  York  City  Hilton. 

13-15 — ICMA  Circulation  Management  Seminar,  Troy  State  U.,  Troy,  Ala. 
13-15— Virginia  Press  Association,  Omni  International,  Norfolk. 

13-15 — Texas  Press  Association  Mid-Winter  Convention  and  Trade  Show, 
Royal  Coach  Motor  Hotel,  Dallas. 

15- 16 — ^Texas  Newspaper  Advertising  Managers  Association,  Hilton  Inn, 

Dallas,  Texas. 

16- 19— Northeast  Classified  Advertising  Managers  Association,  Queen 

Elizabeth  Hotel,  Montreal,  Canada. 

16-20 — Newspaper  Computer  Users  Group,  Hilton  Hotel,  Baton  Rouge, 
La. 

19- 22— National  Newspaper  Publishers  Association,  Sheraton  Interna¬ 

tional  Center,  Reston,  Virginia. 

20- 22 — Arkansas  Press  Association,  Arlington  Hotel,  Hot  Springs,  Ark. 
20-22 — Arizona  Newspapers  Association,  Marriott  Hotel,  Tucson,  Ariz. 
20-22 — Kentucky  Press  Association,  Stouffer's  Inn,  Louisville,  Ky. 

20-23 — New  England  Press  Association,  Sheraton-Boston  Hotel,  Boston, 

Mass. 

23-26 — International  Newspaper  Advertising  Executives,  sales  confer¬ 
ence,  Diplomat  Hotel,  Hollywood,  Florida. 

27-29— Tennessee  Press  Association  and  UT-TPA  Press  Institute,  Hyatt 
Regency,  Nashville,  Tenn. 

30-Feb,  4 — Suburban  Newspapers  of  America  Mid-Winter  Management 
Conference,  Cerromar-Dorado,  Puerto  Rico. 


FEBRUARY 

3-5 — International  Circulation  Managers  Association  Legal  Symposium, 
Sheraton  Hotel,  Dallas,  Tex. 

10-12— Ohio  Newspapers  Association,  Sheraton-Columbus  Motor  Hotel, 
Columbus. 

12-13— Southern  Classified  Advertising  Managers  Association  telephone 
sales  conference,  Tallahassee  Hilton,  Tallahassee,  Florida. 

12- 16 — Southern  Classified  Managers  Association,  Tallahassee  Hilton, 

Florida. 

13- 16 — ANPA/NPRA  Personnel  Workshop,  Doubletree  Inn,  Scottsdale, 

Arizona. 

17-19 — New  England  Association  of  Circulation  Executives.  Boston  Mar¬ 
riott,  Newton.  Mass. 

20-22 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

25 — North  Carolina  Farm  Press.  Radio  and  Television  Institute, 
Sheraton-Crabtree  Motor  Inn,  Raleigh. 

25-27 — Mississippi  Valley  Classified  Advertising  Managers  Association 
and  National  Telephone  Supervisors,  Pick-Congress  Hotel,  Chicago. 
III. 

27-March  1 — Texas  Daily  Newspaper  Association,  Fairmount  Hotel,  Dal¬ 
las,  Tex. 

27-March  1 — New  York  State  Publishers  Association,  Marriott  Inn, 
Rochester,  N  Y. 

27- March  5 — ANPA/INPA  Marketing  The  Total  Newspaper  Seminar,  Harri¬ 

son  Conference  Center,  Glen  Cove,  N.Y. 

28- March  1 — New  England  Newspapers  Advertising  Executives  Associa¬ 

tion,  Howard  Johnson  57  Motel,  Boston. 


MARCH 

2- 4 — Newspaper  Advertising  Co-operative  Network  Seminar,  Granada 

Royale,  Phoenix,  Arizona. 

3- 4 — Hendrix  Users  Group,  Le  Downtowner  Du  Vieux  Carre.  New  Orleans, 

La. 

3-5^Pennsylvania  Newspaper  Publishers'  Association  and  Pennsylvania 
Society  of  Newspaper  Editors  Seminar,  Sheraton-Harrisburg  Inn, 
Harrisburg,  Pa. 

3-6— New  York  Press  Association.  The  Americana,  Albany,  N.Y. 

6-16— Pennsylvania  Newspaper  Publishers  Association  Fourxfation  Press 
Institute  Reporters  Training  Seminar,  Holiday  Inn  Town,  Harrisburg, 
Pa. 

13-15— Southern  Newspaper  Publishers  Association  Production  Confer¬ 
ence.  Atlanta,  Ga.  (For  members  only.) 

16-19 — Government  Affairs  Conference.  National  Newspaper  Association. 
Washington.  D.C. 

18-21 — Mid-West  Circulation  Managers  Association.  Sheraton  Skyline 
East.  Tulsa.  Okla. 

21-22 — National  News  Council,  regional  meeting,  Drake  University,  Des 
Moines,  Iowa. 


Newsbriefs 


Fulltime  correspondents  in  foreign  countries  for  the  Chicago 
Daily  News  are  being  recalled  to  the  Chicago  headquarters 
because  of  excessive  tax  costs  faced  by  the  reporters  and 
costs  to  the  paper  of  maintaining  a  foreign  force.  Managing 
editor  Don  Gormley  said  that  Bob  Tamarkin  has  been  recall¬ 
ed  from  Nairobi,  Keyes  Beech  from  Hong  Kong  and  Milt 
Freudenheim  from  Paris.  Ray  Coffey  will  remain  in  London 
and  Jay  Bushinsky  in  Tel-a-Viv  for  the  time  being.  Gormley 
said  the  returning  reporters  will  be  assigned  to  various 
foreign  areas  when  the  news  warrants.  Meantime,  the  Daily 
News  will  maintain  its  large  network  of  overseas  stringers. 
The  new  U.S.  tax  law  which  does  not  allow  credits  for  taxes 
paid  by  U.S.  citizens  in  countries  abroad  works  financial 
hardships  on  individuals,  Gormley  said.  He  added  the  obser¬ 
vation  that  he  expected  other  newspapers,  news  magazines 
and  broadcast  facilities  have  or  will  reduce  their  foreign 
staffs  because  of  excessive  costs  to  both  individuals  and 
companies. 

>|C  « 

The  Chicago  Tribune  began  the  New  Year  by  deleting  from 
its  masthead  the  slogan,  “World’s  Greatest  Newspaper.” 
newspaper  published  in  St.  Louis  by  C.  C.  Johnson  Spink, 
the  president.  The  paper  was  established  in  1886  by  Alfred 
H.  Spink.  Circulation  is  about  350,000. 

He  He  3|C 

The  Chicago  Tribune  begun  the  New  Year  by  deleting  from 
its  Masthead  the  slogan,  “World’s  Greatest  Newspaper.” 

The  promotional  term  was  first  used  on  February  7,  1909 
and  had  been  a  regular  tagline  since  August  29,  1911. 


21- 25 — Penney-Missouri  Newspaper  Awards  Workshop,  University  of 

Missouri,  Columbia,  Missouri 

25-27 — Central  State's  Circulation  Managers  Association,  Marriott,  Lin¬ 
colnshire.  III. 

25-27 — Northwest  Mechanical  Conference,  Radisson  South  Hotel, 
Bloomington,  Minn. 

30-Aprll  1 — America  East  Newspaper  Production  Conference,  Hershey 
Convention  Center,  Hershey,  Pennsylvania. 

APRIL 

2-3 — North  Carolina  Press  Association  Mechanical  Conference,  Jane  S. 
McKimmon  Extension  Education  Center,  North  Carolina  State  Uni¬ 
versity,  and  Hilton  Inn,  Raleigfv. 

14- 16 — Southern  Circulation  Managers  Association,  Pensacola.  Florida. 
16-19 — Inter-State  Circulation  Managers  Association,  Hotel  Hershey,  Her¬ 
shey,  Pa. 

22- 24 — New  England  Newspaper  Production  Conference,  Sheraton  Way¬ 

farer  Motor  Inn,  Manchester,  New  Hampshire. 

25- 27 — American  Newspaper  Publishers  Association,  Fairmont  Hotel,  San 

Francisco,  California. 

26- 29 — PNPA  Foundation  Newspaper  Institute  Advertising  Seminar, 

Sheraton-Harrisburg  Inn,  Harrisburg,  Pa. 

MAY 

1-3 — Ohio  Circulation  Managers  Association,  Marriott  Inn,  Columbus. 

I- 5 — American  Society  of  Newspaper  Editors.  Sheraton  Waikiki,  Hon¬ 

olulu. 

5-7 — ICMA  Circulation  Seminar,  North  Texas  State  University,  Denton, 
Texas. 

8-11 — New  York  State  Circulation  Management  Association,  Kutchers 
Country  Club,  Monticello,  N.Y. 

II- 13 — Suburban  Newspapers  of  America,  Copley  Plaza,  Boston. 

12-14 — Florida  Newspaper  Advertising  Executives,  Ocean  Trail  Holiday 

Inn,  Jupiter,  Florida. 

15- 18 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Diplomat 

Hotel,  Hollywood,  Florida. 

15-18 — National  Retail  Merchants  Association,  sales  promotion  confer¬ 
ence,  Atlanta  Hilton 

18-21 — American  Association  of  Advertising  Agencies.  Greenbrier,  White 
Sulphur  Springs,  West  Virginia. 
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ALABAMA’S  2^  LARGEST 
FOOD  MEDIUM. 

Mobile/ Pascagoula  . . .  $339,788,000  in  Food 
Sales  in  1975  and  growing  every  day!  Mobile 
alone  beats  Montgomery,  the  State  Capital  by 
$106,779,000! 

Source:  Sales  Marketing  Management. 
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Reach  this  big  food  market  thru  the . . . 

MOBILE/PASCAGOULA 

PRESS-REGISTER 

NEWHOUSE  NEWSPAPERS 


Editor  &  Publisher 

TMt  foubtm  fstAte 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


What  do  readers  want? 

The  old  question  of  whether  an  editor  should  give  his 
readers  news  he  thinks  they  shoud  have  or  a  dose  of  what 
they  actually  want  has  never  been  answered. 

An  opinion  poll  by  the  Indianapolis  News,  however,  sheds 
an  interesting  light  on  the  subject.  It  recently  published  an 
annual  poll  of  its  own  editors  listing  the  10  most  important 
news  stories  of  the  year.  Alongside,  it  published  the  10  most 
important  news  stories  as  listed  by  its  readers. 

Editors  and  readers  agreed  on  Number  one:  The  Presiden¬ 
tial  campaign  and  election.  Thereafter,  they  differed  in  this 
order: 

Editors:  2.  Revelations  of  illegal  acts  by  CIA  and  FBI;  3. 
Mao  Tse-tun  and  Chou  En-lai  die — China  changes;  4.  Up¬ 
heaval  in  Southern  Africa;  5.  Earthquakes  in  China,  Italy, 
Guatemala,  Asia,  Indonesia  and  Philippines;  6.  Chowchilla 
school  bus  kidnapping;  7.  Washington  sex  scandals;  8. 
Legionnaires  disease;  9.  Civil  war  in  Lebanon;  10.  Two  U.S. 
soldiers  killed  in  Korean  demilitarized  zone. 

Readers:  2.  Patty  Hearst  trial;  3.  Washington  sex  scan¬ 
dals;  4.  Legionnaires  disease;  5.  Bicentennial  celebration;  6. 
Swine  flu;  7.  School  bus  kidnapping;  8.  Death  of  Howard 
Hughes;  9.  Karen  Ann  Quinlan  case;  10.  Landing  of  unman¬ 
ned  vehcile  on  Mars. 

Editors  selected  two  stories  of  national  importance  and 
five  of  international  importance. 

Readers  selected  no  story  of  foreign  or  international  sig¬ 
nificance. 

It  presents  a  dilemma  for  editors.  Of  course,  the  results  of 
the  poll  does  not  mean  readers  ignored  the  stories  about 
China,  earthquakes.  South  Africa,  CIA,  etc.  But  it  does 
mean  readers  recalled — remembered — the  other  stories 
most. 

Or,  does  it  mean  that  newspapers  are  giving  their  readers 
more  information  of  historical  and  international  signifi¬ 
cance  and  less  sensationalism  than  readers  want? 

Farewell  to  ''newsman” 

We  have  been  taken  to  task  by  a  reader  for  using  the  word 
“newsman”  in  reference  to  reporters  of  both  sexes.  It  isn’t 
the  first  time.  Old  habits  are  hard  to  break,  but  we’re  trying. 
The  awful  word  was  used  in  two  headlines  whereas  the 
stories  referred  to  journalists  of  both  sexes.  The  word  “re¬ 
porters”  would  have  fit  in  the  same  space,  but  would  not 
have  been  completely  accurate. 

We  have  as  many  newswomen  on  our  staff  as  we  have 
newsmen,  so  it  isn’t  a  case  of  being  prejudiced.  We’ll  just 
have  to  rewrite  those  headlines  and  we  promise  not  to  get 
into  the  “newsperson,”  “newspeople”  syndrome. 

“Newsman,”  unless  it  is  specific,  farewell! 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
"  ‘  *  Newspaper 

Publishers  Association 

6  mo.  average  rret  paid  June  30.  1976 — 25.009 


The  Oldest  Publishers  and  Advertisers 
Newspaper  m  America 

With  which  have  been  merged  The  Journalist  estab¬ 
lished  March  22.  18S4.  Newspaperdom  established 
March.  1892.  the  Fourth  Estate  March  1. 1894.  Editor  & 
Publisher.  June  29.  1901.  Advertising.  January  22. 
1925 


Managing  Editor:  Jerome  H  Walker  Jr 


Associate  Editors:  John  P  Consoli.  Jane  Levere. 
Carla  Marie  Rupp.  Lenora  Williamson.  Earl  W 
Wilken 

Midwest  Editor:  Gerald  B  Healey 


Washington  Correspondent:  I  William  Hill 

General  Manager  Ferdinand  C  Teubner 

Assistant  General  Manager  and  Promotion 
Manager  George  Wilt 

Advertising  Manager  Donald  L  Parvin 

Midwest  Ad  Manager:  Thomas  M  Bloodgood 

Sales  Representatives:  Richard  J.  Flynn.  Martin 
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Librarian:  Adelaide  Santdnastaso 


OFFICES 
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213-382-6346  Scott,  Marshall.  Sands  &  Latta, 
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Letters 

SUCCESS  STORIES 

Your  article  “Saffir  To  Try  Publishing 
a  NYC  Daily  Again”  (E  &  P,  Dec.  18, 
1976)  was  grossly  unfair  and  misleading. 

You  emphasized  the  unsuccessful  at¬ 
tempt  to  revive  the  New  York  Standard 
in  1964  with  a  financial  stake  of  about  $1 
million,  but,  you  remarkably  failed  to 
note  the  huge  success  of  the  Standard 
during  the  time  it  was  published.  The 
Standard  was  one  of  the  newspaper 
miracles  of  modem  time. 

It  sold  some  20  million  newspapers, 
grossed  around  $3  million,  earned  nearly 
$1  million  and  won  numerous  journalism 
awards,  including  one  the  newspaper  and 
I  received  jointly  named  in  honor  of 
Editor  &  Publisher  s  former  publisher, 
James  Wright  Brown. 

While  there  was  time  and  attention 
given  to  reviving  the  newspaper,  no 
money  had  been  invested  in  the  project. 

So  to  talk  about  something  being  unsuc¬ 
cessful  without  citing  the  record  is  very 
misleading. 

Your  reference  to  the  Latin  American 
Times  gave  the  impression  that  all  there 
was  was  an  announcement  of  the 
”  start-up”  and  then  you  made  a  point  to 
report:  “This  paper  was  also  unsuccess¬ 
ful”  Also  unsuccessful?  Unfair  and  mis¬ 
leading  again. 

The  facts  are  that  the  Latin  American 
Times  did  publish  as  a  daily  for  many 
months,  received  kudos  from  distin¬ 
guished  journalists  here  and  abroad,  bus¬ 
iness  leaders,  heads  of  governments,  in¬ 
cluding  the  then  President  Lyndon 
Johnson.  President  Johnson  said  it  did 
more  for  the  Americas  than  the  Alliance 
for  Progress.  It  did  cease  publication  in 
view  of  advertising  resistance  and  insuf¬ 
ficient  capital. 

My  record  as  a  publisher  and  working 
journalist  before  that  is  not  as  “unsuc¬ 
cessful”  as  your  article  implies. 

Leonard  Saffir 

114  E.  90th  St. 

N.Y.,  N.Y.  10028 

4c  «  Ik 

FOR  MEN  ONLY 

The  word  “newsmen”  appeared  in  two 
headlines  in  the  December  25  edition.  In 
both  cases,  the  word  was  used  inaccu¬ 
rately  since  the  reference  was  to  jour¬ 
nalists  of  both  sexes. 

In  the  same  issue,  we  learn  that 
“granny”  held  a  working  press  card  100 
years  ago.  She  wasn’t  a  “Newsman” 
and  neither  are  many  of  the  reporters, 
editors,  journalists  and  members  of  the 
press  to  whom  your  magazine  is  di¬ 
rected. 

Please  consider  either  banning  the 
word  or  restricting  its  use  to  cases  in 
which  it  is  accurate. 

Judy  Wiessler 
(Wiessler  works  in  the  Washington 
Bureau  of  the  Houston  Chronicle.) 
EDITOR  &  PUBLISHER  for  January  8,  1977 


ABBREVIATION  POLICY 

It  was  a  bitter  disappointment  to  read 
the  December  1 1  E  &  P  about  the  attack 
of  the  Nashville  Tennessean  and  the 
Nashville  Banner  by  Court  of  Criminals 
Appeals  Judge  Charles  Galbraith.  His 
charge  that  the  papers  policy  of  not  per¬ 
mitting  abbreviations  in  Classified  as 
being  a  direct  outgrowth  of  a  monopoly 
is  absurd.  (Editor’s  note:  The  ad  policy 
of  the  newspapers  was  upheld.  See  re¬ 
port  in  this  issue.) 

Obviously,  Galbraith  fails  to  realize 
that  one  of  the  surest  ways  for  any  news¬ 
paper  to  generate  additional  Classified 
volume  is  via  those  uninspiring  ab¬ 
breviated  liners.  We  all  know  that  they 
don’t  get  the  job  done  and,  as  a  result, 
have  a  longer  run  length  which  cost  the 
consumer  more  money  .  .  .  not  less. 

Galbraith’s  supporting  statement  that 
this  policy  “eliminated  the  economical 
use  of  abbreviations  as  customarily  per¬ 
mitted  in  other  advertising  markets  of  the 
nation  in  the  newspapers”  is  also  an  in¬ 
accurate  statement.  During  the  March 
1976  API  Classified  Seminar  it  was  dis¬ 
covered  that  less  than  15%  of  the  papers 
represented  permitted  abbreviations. 
This  sample  would  probably  prove  to  be 
very  accurate  if  researched  nationwide. 

One  final  comment.  If  the  Honorable 
Judge  has  such  an  interest  in  monopolies 
and  the  service  the  newspapers  are  ex¬ 
pected  to  provide  their  readers  with,  may 
I  suggest  he  look  into  the  government 
intervention  of  Classified  Advertising  via 
House  Rule  50.  He  could  write  an  entire 
book  of  abbreviations  on  that  one.  .  .  . 
that  is  if  anyone  would  read  it. 

Richard  P.  Mathauer 
(Mathauer  is  ad  sales  manager,  Hamilton 
(Ohio)  Journal  News.) 

3k  >k 

DOUBLE  STANDARD 

It  never  ceases  to  amaze  me  that  while 
members  of  our  profession  issue  con¬ 
tinuous  calls  for  ethical  behavior  on  the 
part  of  other  members  of  journalism, 
government  officials,  and  business  rep¬ 
resentatives,  they  always  seem  to  look 
with  a  kinder  eye  toward  their  own 
transgressions. 

In  an  article  by  Gerald  Healey  (E&P, 
Dec.  11)  David  Offer  of  the  Milwaukee 
Journal  is  quoted  as. saying  that  travel 
writers  “haven’t  come  around  to  our 
standards  yet,  but  are  getting  there.” 
May  I  note  that  most  newspapers  would 
forfeit  the  very  profitable  travel  sections 
if  they  were  forced  to  pay  for  the  re¬ 
quired  travel  themselves.  Most  travel 
writers,  and  I  include  myself,  reserve  the 
right  to  report  a  fair  and  unbiased  opinion 
of  any  trip,  regardless  of  who  paid  for  it. 
The  alternate  is  to  simply  print  the  hand¬ 
outs  issued  by  PR  departments.  I  have 
seen  such  articles  in  newspapers. 

In  this  same  article,  Mr.  Offer  also 


comments  that  a  reporter  may  have  to 
masquerade  as  ”...  a  policeman  or 
something  else.”  It  seems  to  me  that 
E&P  has  raised  loud  complaints  about 
police  and  government  officials  mas¬ 
querading  as  journalists.  It  is  against  the 
law  to  pretend  to  be  a  policeman.  What 
right,  the  sacred  First  Amendment  not¬ 
withstanding,  gives  us  the  right  to  break 
the  law?  Reverence  is  always  paid  to  the 
“unidentified  source.”  As  one  who  has 
done  a  considerable  amount  of  investiga¬ 
tive  reporting,  may  I  say  that  all  too 
often  the  source  doesn’t  really  exist.  Not 
too  many  years  ago  the  North  Jersey 
Press  Association  refused  to  offer  aid  to 
a  so-called  investigative  reporter  who  ul¬ 
timately  went  to  jail  for  refusing  to  reveal 
a  source,  because  the  membership,  all 
journalists,  did  not  believe  the  man’s 
source  existed.  And  ethics  .  .  .  what 
about  those  newspapers  who  have  re¬ 
cently  begun  charging  to  place  political 
releases  in  print?  Or  those  who  refuse  to 
print  any  viewpoint  from  any  candidate 
they  are  not  supporting?  Or  those  who 
assign  a  reporter  to  cover  politics  in  the 
same  town  in  which  she  lives  and  is  reg¬ 
istered  to  a  particular  political  party? 
As  a  syndicated  columnist  (McNaught), 
I  often  rely  on  others  for  information  on 
places  I  have  not  been  able  to  visit  per¬ 
sonally  and  for  information  I  might  not 
have  been  otherwise  able  to  obtain.  But 
this  information  is  screened  and  ac¬ 
cepted  only  from  those  whom  I  have 
leaned  may  be  trusted  and  are  reliable. 

But  just  to  wander  a  bit,  before  we  as  a 
profession  can  begin  to  tell  others  how  to 
comport  themselves,  we  have  a  hell  of  a 
long  way  to  go  in  cleaning  up  the  very 
questionable  morals  of  the  moralizers. 

Bob  Nesoff 

(Nesoff  is  editor  of  Garden  State  Media 
Inc.) 


Short  Takes 

.  .  .  but  then  they  told  me  that  40  per 
cent  of  the  money  would  go  to  the 
families  of  tgilmorims,  and  that  made  the 
difference. — Miami  Herald. 

*  *  * 

Singers  Robert  Goulet  and  Carol 
Lawrence  were  divorced  Thursday  end¬ 
ing  13  years  of  marriage  over  Miss  Lawr¬ 
ence’s  objections. — Alexandria  (Va.) 
Gazette. 

Daugherty  said  he  shot  Mrs.  Shank 
almost  instinctively,  which  stems  from 
his  years  of  training  in  the  marital 
arts.— Altoona  (Pa.)  Mirror. 

*  *  * 

After  “three  years  of  rejection  slops, 
she  is  a  published  author. — Hobbs  (N. 
Mex.)  Daily  News-Sun. 

*  *  * 

(E&P  pays  $2  for  amusing  typographi¬ 
cal  errors  that  are  found  in  newspapers.) 
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blanket-to-blanket  web  offset.  The  most  , 
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Ful!  page  composition 
project  terminated  at  iBM 


By  Earl  Wilken 

Newspaper  Systems  Development 
Group,  a  consortium  of  8  newspaper  or¬ 
ganizations  that  was  established  to  de¬ 
velop  a  full  page  composition  system, 
has  terminated  the  project  with  Interna¬ 
tional  Business  Machines  Inc.  in  Geiith- 
ersburg,  Md. 

James  L.  Jennings,  NSDG  general 
manager,  said  the  participants  believed 
that  many  of  the  original  goals  had  been 
attained,  and  based  on  the  research  and 
development  of  this  project  and  others 
like  it,  production  of  the  full  newspaper 
product  including  graphics  was  still  at¬ 
tainable. 

The  other  reasons  given  for  discon¬ 
tinuance  were  increasing  inflation  of  pro¬ 
ject  costs  in  the  establishment  of  a  pilot 
site,  and  the  positive  short  term  financial 
effects  of  newly  developed  technology; 
such  as  front-end  systems  for  news¬ 
rooms  and  ad  layout  systems  for  clas¬ 
sified  and  display  departments. 

A  spokesman  for  one  of  the  NSDG 
members,  who  requested  anonymity, 
said  the  decision  to  drop  the  project  was 
a  “money  decision.” 

NSDG  has  not  revealed  either  the 
costs  of  the  programs  to  date  or  the  costs 
to  complete  the  pagination  project.  But 
technical  and  other  considerations  might 
have  added  additional  millions  in  order 
to  accomplish  full  pagination  with 
graphics. 

Cost  justification 

Rumors  within  the  industry  over  the 
past  12  months  have  indicated  that  sev¬ 
eral  members  were  recently  concerned 
about  cost  justification  of  the  program. 

The  decision  to  end  the  program  came 
as  a  surprise.  NSDG  management  has 
said  on  several  occasions  that  the  pro¬ 
gram  was  on  target  and  software  testing 
was  to  be  performed  by  IBM  in  the  first 
quarter  of  this  year. 

In  an  interview  with  E&P  (July  31, 
1976),  Dwight  Brown,  then  general  man¬ 
ager  of  NSDG,  stated:  “By  March  of 
1977,  we’ll  be  able  to  compose  a  full 
page,  complete  with  graphics,  and  con¬ 
vert  it  to  a  full  plate  electronically.  Of 
course,  before  it  can  become  operational 
at  a  newspaper,  the  newspaper  must  set 
aside  necessary  space,  obtain  the  neces¬ 
sary  equipment,  and  mu‘'t  train  and  or¬ 
ganize  its  men  and  wom_.i  for  a  new  way 


of  life.  This  could  happen  by  January  1, 
1978.” 

In  January  of  1976,  the  Minneapolis 
Star  and  Minneapolis  Tribune,  one  of 
the  consortium  members,  signed  a  letter 
of  agreement  to  become  the  pilot  site. 

The  Minneapolis  papers  have  been  en¬ 
gaged  since  then  in  internal  work  in  the 
direction  of  bringing  news  copy  and 
photos,  ad  copy  and  display  ad  graphics 
into  full  page  composition.  A  spokesman 
for  the  papers  said  they  were  presently 
implementing  an  Atex  front-end  system 
and  would  be  interfacing  this  program 
with  the  Raycomp-100  display  ad  system 
for  the  eventual  move  toward  the  integ¬ 
ration  of  a  full  page  composition  system. 

Winding  down 

Members  of  the  NSDG  council  plan  to 
meet  February  3  in  Miami  and  Joseph  M. 
Dealey,  publisher  of  the  Dallas  News 
and  chairman  of  the  council,  indicated  to 
E&P  that  members  of  NSDG  would  be 
meeting  during  the  next  several  weeks  to 
organize  procedures  for  winding  the  pro¬ 
ject  down. 

The  present  members  of  NSDG  are: 
Knight-Ridder  Newspapers;  Landmark 
Communications,  Inc.;  Scripps-Howard 
Newspapers;  Atlanta  Newspapers;  the 
Dallas  News;  the  Minneapolis  Star  and 
Tribune;  the  Toronto  Star  and  the 
Washington  Post. 

In  1970,  most  of  the  newspapers 
enumerated  began  planning  with  IBM, 
and  in  1973  contracted  with  IBM  to  de¬ 
velop  software  for  a  full  page  composi¬ 
tion  system.  The  objective  of  the  group 
was  to  have  newspapers  specify  the  pro¬ 
ducts  that  they  would  need  to  do  the 
pagination  job  in  the  most  cost-effective 
manner. 

The  focal  point  of  the  NSDG  program 
was  the  use  of  large-scale  computers 
such  as  the  IBM  360.  Fast  moving 
technology  brought  about  changes  in  the 
design  of  front-end  systems  for  news¬ 
rooms,  and  for  ad  layout  systems.  Mini¬ 
computers  and  distributive  processing 
techniques  caused  a  number  of  NSDG 
members  to  select  front-end  systems 
from  outside  suppliers.  These  decisions 
on  front-end  systems  coupled  with  cost 
justification  demands  for  the  full  page 
composition  system,  probably  forced  the 
decision  to  end  the  project  at  this  late 
date  in  its  development. 

At  question  is  the  future  of  the  graphic 


scanner  and  page  output  device  under 
contract  with  Autologic  of  California. 
Dwight  Brown,  president  of  Autologic, 
told  E&P  that  his  organization  had  all  of 
the  necessary  hardware  to  complete  the 
pagination  program  and  if  a  favorable 
decision  was  made  by  his  company,  then 
a  system  incorporating  a  fourth  genera¬ 
tion  sub-system  would  be  presented  to 
the  industry. 

The  graphic  scanner  converts  a  picture 
into  lines  of  dot  patterns  too  small  for  the 
eye  to  see  so  that  half  tones  as  well  as 
words  can  be  available  in  the  computer. 
The  Page  Output  Device  (POD)  permits 
the  user  to  see  on  the  VDT  screen  the 
material  as  composed  and  also  produce 
the  material  on  the  screen  in  physical 
form.  Both  scanner  and  POD  are  being 
produced  by  Autologic. 

An  IBM  spokesman  in  response  to  an 
E&P  inquiry  said  IBM  did  not  have  any 
“data  rights”  to  any  part  of  the  pagina¬ 
tion  system.  A  question  some  industry 
observers  are  asking  concerns  IBM’s 
marketing  posture  if  they  get  control  of 
the  graphic  scanner  and  the  page  output 
device. 

Information  International  Inc.,  of 
Culver  City,  California  introduced  at  the 
1976  ANPA  production  conference  in 
Las  Vegas  a  system  for  digitizing 
graphics.  Their  model  3600  scanner  can 
be  applied  to  the  newspaper  industry. 
However,  A.  L.  Fenaughty,  president  of 
III,  told  E&P,  that  the  utilization  of  the 
3600  system  is  dependent  upon  a  more 
automated  terminal  with  a  software 
capability  for  handling  information  on  a 
page  flow  basis. 

Individuals  close  to  the  NSDG  pro¬ 
gram,  but  who  did  not  want  to  be  iden¬ 
tified,  said  that  the  program  had  contri¬ 
buted  to  the  newspaper  industry  in  a 
number  of  technical  areas  and  for  those 
participating  in  the  project  the  fall-out  in 
benefits  would  continue  for  a  number  of 
years. 

Tucson  Citizen  sold 

Gannett  Co.  Inc.,  completed  acquisi¬ 
tion  of  the  Tucson  Citizen  on  December 
29.  Gannett  acquired  the  Citizen  for 
743,236  shares  of  Gannett  common 
stock.  The  Citizen  is  Gannett’s  first 
newspaper  in  Arizona,  which  becomes 
the  19th  state  in  which  the  Rochester- 
based  nationwide  company  has  daily 
newspapers.  Completion  of  other  acquis¬ 
ition  agreements  and  a  pending  merger 
with  Speidel  Newspapers,  Inc.,  will 
bring  Gannett  to  73  newspapers  in  28 
states.  No  changes  in  Citizen  personnel 
or  policies  are  contemplated,  the  joint 
announcement  said. 
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Judge  reverses  himself; 
dismisses  privacy  suit 


A  federal  judge  has  reversed  himself 
and  dismissed  a  $6  million  invasion  of 
privacy  suit  filed  by  a  surfer  against 
Sports  Illustrated  and  Time,  Inc. 

The  opinion  was  issued  December  20 
in  the  case  of  Michael  S.  Virgil  of  New¬ 
port  Beach,  Calif,  who  sued  in  1971  over 
an  article  in  the  sports  magazine  calling 
him  “king  of  the  wedge,”  referring  to  a 
surfing  area. 

The  article  by  Thomas  Kirkpatrick 
cited  Virgil’s  exploits  and  described  him 
as  a  man  who  ate  insects  and  hurt  himself 
to  collect  unemployment  compensation 
so  he  would  have  time  to  bodysurf  in  the 
summer. 

U.  S.  Dist.  Judge  Gordon  Thompson 
Jr.,  citing  a  federal  standard  of  news¬ 
worthiness,  said  the  incidents  were  “not 
sufficiently  offensive  to  reach  the  very 
high  level  of  offensiveness  necessary  .  .  . 
to  lose  newsworthiness  protection.” 

Thompson  said  the  incidents  related  in 
the  article  were  generally  unflattering 
but,  on  the  other  hand,  “they  connote 
nearly  as  strong  a  positive  image  as  they 
do  a  negative  one.” 

Caution  noted 

In  a  footnote  to  his  decision, 
Thompson  said  “This  opinion  should  not 
be  read  as  in  any  way  endorsing  no- 
holds-barred  rummaging  by  the  media 
through  the  private  lives  of  persons  en¬ 
gaged  in  activities  of  public  interest. 

In  the  first  of  four  rulings  in  the  case, 
Thomson  denied  a  motion  by  Time  to 
dismiss  the  suit  on  the  ground  that  the 
article  was  protected  by  the  freedom  of 
the  press  guarantee  of  the  First  Amend¬ 
ment. 

The  publisher  then  appealed  to  the 
United  States  Court  of  Appeals  for  the 
Ninth  Circuit,  which  in  turn  sent  the  case 
back  to  Thompson  for  reconsideration  of 
whether  the  “public  has  a  legitimate  in¬ 
terest”  in  the  facts  disclosed  and 
“whether  the  publicizing  of  these  facts 
would  prove  highly  offensive  to  a 
reasonable  person,  one  of  ordinary  sen¬ 
sibilities.” 

The  appeals  court  ruled  that  if 
“reasonable  minds  could  differ”  on 
these  questions  the  case  should  go  to  a 
jury. 

Time  Inc.  then  filed  another  appeal  to 
the  United  States  Supreme  Court,  which 
subsequently  refused  to  hear  the  case, 
leaving  intact  the  appeals  court  directive 
to  Thompson  to  reconsider  the  issues. 

Virgil's  lawyer,  Gerald  R.  Schmelzer 
of  San  Diego,  said  the  accuracy  of  the 
incidents  as  they  were  reported  in  the 
Sports  Illustrated  article  were  never  in 
dispute.  Schmelzer  said  that  Virgil  had 
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asked  the  publication  not  to  use  his  name 
while  the  article  was  being  checked  with 
him. 

Thompson’s  decision  is  viewed  as  set¬ 
ting  an  important  precedent  in  deciding 
future  invasion  of  privacy  matters  that 
involve  private  individuals. 

♦  «  3)C 

Editor  wins  iaw  suit 

R.  D.  Funk,  editor  of  the  Santa 
Monica  Evening  Outlook,  has  won  a 
freedom  of  information  lawsuit  against 
the  Santa  Monica  Unified  School  Dis¬ 
trict,  forcing  release  of  a  confidential  re¬ 
port. 

The  “Jenkins  report”  was  a  confiden¬ 
tial  assessment  of  school  operations, 
made  by  Prof.  Robert  Jenkins  of  Califor¬ 
nia  State  University  at  Fullerton. 

The  school  district  refused  to  release 
the  report,  on  the  grounds  school 
employes  had  been  promised  that 
information  they  supplied  would  not  be 
made  public.  Funk  brought  suit  last  Au¬ 
gust  under  the  state  Public  Records  Act, 
which  empowers  a  private  citizen  to  sue 
a  government  agency  to  obtain  informa¬ 
tion  kept  from  the  public. 

Superior  Court  Judge  Laurence 
Rittenband  ruled  in  Funk’s  favor. 

The  school  district  has  voted  not  to 
appeal  the  ruling. 

Under  the  provisions  of  the  Public 
Records  Act,  the  school  district  must 
pay  Funk’s  attorney’s  fee  of  $2,500. 

*  *  * 

Media  win  access 

U.S.  District  Court  Judge  William 
Taylor  said  (January  3)  in  Dallas  that  tv 
cameramen  and  all  other  news  media 
representatives  should  have  access  to 
executions  at  the  state  prison  in 
Huntsville,  Tex. 

Taylor  said  his  order  will  also  permit 
interviews  with  death  row  inmates  at 
specified  times. 

The  suit,  filed  by  KERA-tv  reporter 
Tony  Garrett,  asked  that  the  Texas  De¬ 
partment  of  Corrections  allow  reporters 
to  interview  prisoners  on  death  row,  that 
reporters  be  present  during  any  execu¬ 
tion  and  that  a  pool  cameraman  be 
granted  the  right  to  film  any  upcoming 
execution. 

Printers  win  dispute 

Printers  at  the  St.  Paul  Pioneer  Press 
and  Dispatch  have  been  assigned 
keyboarding  of  all  copy  for  optical 
character  readers  by  arbiter  George 
Jacobs.  In-iiddition,  he  ordered  the  com¬ 
pany  pay  St.  Paul  Typographical  Union 
No.  30  an  estimated  $250,0()0  in  damages 
for  having  the  keyboarding  for  the  scan¬ 
ner  done  by  others  over  the  past  2  years. 


The  News  WmM 


New  daily 

New  York  City  daily 
bows  on  schedule 

The  News  World  came  out  December 
31,  1976,  as  a  morning  New  York  daily 
newspaper  as  promised  by  spokesmen 
from  the  Unification  Church,  headed  by 
the  Rev.  Moon.  “Lasting  success  lies  in 
truth,  beauty  and  love”  appears  in  the 
right-hand  comer,  and  starting  the  new 
year,  the  paper  bills  itself  as  “New 
York’s  oldest  daily  color  newspaper.” 

On  the  fifth  day  of  publication, 
January  4,  1977,  News  World  Communi¬ 
cations,  Inc.  held  a  morning  press  con¬ 
ference  at  the  New  York  Hilton  to  intro¬ 
duce  its  product  and  staff  to  the  city’s 
reporters.  After  breakfast,  slide  presen¬ 
tation  and  introductions,  Dennis  F. 
Orme,  president  of  News  World,  told 
members  of  the  audience — many  Unifi¬ 
cation  Church  members — in  a  speech, 
that  he  believes  it  a  “crime”  for  pub¬ 
lishers  to  allow  “advertising  of  tyran¬ 
ny.” 

Orme  criticized  the  New  York  Times 
specifically  for  accepting  ads  in  1975  on 
May  31  and  August  1  and  last  year  on 
January  II  and  February  1  from  Kim  II 
Sung,  the  head  of  North  Korea. 

He  challenged  the  Times  to  report  his 
speech  and  to  donate  the  money  received 
from  the  ads — Orme  claims  it’s  about 
$40,(X)0 — to  the  tortured  victims  of  Times 
advertiser  Kim  II  Sun.  The  Times  has 
not  reported  on  the  press  conference. 

After  his  address,  Orme  was  made 
available  for  questions,  but  only  would 
allow  three  questions  from  reporters. 

(Continued  on  page  56) 
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Murdoch  expands  up  front 
news  pages  upon  takeover 


By  John  Consoli 

Rupert  Murdoch  officially  took  over  as 
publisher  and  editor-in-chief  of  the  New 
York  Post  on  December  30,  but  his  pre¬ 
sence  is  already  being  felt  in  the  news¬ 
room  and  seen  in  print.  He  also  became 
chairman  and  president  of  the  news¬ 
paper’s  board. 

Murdoch  ordered,  upon  takeover  at 
the  Post,  more  up  front  pages  for  news. 
Instead  of  the  Post’s  40-year  policy  of  5 
up-front  news  pages,  the  paper  has  been 
going  with  7  full  pages  of  news  up  front. 

The  sixth  page  has  become  a  new  Post 
feature  entitled  “Page  Six.’’  The  page  is 
a  combination  of  people  news,  gossip  and 
an  editorial  cartoon  according  to  a  Post 
spokesman.  It  is  being  edited  and  de¬ 
signed  by  James  Brady,  one  of  three 
“special  assistants  to  the  publisher’’  that 
Murdoch  brought  with  him  when  he  took 
control. 

Brady  also  holds  the  title  of  vice- 
chairman  of  Murdoch’s  World  News 
Corporation,  which  publishes  the  weekly 
National  Star.  The  other  two  assistants 
to  the  publisher  include  Peter  Michel- 
more  and  Neil  Travis.  Michelmore,  who 
is  also  New  York  bureau  chief  for  Mur¬ 
doch’s  News  Limited  and  News  Inter¬ 
national  companies,  is  working  with  Post 
executive  editor  Paul  Sann  in  the  news 
area.  Travis,  a  New  Zealand  journalist 
who  has  been  affiliated  with  Murdoch’s 
Austrailian  newspapers,  will  work  with 
Sann  in  overseaing  the  feature  or 
“magazine”  section  of  the  paper  which 
includes  the  editorial  and  columnist 
pages. 

Murdoch  also  plans  to  bolster  his  fi¬ 
nancial  pages  and  the  already  large 
sports  section.  Additional  pages  will  be 
budgeted  for  financial  news  and  the  Post 
sports  department  will  have  expanded 
coverage  of  horse  racing.  Ray  Kerrison, 
who  specializes  in  horse  racing  with 
Murdoch’s  National  Star,  has  joined  the 
Post  to  write  a  racing  column  and  as  a 
handicapper. 

Sann  said  the  Post  plans  to  enlarge  its 
staff  in  certain  departments,  initially  to 
handle  expanded  financial  news  cover¬ 
age  and  local  sports  news. 

As  an  eye  catcher  during  the  first  week 
after  Murdoch’s  takeover,  the  Post  was 
running  a  114"  thick  red  strip  across  the 
top  of  Page  one,  above  the  paper’s  logo. 
Within  the  strip  was  a  headline  in  white 
calling  attention  to  a  prominent  news 
sjtory  on  the  inside.  Otherwise,  the  front 
page  of  the  tabloid  looked  the  same  as 
before. 

The  Post  occasionally  ran  a  blue  ban¬ 
ner  before  to  promote  features  and  col¬ 
umns. 
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In  his  first  week  at  the  Post,  Murdoch 
has  certainly  not  proven  to  be  an  absen¬ 
tee  owner.  An  hour  and  a  half  after  he 
officially  took  over  the  p^er  on  Thurs¬ 
day,  he  came  to  the  Post  newsroom  to 
address  staff  members.  Since  then  he  has 
made  almost  all  morning  lockups,  ac¬ 
cording  to  Sann. 

Murdoch  has  named  Green  Dolmatch, 
Inc.  as  the  ad  agency  to  handle  the  Post’s 
promotion.  Green  Dolmatch  is  the  same 
agency  that  handled  the  New  York 
Times’  promotion  for  six  years,  before 
the  Times  switched  to  McCann  Erickson 
earlier  this  year. 

A  spokesman  for  the  agency  said  it  did 
not  make  any  type  of  presentation  to  sol¬ 
icit  the  Post  account.  He  said  no  meet¬ 
ings  have  been  set  up  with  the  Post  as  yet 
to  discuss  a  promotional  campaign. 

“In  the  time  he  has  had  to  spare,  he 
has  been  around  very  much,”  Sann  said 
of  Murdoch. 

The  Australilian-bom  publisher’s  time 
has  been  diverted  by  a  controversy  that 
arose  last  week  over  his  attempt  to  ac¬ 
quire  the  New  York  Magazine  Company, 
publisher  of  New  York  Magazine,  New 
West  Magazine  and  the  Village  Voice. 

The  takeover  of  a  majority  of  New 
York  Magazine  stock  by  Murdoch  was 
immediately  challenged  by  New  York 
Magazine  founder-editor  Clay  Felker. 
Felker  acquired  a  temporary  restraining 
order  against  the  sale  by  New  York  City 
Councilman  Carter  Burden  of  his  425,400 
shares  of  stock  to  Murdoch.  In  all,  Mur¬ 
doch  claims  to  have  received  committ¬ 
ments  from  12  stockholders  to  sell  him 
904,000  shares  of  the  1.8  million  out¬ 
standing. 

The  hearing  on  Felker’ s  request  for  a 
preliminary  injunction  was  scheduled  for 
12  noon  on  Friday  (January  7)  in  Federal 
District  Court,  Manhattan. 

Felker,  in  seeking  that  the  sale  of  Bur¬ 
den’s  stock  to  Murdoch  be  enjoined, 
claims  that  according  to  an  agreement 
between  he  and  Burden  dated  June  5, 
1974,  he  has  the  “right  of  first  refusal”  in 
regard  to  the  sale  of  Burden’s  shares. 

Burden  claims  the  stockholders  ag¬ 
reement  expired  December  31,  1976.  Al¬ 
though  it  is  supposed  to  run  until  De¬ 
cember  31,  1979,  there  is  a  listing  of 
seven  conditions,  any  one  of  which  could 
void  the  agreement  if  met.  Burden’s  at¬ 
torney’s  will  reportedly  argue  that  the 
agreement  was  terminated  December  31 , 
1976  under  the  provision  that  states: 
“There  shall  have  occurred  any  four 
successive  calendar  quarters  during 
which  the  company  shall  have  suffered  a 
net  loss,  in  the  aggregate  for  such  four 
quarters  on  a  consolidated  basis  deter¬ 
mined  according  to  generally  accepted 


Head  syndicate  sales 

J.  Willard  Colston,  40,  has  been 
named  executive  vicepresident  and  edi¬ 
torial  director  of  the  New  York  Times 
Syndication  Sales  Corp.  Colston,  most 
recently  owner  of  Colston  Newspaper 
Features  in  Harvard,  Ill.,  will  be  chief 
operations  officer  the  syndicate. 


accounting  principles.” 

While  New  York  Magazine  is  profita¬ 
ble  and  the  Village  Voice  is  marginally 
profitable.  New  West  (started  in  April)  is 
operating  at  a  loss  due  to  excessive  start 
up  costs.  The  losses  incurred  could  be 
enough  to  result  in  a  net  loss  for  the 
entire  company  for  the  year.  Felker’s  at¬ 
torney’s  were  reportedly  set  to  argue 
that  not  each  of  the  four  consecutive 
quarters  ended  in  a  net  loss  for  the  com¬ 
pany. 

Tlie  entire  matter  has  a  twist  of  irony 
in  that  when  Felker  took  control  of  the 
Village  Voice  through  stock  purchases. 
Voice  founders  Dan  Wolf  and  Ed 
Fancher  attempted  to  negate  the  deal  by 
claiming  the  same  first  option  right. 

It  has  also  been  reported  that  it  was 
Felker  who  mentioned  to  Murdoch  that 
Burden  was  looking  to  sell  his  shares. 

Murdoch  then  approached  Burden  and 
Bartle  Bull,  Burden’s  former  campaign 
manager  who  owns  177,800  shares  in 
New  York  Magazine  and  asked  them  to 
sell  their  combined  shares  h>r  some  $4.2 
million  or  $7  per  share. 

When  Felker  got  wind  of  this,  he  at¬ 
tempted  to  head  off  the  bid  by  making  a 
counter  offer  for  the  shares.  When  he 
could  not  come  up  with  the  money  him¬ 
self,  he  asked  personal  friend  Katharine 
Graham,  publisher  of  the  Washington 
Post  to  bid  for  the  stock.  She  bid  $7.50 
per  share  and  when  it  looked  like  the  deal 
was  to  be  consummated,  it  fell  through. 

In  the  meantime,  Murdoch  came  back 
to  bid  $8.25  per  share,  which  Burden  and 
Bull  agreed  to.  Murdoch  has  also  pur¬ 
chased  shares  from  10  other  shareholders. 

At  a  stormy  meeting  the  early  part  of 
last  week.  New  York  Magazine’s  board 
of  directors  met  to  accept  Murdoch’s 
offer  by  a  vote  of  6-5.  At  that  meeting 
two  pro-Felker  directors,  James  Q.  Wil¬ 
son,  a  Harvard  professor  and  Mary  Joan 
Glynn,  a  Revlon  executive  were  ousted 
from  the  board  and  replaced  by  Murdoch 
and  his  investment  banker  Stanley  Shu¬ 
man  of  Allen  &  Co. 

At  that  meeting  and  at  a  follow  up 
meeting  with  his  staff,  Felker  was  re¬ 
ported  to  have  said  he  could  not  work 
along  with  Murdoch,  even  though  Mur¬ 
doch  has  asked  him  to  stay  on. 

At  presstime,  the  editorial  staff  of  New 
York  Magazine  was  contemplating  a 
work  stoppage  if  the  deal  went  through. 
In  a  statement  to  the  magazine’s  board  of 
directors,  the  staff  said:  “We  are  faced 
(Continued  on  page  49) 
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Foundations  invest  funds 
in  journalism’s  future 

First  of  a  series 


By  Jerome  H.  Walker 

Newspaper-related  foundations — 
those  that  derive  most  of  their  income 
from  publishers’  profits — contain  a  con¬ 
siderable  amount  of  wealth  that  can  be 
spent  to  develop  and  supply  a  pool  of 
talent  for  journalism. 

The  emphasis  in  grants  continues  to  be 
on  the  education  of  reporters  and 
editors,  but  there  have  been  signs  in  the 
past  year  of  more  attention  to  programs 
that  could  train  managers  in  the 
economics  of  newspaper  publishing, 
especially  in  such  critical  fields  as  circu¬ 
lation  and  production  technology. 

Significantly,  some  of  the  major  foun¬ 
dations  have  placed  the  responsibility  for 
dispensing  financial  aid  in  the  hands  of 
former  high  level  executives  from  both 
the  business  and  editorial  departments. 
Their  assignments  embrace  not  only  the 
support  of  scholarships,  seminars  and 
other  formal  journalism  classes,  but  the 
investigation  of  requests  for  under¬ 
writing  innovative  programs  that  would 
appear  to  be  promising  in  the  future 
trends  of  the  newspaper  business. 

i  mroR  &  I’UBi.isHKR  invited  the  princi¬ 
pals  of  65  foundations  bearing  the  names 
of  publishers,  members  of  their  families 
or  newspapers  to  participate  in  a  review 
of  their  activities,  particularly  in  respect 
to  journalism  education.  About  half  of 
them  responded.  Several  of  these 
explained  they  were  involved  only  in 
local  charities  and  appealed  for  a  shield 
against  publicity.  E&P  respects  their 
wishes  even  though  the  schedules  of 
their  assets  and  contributions  can  be  ob¬ 
tained  from  the  Form  990-A  that  must  be 
filed  with  the  Internal  Revenue  Service. 
A  cursory  examination  of  this  data 
underscored  the  fact  that  these  founda¬ 
tions  are  inconsequential  in  reference  to 
the  broad  picture  of  journalism  interests. 

Included  in  this  study  will  be  the  foun¬ 
dations  associated  with  newspaper  trade 
groups — those  of  the  American  News¬ 
paper  Publishers  Association,  the  South¬ 
ern  Newspaper  Publishers  Association, 
and  others — which  draw  a  large  share  of 
their  income  from  contributions  by  the 
other  foundations. 

The  lion’s  share  of  grants  for  jour¬ 
nalism  programs  is  provided  by  the  half  a 
dozen  super-rich  foundations.  Even  they 
engage  also  in  general  philanthropy  to 
help  religious,  charitable  and  educational 


(Jerome  H.  Walker,  former  executive 
editor  of  kditor  &  pi  bi.isher,  who  is  now 
retired,  put  together  this  4-part  series  on 
newspaper  foundations.) 


institutions  in  communities  where  they 
publish  newspapers  or  operate  broad¬ 
casting  stations.  The  majority  of 
publisher-named  and  memorial  founda¬ 
tions  concern  themselves  with  this  local 
distribution  of  funds. 

An  examination  of  tax  returns  of  44 
newspaper-related  foundations  by  Ed¬ 
ward  J.  Trayes  of  Temple  University  lent 
credence  to  his  conclusion  in  a  Jour¬ 
nalism  Educator  (January  1976)  article 
that  “journalism  education  in  the  United 
States  receives  relatively  little  financial 
support  from  many  of  its  most  likely 
benefactors.’’  The  most  recent  tax  rec¬ 
ords  in  his  report  were  those  for  1972. 
Information  supplied  to  E&P  in  1976 
would  indicate  a  move  toward  more 
generous  aid  to  projects  that  could  ben¬ 
efit  newspaper  publishing  in  the  im¬ 
mediate  future  and  in  the  long  run. 

A  group  of  industry  leaders  is  in¬ 
terested  in  creating  an  agency  for  the 
exchange  of  information  on  foundation 
grants  and  possibly  the  joint  participa¬ 
tion  in  programs  that  require  more  fund¬ 
ing  than  any  one  foundation  might  dis¬ 
pense. 

Some  foundation  directors  insist  that 
donations  to  local  and  regional  non-profit 
organizations  must  have  priority  even  at 
the  expense  of  journalism  projects.  The 
goodwill  asset  of  support  for  local  in¬ 
stitutions  is  not  overlooked  in  the  media 
market  place.  It  has  been  a  deciding  fac¬ 
tor  in  some  auctions  of  family-owned 
newspapers  to  an  acquisitive  group. 

Two  of  the  oldest  newspaper-related 
foundations  will  be  discussed  in  this  arti¬ 
cle: 


THE  FRANK  E.  GANNETT 
NEWSPAPER  FOUNDATION  INC. 

In  1935  when  he  and  a  few  associates 
owned  about  a  dozen  newspapers  in 
New  York  and  Connecticut,  Frank  E. 
Gannett  established  a  foundation  with  a 
gift  of  1,500  shares  of  Gannett  common 
stock. 

As  city  editor  of  a  Gannett  newspaper 
(no  longer  in  the  group)  in  the  1930’s,  this 
reporter  participated  in  staff  conferences 
where  PEG  would  espouse  his  philoso¬ 
phy  for  publishing  “a  respectable  group 
of  newspapers.’’  Now  it  is  engrossed 
on  the  annual  report  of  the  founda¬ 
tion  that  bears  his  name:  “in  building  up 
this  group  of  newspapers,  I  have  not 
been  interested  in  personal  financial  re¬ 
ward,  but  have  sought  only  the  joy  that 
comes  from  making  a  contribution  to  the 
general  welfare." 

peg’s  successors  have  melded  a 


newspaper  empire  of  dailies  from  Ver¬ 
mont  to  Guam  and  from  Cocoa,  Florida, 
to  Bellingham,  Washington.  The  original 
1 ,500  shares  are  valued  at  more  than  $6 
million  and  Gannett  Foundation’s  total 
assets  are  worth  more  than  $150  million. 
Its  revenue  includes  about  $3  million  an¬ 
nually  from  stock  dividends. 

Ranked  among  the  nation’s  20  largest 
philanthropic  foundations,  Gannett’s 
amended  certificate  of  incorporation  re¬ 
quires  its  resources  be  devoted  to  “pub¬ 
lic  charitable,  educational  and  general 
philanthropic  uses.”  Special  considera¬ 
tion  is  given  to  health,  welfare  and  well 
being  of  communities  where  Gannett 
newspapers  serve  the  public. 

By  the  end  of  1976  the  Gannett  grants 
since  1937  will  total  nearly  $40  million.  In 
the  early  years  the  bulk  of  the  distribu¬ 
tion  was  made  to  colleges  and  univer¬ 
sities,  FEG’s  personal  interest  in  Cornell 
University  at  Ithaca  accounting  for  more 
than  $1  million  in  gifts. 

Grants  to  journalism  education  pro¬ 
grams  began  to  flow  more  freely  about  12 
years  ago  and  intensified  while  Vincent 
S.  Jones,  a  Gannett  editor,  presided  over 
the  foundation  activities.  The  list  of 
grants  furnished  by  John  A.  Scott,  a 
former  Gannett  publisher  who  is  now 
president  of  the  foundation,  includes 
many  that  swell  the  total  for  this  field  of 
interest  to  nearly  $10  million. 

The  biggest  single  beneficiary  at  the 
local  level  has  been  Strong  Memorial 
Hospital  of  the  University  of  Rochester 
with  gifts  of  $1.3  million.  In  addition,  the 
University  received  Gannett  stock  val¬ 
ued  at  $I  million  in  honor  of  Gannett’s 
100th  birthday.  This  stock  must  be  held 
at  least  two  years  and  then  can  be  sold 
over  four  years. 

In  all,  Gannett  foundation  paid  out 
grants  amounting  to  $6.3  million  in  1975 
and  Scott  says  that  “giving  of  this  di¬ 
mension  is  expected  to  continue.”  Sepa¬ 
rately,  through  the  foundation,  the  Frank 
Gannett  Newspapercarrier  Scholarships 
Inc.  has  provided  $3.4  million  toward 
college  tuitions  since  1952  for  1,061 
youths.  The  value  of  the  scholarships  has 
just  been  raised  to  $1 ,0(X)  a  year  for  four 
years. 

A  new  program  with  scholarships 
ranging  from  $250  to  $1,500  a  year  has 
been  started  for  children  of  Gannett 
employes  who  enter  college  in  1977. 

Four  institutions  have  been  chosen  to 
receive  grants  amounting  to  $133,000  to 
help  minority  students  in  journalism 
careers.  The  total  commitment  to  this 
field  of  aid  exceeds  $750,000. 

Among  the  numerous  contributions 
that  add  up  to  more  than  $30  million  in  40 
years,  a  Gannett  approach  to  the  further¬ 
ance  of  new  technology  is  unusual.  At 
least  one  million  dollars  have  been  spent 
to  date  on  a  mobile  production  shop 
(Continued  on  next  page) 

EDITOR  &  PUBLISHER  for  January  8,  1977 


12 


which  is  fully  equipped  with  electronic 
devices  capable  of  producing  a  news¬ 
paper.  This  Technology  Van,  with  Ralph 
Squire  aboard  as  instructor,  has  visited 
hundreds  of  college  campuses  and,  in  a 
dual  role,  has  acquainted  thousands  of 
newspaper  personnel  with  the  new  edit¬ 
ing  and  typesetting  techniques  during 
journalism  group  conventions. 

Wherever  it  goes  the  large  colorful 
Technology  Van  draws  crowds  and 
commands  attention  as  a  showpiece  for 
Gannett  Newspapers.  But  that  isn't  all 
the  foundation  is  doing  for  the  training  of 
the  new  generation  of  journalists  who 
work  on  VDTs  and  other  devices  that 
have  replaced  the  typewriter  in  news¬ 
rooms.  More  than  $250,000  has  been 
given  this  year  to  several  schools  of 
journalism  to  provide  the  new  technolog¬ 
ical  systems  in  their  classrooms. 

At  the  Ohio  University  School  of 
Journalism,  for  example,  the  former 
home  of  the  Athens  Messenger  has  been 
converted  to  classroom  use  for  orienta¬ 
tion  to  scanner  and  video  terminal  sys¬ 
tems  in  a  course  which  Dean  John 
Wilhelm  has  designated  as  Graphics  of 
Communication.  The  Rochester  Institute 
of  Technology  School  of  Printing  is  a 
frequent  beneficiary  of  Gannett  funds. 

Not  one  of  the  quiet  ones,  the  Gannett 
Foundation  has  a  director  of  communica¬ 
tions  on  its  small  staff.  He  is  Calvin 
Mayne,  a  former  editorial  page  editor  of 
the  Rochester  newspapers.  High  on  the 
list  of  activities  that  generate  publicity 
even  beyond  the  Gannett  newspaper 
cities  is  the  Hula  Bowl  All-Star  football 
game  in  Honolulu.  The  foundation  owns 
the  rights  to  the  annual  spectacular 
sports  event  and  gives  the  proceeds  to 
charities  in  Hawaii. 

More  on  the  local  level  the  foundation 
publicizes  such  gifts  as  the  following  re¬ 
cent  ones: 

$60,000  to  the  William  Allen  White 
School  of  Journalism  at  the  University  of 
Kansas  to  support  a  professional-in-resi- 
dence  program. 

$11,500  to  the  University  of  Nebraska 
School  of  Journalism  for  an  experimental 
legislative  reporting  class  for  which 
veteran  statehouse  correspondents  are 
consultants. 

$500,000  toward  the  cost  of  a  Learning 
Center  at  Skidmore  College,  Saratoga 
Springs,  N.Y. 

$150,000  for  a  nursing  professorship  at 
Keuka  College  near  Rochester. 

$24,200  for  a  minority  scholarship  pro¬ 
gram  at  Florida  A«&M  University. 

$250,000  to  the  School  of  Journalism 
development  fund  at  the  University  of 
Indiana. 

$250,000  to  endow  scholarships  for 
journalism  majors  at  Utica  College. 

$150,000  to  provide  journalism 
facilities  at  University  of  Redlands  in 
California. 

$61,125  for  an  electronic  editing  sys¬ 
tem  at  Syracuse  University’s  School  of 
Public  Communications. 
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$25,000  to  equip  the  Frank  E.  Gannett 
Editing  Center  at  Ohio  State  University. 

$40,000  to  upgrade  the  journalism  cur¬ 
riculum  at  Niagara  University. 

$20,000  toward  the  cost  of  a  Com¬ 
munications  Art  Center  at  Chamiade 
College,  Honolulu. 

Unusual  among  the  community  bene¬ 
factions  was  one  for  $30,000  which  the 
foundation  gave  through  the  Nashville 
Banner  to  reopen  a  United  Cerebral 
Palsy  Center  which  closed  after  revela¬ 
tions  by  the  newspaper  of  discrepancies 
in  financial  operations. 

Honoring  its  own  “family,”  the  foun¬ 
dation  donated  $100,000  toward  the  new 
Vermont-New  Hampshire  Red  Cross 
Blood  Center  at  Burlington,  Vt.  which  is 
named  for  Mr.  and  Mrs.  J.  Warren  Mc¬ 
Clure.  The  Gannett  Co.  director  and  his 
wife  gave  $500,000  for  the  facility. 

Officers  and  trustees  of  the  foundation 
are  executives  of  the  Gannett  Company 
and  civic  and  social  leaders.  Two  of  the 
trustees  are  relatives  of  the  founder — his 
widow,  Mrs.  Caroline  Werner  Gannett, 
and  their  daughter,  Mrs.  Sally  G.  Mc- 
Adam. 

KNIGHT  FOUNDATION 

With  an  accumulation  of  $29  million  in 
assets,  the  Knight  Foundation  which 
began  in  1940  as  the  Charles  Landon 
Knight  Memorial  Education  Fund,  will 
be  broadening  its  interest  in  journalism 
training  and  civic,  cultural  and  charitable 
projects. 

Ben  Maidenburg,  former  publisher  of 
the  Akron  Beacon  Journal,  has  assumed 
the  presidency  of  the  foundation,  suc¬ 
ceeding  John  S.  Knight,  a  son  of  its 
founder.  In  recent  years  the  grants  and 
contributions  made  by  the  foundation 
have  been  at  an  annual  rate  of  about  $1 
million. 

Since  the  Knight  Foundation  was  in¬ 
corporated  in  1950  it  has  followed 
Charles  L.  Knight’s  precepts  to  assist 
students  “irrespective  of  sex,  age,  race, 
politics  or  religion  and  without  discrimi¬ 
nation  for  any  cause  whatsoever.” 

John  S.  Knight  has  stated  that  “we 
emphasize  our  giving  in  the  geographic 
areas  of  the  original  Knight  Newspapers, 
but  this  policy  does  not  exclude 
meritorious  projects  of  national  charac¬ 
ter.”  This  would  seem  to  open  the  doors 
for  Knight  Foundation  support  of  pro¬ 
grams  in  all  of  the  Knight-Ridder  news¬ 
paper  communities.  They  span  the  U.S. 

In  the  field  of  journalism,  Knight  has 
been  a  regular  contributor  to  the  budgets 
of  the  American  Press  Institute  ($16,000 
in  1974-75);  International  Press  Institute 
($2,000);  Southern  Newspaper  Pub¬ 
lishers  Association  Foundation 
($50,000);  Columbia  University  ($5,000); 
Freedom  of  Information  Center  at  the 
University  of  Missouri  ($25,000);  Wil¬ 
liam  Allen  White  School  of  Journalism 
($5,000);  Inter  American  Press  Associa¬ 
tion  Scholarship  Fund  ($3,000);  and 


ANPA  Foundation  ($30,000.) 

The  largest  gifts  to  education  have 
been  $200,000  to  the  University  of 
Florida  Foundation  and  $250,000  to  the 
University  of  Miami.  The  International 
Oceanographic  Foundation  of  Miami  re¬ 
ceived  $100,000. 

Other  grants  have  gone  to  a  score  of 
colleges,  public  television,  art  museums, 
orchestras,  ballet  companies,  parks. 
Junior  Achievement,  YMCA,  hospitals 
and  child  welfare  institutions.  A  $5,000 
grant  will  enable  the  White  Foundation 
to  continue  an  editorial  excellence 
awards  program  for  the  Inland  Daily 
Press  Association. 

Corporate  bonds  and  stocks  account 
for  the  major  portion  of  the  foundation’s 
assets.  Annual  expenditures  have  just 
about  equalled  the  income  from  invest¬ 
ments. 

ifi  ifi 

In  the  next  article  the  Scripp'^-Howard 
and  William  Randolph  Hears  Founda¬ 
tions  will  be  reviewed  alonji  with  the 
Newspaper  Fund  which  is  m<  intained  by 
Dow  Jones  &  Co. 

• 

Asian  study  fellows 
offered  by  Gannett 

University  of  Hawaii  at  Manoa  has 
announced  the  third  year  of  the  Gannett 
Fellowship  program  in  Asian  studies. 

A  comprehensive  study  plan,  focusing 
on  one  region  or  country  of  Asia,  lan¬ 
guage  study,  and  a  professional  seminar 
on  Asian  news  coverage,  is  offered  to 
working  journalists,  and  recent  jour¬ 
nalism  school  graduates. 

The  availability  of  this  fellowship  was 
omitted  from  Editor  &  Publisher’s  list  in 
the  December  25,  1976  issue. 

Fellows  receive  a  stipend  of  $13,200 
for  the  calendar  year.  All  tuition  and  fees 
are  paid  for  by  the  program  as  well  as 
round  trip  air  fare  to  Hawaii. 

Applications  must  be  received  by 
March  1 , 1977.  The  1977-78  award  period 
begins  June  1977. 

Address  inquiries  to:  Gannett  Fellow¬ 
ship  Committee,  Asian  Studies  Program, 
University  of  Hawaii,  1890  East-West 
Road,  Honolulu,  Hawaii  96822. 

The  1976-77  fellows  are  Pamela  G. 
Hollie,  Wall  Street  Journal',  David  V. 
Polhemus,  Today:  Norman  K.  Thorpe, 
Korea  correspondent;  Asheley  W. 
Wright,  South  China  Morning  Post. 

The  program  was  started  in  1974  with 
funds  provided  by  the  Frank  E.  Gannett 
Newspaper  Foundation. 

• 

Foundation  aid 

When  fire  made  36  families  homeless 
in  Bartlesville,  Okla.,  one  of  the  con¬ 
tributions  to  a  private  relief  fund  was 
$5,000  by  Donrey  Public  Foundation, 
Inc.,  and  the  Bartlesville  Examiner- 
Enterprise. 
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Suspicion — on  porch 
sharecropper  shack  in  ^ 
Carolina 


Streetside  in  Billings,  Mon¬ 
tana 


Jack — on  the  sidewalk  in  San 
Francisco 
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Editor  granted  a  year  to  see  America 


During  the  prewar  years,  Ernie  Pyle 
and  his  wife  roamed  through  America, 
writing  a  human-interest  column  about 
everyday  people  and  places.  During 
1976-77,  a  young  Arkansas  editor  with 
his  family  is  doing  much  the  same  thing 
as  an  Alicia  Patterson  Fellow. 

Mike  Masterson,  30,  his  wife,  Kathy 
and  their  six-year-old  son,  Brandon, 
have  spent  the  past  nine  months  and 
19,000  miles  traveling  through  39  states 
where,  among  much  else,  he  has:  planted 
tobacco  with  black  field  hands  in  North 
Carolina;  spent  the  night  in  a  Detroit 
truck  driver’s  home;  sat  beside  a  legless 
peddler  on  a  downtown  San  Francisco 
sidewalk  and  been  backstage  in  Las 
Vegas  to  talk  with  a  nude  show  girl  who 
is  a  minister. 


The  Indian — Custer,  South 
Dakota 
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The  dream  assignment  began  last  April 
when  the  executive  editor  of  the  Sentinel 
Record  in  Hot  Springs  was  notified  that 
he  was  one  of  five  Patterson  Fellowship 
winners  for  1976-77. 

The  Patterson  Foundation  in  New 
York  has  for  12  years  sponsored  an  an¬ 
nual  fall  fellowship  competition  for  jour¬ 
nalists.  A  small  number  are  selected 
through  written  proposals  and  interviews 
for  a  year  of  financed  travel  and  study 
anywhere  in  the  world. 

“I  asked  the  Foundation  for  the  oppor¬ 
tunity  to  do  essentially  what  both  Pyle 
and  John  Steinbeck  did,”  Masterson 
said.  ”1  wanted  to  take  off  through 
America  with  no  itinerary  and  just  talk  to 
people  wherever  I  found  them.”  His  fel¬ 
lowship  was  valued  at  $17,000,  a  portion 
of  which  is  deposited  monthly  in  the 
families'  checking  account. 

One  of  the  judges  for  the  1976  Patter¬ 
son  Fellowships  was  Benjamin  Bradlee, 
executive  editor  of  the  Washington  Post. 
Following  Masterson’s  selection,  Brad¬ 
lee  wrote  him  cautioning  the  journalist 
to,  “watch  out — if  Ernie  Pyle  was  ambl¬ 
ing  through  America  today,  he’d  be 
mugged  .  .  .” 

Masterson,  nicknamed  “Bat,”  said  he 
has  taken  Bradlee’ s  advice  while  navigat¬ 
ing  the  families’  25-foot  Coachman 
motor  home  (named  the  Lady  K  after 
Kathy)  along  the  freeways  and  back 
roads.  But  the  only  serious  mishaps  thus 
far  were  a  small  fire  on  board  the  coach 
in  Tennessee  and  the  fracture  of  Bran¬ 
don’s  skull  that  hospitalized  their  son  for 
three  days  in  Sioux  City,  Iowa. 

The  mechanics  of  planning  a  year-long 


odyssey  across  the  continental  U.S. 
were  almost  overwhelming,  according  to 
Masterson,  who  said  they  at  one  time 
were  frantically  seeking  buyers  for  their 
home,  two  cars,  assorted  merchandise, 
plus  trying  to  locate  a  dependable  motor 
home,  a  tow  bar  attached  to  accommo¬ 
date  a  small  car  behind,  store  their  furni¬ 
ture,  arrange  for  forwarding  of  mail  and 
countless  readjustment  chores  at  the 
newspaper. 

“Sounds  romantic” 

“On  the  surface,  a  gypsy-styled  trip 
like  this  sounds  romantic,”  he  said.  “But 
the  realities  of  leaving  the  middle-class 
existence  to  hit  the  asphalt  as  nomads  is 
a  lot  tougher  grind  than  most  journalists 
might  suspect — even  with  the  family  be¬ 
side  you.” 

Lifestyle  changes  have  included  learn¬ 
ing  how  to  live  on  credit  cards  since  cash 
is  nearly  impossible  to  get  while  traveling 
and  adapting  to  living  together  for  24 
hours  a  day  in  a  confined  area. 

“Also,  you  can’t  believe  how  much 
you  see  and  experience  in  only  a  month 
on  the  road,”  he  continued.  “It  comes  so 
fast  and  becomes  increasingly  difficult  to 
absorb  and  digest  while  you’re  doing  it. 
Once  we’re  off  the  road.  I’m  sure  we’ll 
begin  to  more  clearly  see  what  we’ve 
learned. 

“One  thing’s  for  certain,  no  journalist 
could  find  a  better  classroom  than  the 
entire  country  and  its  people.” 

The  journey  began  on  April  12  when 
the  Mastersons  rolled  from  the  Sentinel 
Record  parking  lot  headed  “just  some- 
(Continued  on  page  23) 
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Housing  ads  policy  under 
consideration  in  Dallas 


Marvin  C.  Veal,  classified  advertising 
manager,  Dallas  Morning  News,  said 
this  week  that  agreement  still  had  not 
been  reached  on  a  fair  housing  ads  poli¬ 
cy. 

The  News  has  met  with  officials  of  the 
Dallas  Regional  office  of  the  U.S.  De¬ 
partment  of  Housing  and  Urban  De¬ 
velopment  and  is  hoping  to  make  an 
agreement  with  a  local  organization 
which  complained  about  housing  ads  in 
the  newspaper. 

The  Greater  Dallas  Housing  Oppor¬ 
tunities  Center,  a  volunteer  watchdog 
organization,  leveled  complaints  about 
two  Dallas  News  ads,  which  it  alleges 
were  discriminatory  against  minorities. 

Veal  said  that  HUD  officials  did  not 
give  the  newspaper  specific  guidelines  to 
follow  in  its  housing  ads  policy.  “Our 
answer  from  HUD  was  to  use  our  own 
good  judgement  and  understand  the  in¬ 
tent  of  the  advertiser.  But  how  do  we 
know  the  intent  of  the  advertiser?  They 
put  you  (the  newspaper)  right  in  the  mid¬ 
dle  as  a  policing  agent." 

He  said  the  agreement  which  has  been 
drawn  up  for  approval  by  the  newspaper 
and  the  housing  opportunities  center 
stipulates  that  the  News  wilf  make  its 
own  employes  aware  of  the  1972  Adver¬ 
tising  Guidelines  for  Fair  Housing;  post  a 
HUD  sign  in  the  lobby  stating  that  the 
newspaper’s  ads  fall  under  the  Federal 
Housing  Act;  move  the  HUD  disclaimer 
in  the  classified  section  to  a  more  promi¬ 
nent  place;  and  make  advertisers  aware 
of  the  law.  The  agreement,  Veal  said, 
does  not  constitute  an  admission  of  any 
violation  of  fair  housing  policy. 

Veal  said  if  all  parties  agree  to  this, 
then  no  charges  will  be  filed  based  on  the 
Dallas  organization's  complaints.  How¬ 
ever,  HUD  can  still  pursue  the  case 
through  the  Justice  Department. 

The  newspaper’s  problems  with  HUD 
were  the  result  of  a  preprint  insert  by  a 
land  developer  and  a  separate  classified 
housing  ad  which  showed  seven  white 
human  models  in  the  illustration. 

The  preprint  was  attacked  because  it 
ran  in  certain  zones,  none  of  those  pre¬ 
dominately  black  areas  of  Dallas,  and 
because  it  contained  a  statement  that  the 
school  district  in  the  particular  area 
being  advertised  for  development  did  not 
have  the  problems  other  school  districts 
have,  Veal  said.  The  second  ad,  which 
showed  white  models,  was  criticized  for 
not  using  minority  models  also.  Both  ads 
ran  in  August,  he  said. 

Veal  said  that  when  he  first  contacted 
the  regional  HUD  office  he  was  told  by 
one  of  the  enforcement  officers  that 


either  a  mixture  of  ethnics  should  be 
used  as  models,  or  if  a  white  model  is 
used  in  one  ad,  the  same  ad  should  be 
run  again  with  a  black  model. 

But  he  said  that  in  a  latter  meeting  with 
HUD,  John  Eubanks,  another  officer, 
indicated  that  was  not  necessarily  true. 
Eubanks  simply  told  Veal  that  the  news¬ 
paper  must  use  its  own  judgment.  Veal 
said  he  and  the  News’  attorney  argued 
that  the  Fair  Housing  guidelines  are  too 
vague. 

• 

Legal  ad  rate 
changes  sought 
by  publishers 

Washington’s  newspapers — daily  and 
weekly — will  be  urging  their  state  legis¬ 
lators  to  abolish  a  fixed  statutory  rate  for 
public  notice  advertising  (the  “legals”) 
and  substitute  as  a  ceiling  each  news¬ 
paper’s  published  national  advertising 
rate,  reports  Allied  Newspapers  Associ¬ 
ation. 

Indiana’s  newspapers  are  making  a 
similar,  but  not  identical,  move.  They 
are  proposing  that  Indiana’s  statutes  let 
them  apply  their  “transient  classified 
advertising  rate,”  except  for  camera- 
ready  copy,  in  which  case  the  newspaper 
would  charge  its  open  display  rate.  The 
rate  set  in  the  Indiana  statutes  would  be 
left  on  the  books,  but  the  newspapers 
would  have  the  choice  of  using  the  rates 
from  their  rate  card. 

A  number  of  states  have  moved  in  the 
direction  of  a  ceiling  from  a  newspaper’s 
rate  card,  in  order  to  avoid  periodic 
statutory  revisions,  and  to  get  away  from 
a  single  rate  that  is  too  high  for  the  smal¬ 
lest  newspapers  and  too  low  for  the 
larger  ones. 

Washington  for  years  has  had  a  little  of 
both,  allowing  newspapers  of  more  than 
15,000  circulation  to  apply  whatever  rate 
they  choose,  and  applying  the  fixed 
statutory  rate  to  all  newspapers  under 
15,000.  The  new  ceiling — the  newspa¬ 
per’s  national  rate — would  apply  to  all 
newspapers  and  all  types  of  legals. 

• 

Publisher  changes 

Don  Coppedge,  publisher  of  the  Wu.v- 
aliachie  (Tex.)  Daily  Light  the  past  16 
years  will  become  publisher  of  the  Miami 
(Okla.)  News  Record,  succeeding  A. 
Murray  Bratcher,  who  is  retiring.  Re¬ 
placing  Coppedge  is  Chester  Anglen, 
co-publisher  of  the  Miami  News  Record. 
Both  papers  are  owned  by  Craco  Co. 


Abbreviation 
ad  ban  upheld 
in  Tenn.  case 

A  Chancery  Court  Judge  has  ruled  that 
the  Nashville  Tennessean  and  the* 
Nashville  Banner  are  within  their  rights 
in  refusing  to  accept  classified  ads  that 
contain  abbreviations  (E&P,  Dec.  18). 

The  decision  of  Judge  Robert  Brandt 
came  in  response  to  a  suit  that  had  been 
filed  against  the  papers  by  Charles  Gal- 
breath,  operator  of  Galbreath  Rental 
Company,  which  owns  and  leases  resi¬ 
dential  real  property. 

Galbreath,  who  is  also  a  Judge  in  the 
Court  of  Criminal  Appeals,  filed  the  suit 
after  the  two  newspapers  refused  to  ac¬ 
cept  his  advertisement  containing  the 
abbreviations  and  required  him  to  com¬ 
pose  and  submit  an  ad  without  abbrevia¬ 
tions. 

Galbreath  had  charged  in  his  suit  that 
the  actions  of  the  two  newspapers  consti¬ 
tuted  an  illegal  monopoly  in  restraint  of 
trade.  He  said  the  newspapers’  policy 
was  instituted  to  “unjustly  enrich  them¬ 
selves  at  the  expense  of  advertisers.” 

Judge  Brandt,  in  his  decision,  con¬ 
curred  with  the  newspapers’  claim  that  if  a 
newspaper  has  the  right  to  accept  or  re¬ 
ject  advertising  (previous  court  cases 
have  upheld  this  right),  than  it  follows 
that  the  newspaper  has  the  right  to  regu¬ 
late  the  content  of  the  advertising. 

While  agreeing  that  a  combined  adver¬ 
tising  acceptance  policy  “might  very 
well  constitute  an  illegal  combination  in 
restraint  of  trade  in  violation  of  the 
Sherman  Anti-Trust  Act,”  Judge  Brandt 
went  on  to  say  that  Congress  has  exemp¬ 
ted  such  a  combination  under  the  News¬ 
paper  Preservation  Act.  This  Act  allows 
a  combination  of  newspapers  to  engage 
in  conduct  in  which  an  individual  news¬ 
paper  could  engage. 

“It  would  be  difficult  to  conceive  of  a 
market  area  in  which  the  declared  policy 
of  Congress  of  maintaining  two  edito¬ 
rially  independent  newspapers  has 
achieved  such  dramatic  success  as  it  has 
in  the  Nashville  area,”  Judge  Brandt 
ruled. 

“No  doubt,  the  philosophical  differ¬ 
ences  vigorously  adhered  to  by  the  Ten¬ 
nessean  and  the  Nashville  Banner  and 
the  zeal  with  which  the  two  papers  pur¬ 
sue  their  objectives  exceed  the  most  op¬ 
timistic  expectations  of  Congress  in 
enacting  the  Newspaper  Preservation 
Act,”  Judge  Brandt  said. 


Longtin  retires 

John  P.  Longtin,  58,  advertising  direc¬ 
tor  of  the  Utica  (N.Y.)  Newspapers,  re¬ 
tired  December  31,  closing  out  a  career 
with  the  Gannett  Company  that  spanned 
almost  40  years. 
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Ad  scene 


Help  wanted  will  grow 

“Employment  advertising  will  con¬ 
tinue  to  move  ahead  in  1977  unless  the 
Carter  administration  cuts  the  ground 
from  under  ongoing  projects  or  the 
OPEC  countries  make  an  irresponsible 
upward  adjustment  in  oil  prices,"  ac¬ 
cording  to  Arnold  R.  Deutsch,  chairman 
of  Deutsch,  Shea  &  Evans,  a  leading  re¬ 
cruitment  advertising  agency. 

Key  to  Deutsch’s  evaluation  of  the 
employment  outlook  which  has  direct 
bearing  on  the  health  of  the  nation's  clas¬ 
sified  advertising  volume  which  has  risen 
over  25%  in  1976,  is  the  fact  that  the 
agency’s  Engineer/Scientist  Demand 
Index  which  stood  at  74.5  at  the  end  of 
1975  is  currently  at  105.  ^‘Furthermore,” 
said  Deutsch,  “where  normally  recruit¬ 
ment  advertising  tends  to  drop  off  in 
November  and  December,  this  year,  it 
has  actually  risen.’! 

In  a  recently  completed  survey  of  the 
nation’s  top  corporation  executives  re- 
spdhsible  for  hiring  conducted  by  DS&E 
there  was  general  agreement  by  those 
who  responded  that  increased  employ¬ 
ment  is  on  the  horizon  for  1977.  Of  the 
111  who  responded,  57%  expect 
employment  in  their  firms  to  increase  in 
the  year  ahead.  A  further  27%  predict 
employment  will  remain  stable  while 
only  13%  expect  employment  in  their  or¬ 
ganizations  to  decline.  The  majority  of 
the  employment  executives,  most  of 
whom  represent  companies  with  over 
5000  employees  who  see  more  jobs  open, 
credit  projected  employment  increases 
to  company  growth  and  business  im- 
.provement. 

Among  the  areas  where  increased 
employment  is  expected  are  engineering 
and  scientific  hires  in  44%  of  the  cases 
and  some  38%  expect  their  sales  force  to 
increase. 

For  the  13%  who  see  a  decrease  in 
hiring  next  year  reasons  such  as  these 
were  given: 

•  “Economic  growth  not  optimisti¬ 
cally  forecast  for  1977." 

•  “Projected  downturn  in  business.” 

•  “Lack  of  investment  in  capital 
equipment." 

•  “No  confidence  in  economy,  lack 
of  government  priming.” 

In  another  survey,  currently  being 
tabulated  which  DS&E  has  conducted  in 
conjunction  with  the  Employment 
Management  Association  relating  to 
Cost  Per  Hire  for  various  recruiting 
methods  and  media,  preliminary  find¬ 
ings,  according  to  DS&E,  verify  that 
newspapers  continue  to  provide  the  least 
expensive  means  of  obtaining  qualified 
personnel. 


By  Dan  Lionel 


in  77  says  DS&E 

“But,”  warns  Deutsch,  “newspapers 
are  doing  their  best  to  throttle  classified 
help  wanted  advertising,  and  we  have 
compiled  no  less  than  25  alternate  means 
of  obtaining  help.” 

What  gripes  the  agency  executive  par¬ 
ticularly  is  the  squeeze  to  10  columns  by 
most  dailies  and  7  columns  in  the  case  of 
tabloids.  “There  was  a  time  when  we 
could  urge  our  clients  to  use  the  classi¬ 
fied  columns  for  image  building  by  using 
institutional  ads  in  addition  to  their 
strictly  recruiting  classified  in  the  help 
wanted  columns.  We  knew  that  readers 
would  browse  through  the  columns  just 
because  they  made  interesting  reading. 
These  readers  would  be  prospects  for 
specific  offers,  perhaps,  at  a  later  date. 
But  today,”  said  Deutsch,  “the  narrow 
columns  are  so  crowded  and  hard  to  read 
that  readers  turn  to  them  only  in  dire 
necessity.” 

Acknowledging  that  economic  facts  of 
life  dictated  narrowing  the  classified  as 
well  as  the  display  ad  columns  in  many 
cases,  Deutsch  said  he’d  prefer  to  see  the 
rate  raised  accordingly — but  not  for  help 
wanted  alone.  He  feels  that  the  rate  dif¬ 
ferential  which  carries  a  premium  for 
employment  advertising  in  many  news¬ 
papers  is  unfair  and  discriminatory. 


“With  newspapers  involved  in  a  struggle 
to  maintain  circulation,”  Deutsch  said, 
“it’s  hard  to  understand  their  reasoning 
in  making  classified,  which  has  always 
been  acknowledged  as  a  basic  circulation 
builder,  most  difficult  to  read  while  at  the 
same  time,  threatening  to  price  a  key 
classification,  help  wanted,  out  of  the 
medium.” 

Just  to  prove  a  point,  Deutsch  showed 
how  his  agency  had  recently  recruited  a 
number  of  typists  and  an  executive  sec¬ 
retary  by  means  of  an  attractive  handbill 
that  a  young  lady  distributed  to  women 
along  Madison  Ave.  It  was  headed 
“Wouldn’t  you  rather  work  for  an  adver¬ 
tising  agency?”  It  contained  three  classi¬ 
fied  style  ads  and  invited  applicants  to 
apply  in  person  or  phone  for  a  lunch  time 
or  after-hour  interview.  “P.S.”  said 
Deutsch,  “it  cost  a  lot  less  than  a  classi¬ 
fied  ad.” 

Also,  Deutsch  and  his  fellow  execu¬ 
tives  feel  that  help  wanted  advertising 
deserves  some  editorial  support  because 
of  its  intrinsic  interest  to  readers.  “The 
Chicago  Sun  Times  and  Daily  News  have 
instituted  an  editorial  feature  to  help  the 
job  seeker  on  the  classified  page  as  a  lead 
off  to  help  wanted,”  he  said.  “It  pro¬ 
vides  information  on  how  to  prepare  a 
resume;  how  to  conduct  oneself  at  an 
interview,  etc.  It  appears  every 
Sunday.”  He  also  pointed  to  the  Times’ 
Wednesday  Career  editorial  on  the  same 
subject  which  appears  in  conjunction 
with  classified  display  ads.  “Groceries 
stores,  movies,  fashions,  cameras  all  get. 
editorial  support.  Why  not  help  wanted?” 

,  he  asked. 


Newspaper  Ad  Bureau  won’t  sell 
anti-tv  handbook  to  broadcasters 


The  battle  between  the  Newspaper 
Advertising  Bureau  and  the  Television 
Advertising  Bureau  has  flared  out  into 
the  open  again,  this  time  over  the  News¬ 
paper  Bureau’s  refusal  to  provide  the 
TvB  or  member  stations  with  copies  of 
an  updated  and  expanded  version  of 
“Handbook  on  Selling  Against  Broad¬ 
cast.” 

In  articles  promoting  the  handbook, 
the  Newspaper  Bureau  indicated  copies 
would  be  made  available  for  $4.50  each, 
with  no  stipulation  as  to  who  they  would 
be  made  avaflable  to  (E&P,  Nov.  27,  p.  18). 

When  a  TvB  member  station, 
WRTV-6  in  Indianapolis  sent  in  a  check 
for  a  copy,  it  received  a  reply  back  from 
Newspaper  Bureau  market  planning 
vicepresident  Charles  Kinsolving  stating 
the  book  would  be  made  available  to 
NAB  members  only. 

“Our  Handbook  on  Selling  Against 
Broadcast,  about  which  you  wrote 
us  ...  is  designed  for  the  staffs  of 
member  newspapers,  to  familiarize  them 
with  broadcast  terminology  and  con¬ 
cepts,”  Kinsolving  said  in  a  letter  to 
Emmett  DePoy  of  WRTV. 


“1  am  sure  that  these,  and  such 
liabilities  of  your  medium  as  may  exist, 
are  well  known  to  you  and  your  staff, 
and  I  cannot  conceive  of  any  use  on  your 
part  that  would  justify  your  expending 
that  sum  of  money  to  us,”  Kinsolving 
concluded. 

DePoy,  nonetheless,  wanted  to  buy  a 
copy  and  he  contacted  TvB  head¬ 
quarters.  A  staffer  of  TvB  president 
Roger  Rice  called  the  Newspaper  Bureau 
and  was  told  a  copy  would  be  sent  out, 
but  after  learning  the  copy  was  for  TvB, 
the  Bureau  reportedly  reneged  on  its 
promise  to  send  out  the  copy. 

TvB  president  Roger  Rice  said  he  was 
“surprised”  the  Newspaper  Bureau  was 
taking  this  approach  since  they  have 
been  “exchanging  things  all  the  time.” 

Media  Industry  Newsletter  states  that 
the  handbook  “should  be  buried  before 
TvB’s  Roger  Rice  buys  several  hundred 
copies  and  sprinkles  them  on  advertisers 
and  agencies.” 

Spokesmen  for  the  Newspaper  Bureau 
refused  to  comment  other  than  to  state 
that  the  Bureau  has  a  right  to  restrict 
distribution  to  members  only. 
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Newsday’s  new  Queens  edition 
to  battie  N.Y.  News/L.i.  Press 


Long  Island  (N.Y.)  Newsday,  begin¬ 
ning  January  9,  will  distribute  a  special 
Sunday  edition  throughout  the  borough 
of  Queens  in  New  York  City. 

Newsday  is  describing  its  full-scale 
Sunday  move  into  Queens  as  “low- 
key,”  but  in  any  event,  it  will  set  up  a 
major  confrontation  between  Newsday, 
the  New  York  Daily  News  and  the  Long 
Island  Press.  The  News  has  a  Queens 
edition  also,  while  the  Long  Island  Press, 
a  Newhouse  newspaper,  is  headquar¬ 
tered  and  published  in  Queens  and  has  a 
Sunday  circulation  of  just  under  300,000. 

Newsday  currently  distributes  about 
14,000  copies  of  its  regular  Sunday  edi¬ 
tion  in  Queens,  primarily  in  the  eastern 
section  of  the  borough  that-borders  Nas¬ 
sau  County.  Nassau  is  where  Newsday 
derives  a  majority  of  its  circulation. 

The  new  edition  will  contain  “several 
pages”  of  news  devoted  exclusively  to 
Queens,  but  there  will  be  no  zoned  ad¬ 
vertising,  a  Newsday  spokesman  said. 

Although  initial  distribution  totals  are 
expected  to  dwarf  the  current  total  of 
14,000  distributed  in  Queens,  a  company 
spokesman  would  not  reveal  how  many 
copies  are  actually  planned  to  be  circu¬ 
lated. 

Newsday  has  added  “several”  report¬ 
ers  to  its  staff  to  cover  the  borou^  of 
Queens.  These  reporters  will  commute 
between  Queens  and  Newsday’s  main 
newsplant  in  Garden  City,  Long  Island. 
“We  have  no  plans  at  this  time  to  open  a 
Queens  office  for  our  reporters,”  the 
spokesman  said.  “If  the  edition  really 
takes  off,  then  we  might  consider  it  in  the 
future. 

Queens  is  the  only  one  of  New  York 
City’s  five  boroughs  where  Newsday  has 
“any  significant”  distribution  at  the  pres¬ 
ent  time,  the  spokesman  said.  Most  of 
Newsday’s  new  circulation  is  expected 
to  come  from  newsstand  sales  rather 
than  from  home  delivery.  Very  little 
promotion,  other  than  some  point  of 
purchase  signs,  is  planned,  he  said. 

Newsday  was  apparently  trying  to 
keep  its  new  edition  under  wraps  until  it 
actually  came  out,  but  someone  leaked 
the  contents  of  an  internal  memo. 

The  memo,  from  Newsday  publisher 
William  Attwood,  stresses  that  the  move 
will  be  confined  to  Sundays  and  is  in  no 
way  part  of  a  major  blitz  into  New  York. 

“I  want  to  emphasize,”  said  Attwood 
in  the  memo,  “that  this  is  simply  a  lim¬ 
ited  effort  to  satisfy  those  of  our  read¬ 
ers  who  live  in  Queens  and  those  adver¬ 
tisers  who  want  to  reach  them.” 

Industry  observers  speculate,  how¬ 
ever,  that  if  the  new  Sunday  Queens  edi¬ 
tion  proves  successful,  Newsday  will 
look  to  distribute  similar  zoned  editions 
in  other  New  York  City  boroughs. 
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Newsday  has  a  circulation  in  excess  of 
450,000  in  Nassau  and  Suffolk  counties 
in  Long  Island  and  has  been  looking  at 
sections  of  southern  Connecticut  and 
Westchester  county.  New  York,  as  other 
locations  to  make  circulation  inroads. 


Publisher  resigns 

Jo  Fox  Brosious  has  resigned  as  editor 
and  publisher  of  the  Wesport  (Conn.) 
Fairpress,  a  weekly  paper  that  she 
founded  and  sold  last  year  to  West- 
chester-Rockland  Newspapers.  A  week 
later  (December  27),  she  married  W. 
David  Douglas,  a  retired  Marine  Corps 
colonel,  who  is  a  vicepresident  of  Aero- 
maritime,  an  international  management 
consulting  firm. 


Stepper  systems  used 

The  San  Bernardino  (Calif.)  Sun- 
Telegram  and  the  Jackson  (Tenn.)  Sun 
are  now  using  Paper-Man  Stepper-Pak 
Systems  manufactured  by  Stepper  As¬ 
sociates  Inc.  of  Olathe,  Kans.  Tlie  news¬ 
papers  are  using  the  systems  in  the  furth¬ 
erance  of  Total  Marketing  Coverage  re¬ 
cently  adopted. 


Marriott  restaurants 
assigned  to  Kaufman 

Marriott  Corporation’s  Dinner  House 
Restaurant  Division  has  named  Henry  J. 
Kaufman  &  Associates,  Inc.,  as  its  new 
advertising  agency. 

The  Dinner  House  Restaurants  are  the 
fourth  Marriott  Division  to  be  served  by 
Kaufman  Associates.  Others  are  Hot 
Shoppes  Restaurants,  Hot  Shoppes  Cafe¬ 
terias  and  Bob’s  Big  Boy  East  Restau¬ 
rants. 

Marriott’s  Dinner  House  Restaurants — 
which  feature  limited  menus,  salad  bars 
and  specialty  desserts — are  presently  lo¬ 
cated  in  the  Washington,  Philadelphia, 
Pittsburgh  and  New  York  City  areas. 

Advertising  for  the  Dinner  House  Di¬ 
vision  previously  was  handled  by  the 
VanSant,  Dugdale  &  Co.,  Inc.,  agency. 


Ross  Roy  assigned 
Uniroyal  for  retail 

Ross  Roy  Inc.,  Detroit,  has  been 
awarded  all  retail  advertising  and  promo¬ 
tion  for  Uniroyal  Tire  Stores  and  Un¬ 
iroyal  Dealers.  Estimated  annual  expen¬ 
ditures  for  retail  advertising,  co-op  pro¬ 
grams  and  others  are  about  $7  million. 
Previously  many  of  the  programs  were 
handled  on  a  project  basis  by  Ross  Roy 
and  other  agencies. 


O’Toole  raps  ‘cheap  shot 
headlines  used  by  papers 


In  his  latest  memo  to  the  organization, 
Foote,  Cone  &  Belding  President  John 
O’Toole  denounced  the  practice  of 
“cheap  shot”  headlines  which  he  says  is 
“flourishing  in  journalism.” 

O’Toole  specifically  cited  headlines 
that  appeared  in  the  New  York  Daily 
News  and  New  York  Post.  The  now  fam¬ 
ous  News  headline,  “FORD  TO  CITY: 
DROP  DEAD,”  was  run  at  the  height  of 
New  York  City’s  financial  dilemma 
when  Ford  announced  he  would  veto  any 
bill  calling  for  a  federal  “bail-out”  of  the 
city. 

The  more  recent  Post  headline:  “The 
Gilmore  Ruling:  KILL  HIM,”  was  run 
after  the  Utah  Board  of  Pardons  ruled 
that  it  would  not  commute  the  death  sen¬ 
tence  imposed  on  convicted  murderer 
Gary  Gilmore. 

“Seldom  have  either  of  these  news¬ 
papers  been  accused  of  exhibiting  exces¬ 
sive  taste,”  said  O’Toole,  “but  those 
headlines,  it  seems  to  me,  ventured 
beyond  the  sensational  into  that  shady 
area  between  truth  and  deception.  While 
maintaining  a  tenuous  toehold  in  fact, 
they  brutalized  the  expression  of  it  and 
exaggerated  the  intensity  of  it  enough  to 


make  it  a  lie.” 

O’Toole  said  such  newspaper  head¬ 
lines  are  “not  unlike  the  cover  of  a 
magazine  that  uses  a  photo  of  Jacqueline 
Onassis  and  a  headline  such  as  “Jackie’s 
Red-Hot  Night  With  Frankie”  to  lure 
you  into  a  tedious  account  of  how  she 
danced  at  Regine’s  with  Sinatra.” 

Such  “cheap  shots,”  he  said,  are 
“disdained  by  the  professional.  There’s 
little  skill  required  in  escalating  the  emo¬ 
tional  content  of  a  statement  to  attract 
attention  to  it.  It’s  far  more  challenging 
to  interpret  it  in  a  way  that  reveals  its 
true  relevance  to  the  reader  or  viewer 
without  distorting  the  information  it¬ 
self.” 

O’Toole  sees  “far  fewer  cheap  shots  in 
advertising  today  than  there  were  a  de¬ 
cade  ago”  and  he  doubts  this  is  only 
because  of  a  greater  surveillance  of  ad¬ 
vertising  by  federal  agencies  and  self- 
regulatory  bodies. 

“Cheap  shots  don’t  really  violate  any 
laws  or  regulations,”  he  said.  “It’s  more 
likely  that  those  given  to  the  practice 
have  learned  that  while  it  may  make  a 
sale,  it  seldom  builds  a  business.” 
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student  reporters  react 
like  pros  in  blast  story 


Three  journalism  majors  at  California 
State  University,  Long  Beach,  experi¬ 
enced  the  thrill  of  covering  a  major  story 
for  professional  newspapers. 

The  story  was  a  massive  explosion  of  a 
70,000-ton  oil  tanker  in  Los  Angeles  har¬ 
bor  on  December  17.  The  blast  left  at 
least  four  known  dead,  49  injured  and 
caused  millions  of  dollars  in  damage.  It 
shook  the  southern  California  coastal 
area  with  the  force  of  an  earthquake, 
shattering  windows  21  miles  away.  The 
noise  was  heard  as  far  as  45  miles  from 
the  scene. 

Chris  Woodyard,  an  intern  at  the  Los 
Angeles  Times,  was  driving  through  San 
Pedro  enroute  to  a  party  when  he  heard 
the  explosion  at  7:40  p.m. 

Minutes  later,  two  police  cars  sped  by 
and  Woodyard  followed  them  to  Ports  of 
Call,  a  popular  shopping  village  on  the 
waterfront.  As  officers  were  evacuating 
the  area,  Woodyard  found  out  from  them 
what  happened  and  raced  a  quarter  of  a 
mile  to  a  phone. 

At  first  the  Times’  switchboard 
operator  refused  to  accept  his  collect 
call,  saying  she  had  no  record  of  a  report¬ 
er  named  Chris  Woodyard.  Finally,  she 


put  him  through  to  assistant  city  editor 
Tom  Paegal,  who  switched  him  to  re¬ 
write  man  Bob  Kistler. 

After  giving  Kistler  what  he  had, 
Woodyard  was  told  to  get  over  to  the 
police  command  post.  When  the  intern 
said  he  had  no  press  credentials,  Paegal 
suggested  that  he  do  “the  best  you  can.” 

Recalled  Woodyard: 

“The  police  command  post  was  in  the 
opposite  direction  from  where  my  car 
was  parked.  Police  barricades  were 
going  up  quickly  and  if  I  was  to  make  it  in 
I  would  have  to  move  fast.  I  was  about 
12  city  blocks  and  an  hour  away  from 
deadline.” 

“I  ran  through  the  Ports  of  Call  park¬ 
ing  lot  right  into  a  police  line.  I  was  told 
there  would  be  no  passing  without  a 
press  card.  I  outflanked  the  line  by  going 
around  the  tuna  anchorage.  I  evaded  the 
second  checkpoint  by  running  along  the 
dock  while  the  police  checked  the  cre¬ 
dentials  of  some  guy  in  a  car.  I  bluffed 
my  way  past  the  last  checkpoint  by  ask¬ 
ing  fast,  “Which  way  to  the  command 
post?  I’m  L.A.  Times.’  The  cop  said  I 
was  300  yards  from  the  Medivac  area.  I 
was  home  free.” 


Woodyard  was  the  first  reporter  on  the 
scene.  He  got  an  exclusive  on  the 
number  injured,  how  badly  and  where 
they  were  being  taken. 

“Several  people  asked  me  for  press 
credentials,  but  didn't  press  the  point 
because  of  the  confusion,”  Woodyard 
said. 

With  15  minutes  to  deadline,  the  young 
reporter  ran  from  one  phone  to  another 
on  the  pier,  finding  them  all  dead.  In 
desperation,  he  flagged  down  a  pickup 
truck  which  dropped  him  off  at  the  tele¬ 
phone  he  had  first  used.  He  made  the 
deadline  and  was  then  ordered  back  to 
the  dock. 

The  next  day  Woodyard  was  assigned 
again  to  the  explosion  site  to  help  other 
Times’  staffers  interview  Italian  crew¬ 
men  from  the  ill-fated  tanker  Sansinena. 

The  interviews  were  stymied  because 
the  crew  members  spoke  only  Italian. 
Woodyard  said  he  thought  he  could  solve 
the  problem. 

He  phoned  Josie  Cabiglio,  managing 
editor  of  Cal  State  Long  Beach’s 
laboratory  newspaper,  the  Daily  Forty- 
Niner.  Cabiglio  was  bom  in  Italy  and 
speaks  Italian  fluently. 

“Would  you  like  to  help  out  on  a 
story?”  Woodyard  asked. 

Cabiglio  drove  to  the  scene  and  spent 
the  next  three  hours  as  interpreter  and 
reporter. 

“At  first,”  she  said,  “the  seamen  were 
wary  of  speaking  to  me  because  they 
were  nervous  about  reporters.  But  one  of 
them  found  out  I  was  from  Lecce,  his 
hometown  in  Italy.  Then  they  all  warmed 
up  and  told  me  everything  they  knew 
about  the  blast.” 

Later,  Woodyard  and  Cabiglio  went  to 
the  Times’  office  and  helped  write  the 
second  day  story. 

Also  involved  in  the  story  was  Benny 
Sieu,  who  works  as  a  photographer  on  an 
assignment  basis  for  the  San  Pedro 
News-Pilot.  At  the  time  of  the  disaster  he 
was  attending  the  party  to  which  Wood- 
yard  had  been  headed. 

When  he  heard  the  news,  Sieu  drove 
to  the  News-Pilot.  He  was  immediately 
sent  on  the  story.  City  editor  Tim  Lemm 
accompanied  him  to  the  pier  and  got  him 
through  the  police  lines. 

Sieu,  a  mechanical  engineer  who  is 
getting  a  second  degree  in  journalism, 
remained  at  the  dock  all  night  shooting 
pictures.  The  next  day  he  shot  more  film 
from  a  press  launch  and  from  a  helicop¬ 
ter. 

• 

News  is  pilfered 

A  single  crime  report  was  all  the  news 
fit  to  print  in  a  recent  edition  of  the 
weekly  Simi  Valley  (Calif.)  Mirror.  The 
Mirror  published  a  six-page  edition  con¬ 
taining  nothing  but  ads  and  blank 
space — and  the  lone  story  reporting  the 
theft  of  all  its  news  and  photo  columns 
from  the  printer. 
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your  newspaper 

But .  ,  .  when  the  time  does  come  for  you  to  seriously  consider 
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Economist  joins  E&P 
as  research  manager 

The  new  research  manager  for  Editor 
&  Publisher  is  Domenick  A.  Bottini. 

He  was  appointed  by  Robert  U. 
Brown,  publisher  and  editor,  and  suc¬ 
ceeds  Albert  E.  Weis,  who  died  De¬ 
cember  18. 

Bottini  joins  E&P  from  approximately 
10  years  of  professional  experience  with 
various  non-profit  organizations  and 
trade  associations  including  the  Tax 
Foundation,  Inc.,  American  Bankers 
Association,  and  the  New  York  Building 
and  Construction  Industry’s  Board  of 
Urban  Affairs. 

As  research  manager,  Bottini’ s  re¬ 
sponsibilities  will  include  the  annual 
Editor  &  Pubusher  International  Year¬ 
book,  Market  Guide,  Syndicate  Direc¬ 
tory  and  special  projects  related  to  re¬ 


search  and  marketing. 

Bottini  holds  a  master’s  degree  in 
economics  from  Fordham  University 
Graduate  School  of  Economics  and  a 
bachelor’s  degree  in  economics  from 
Iona  College.  He  has  specialized  in 
broad  areas  of  economic  theory  and 
analysis,  and  statistical  methodology  and 
has  completed  all  course  requirements 
for  a  doctorate  degree  in  economics. 

For  several  years,  Bottini  has  been  an 
economics  instructor  in  the  part-time 
evening  undergraduate/graduate  school 
of  the  Fairleigh  Dickinson  University 
Teaneck  campus.  New  Jersey. 

Bottini  is  author  of  various  published 
and  unpublished  studies  and  papers  in¬ 
cluding  Depreciation  Allowances:  Fed¬ 
eral  Tax  Policy  and  Some  Economic  As¬ 
pects.  He  was  a  research  analyst  for  the 
Tax  Foundation,  Inc.  from  August 
1969-October  1970,  and  then  moved  to 
the  Board  of  Urban  Affairs  in  New  York 


City,  his  home  town.  There  he  prepared 
a  number  of  position  papers  for  the  board 
and  committees.  He  was  an  assistant 
economist  for  the  American  Bankers  As¬ 
sociation  from  November  1968  to  August 
1%9,  and  more  recently,  from  1974  to 
1976,  was  director  of  economic  research 
for  Private  Concerns,  Inc.,  a  nonprofit 
corporation  funded  with  public  monies  to 
provide  technical  assistance  in  the  de¬ 
velopment  of  manpower  programs  for 
disadvantaged  populations. 

• 

Cole  &  Weber  merges 
with  Ogiivy  &  Mather 

Cole  &  Weber,  Seattle  ad  agency  with 
annual  billings  of  over  $30,000,000,  will 
become  a  part  of  publicly-owned  Ogiivy 
&  Mather,  New  York,  which  ranks  as 
the  fifth  largest  agency  in  the  country 
with  billings  over  half  a  billion. 
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Mill  exec  says 
paper  improves 
with  TMP  process 

North  America’s  newsprint  manu¬ 
facturers  are  rushing  to  invest  in  a  new 
pulp  process  they  say  is  more  efficient 
and  produces  better  paper  than  conven¬ 
tional  methods. 

The  new  system  is  thermo-mechanical 
pulp  (TMP)  processing  a  development 
that  Bruce  Howe,  vicepresident  of 
MacMillan  Bloedel  Ltd.'s  pulp  and  paper 
group,  says  is  “a  quiet  revolution”  in  the 
pulp  industry. 

MacMillan  Bloedel’s  first  thermo¬ 
mechanical  pulp  mill  went  into  produc¬ 
tion  at  Powell  River  B.C.  seven  months 
ago.  At  a  production  capacity  of  180,000 
tons  a  year,  it  was  briefly  the  largest 
TMP  plant  in  North  America. 

Now  it  ranks  sixth  or  seventh,  says 
Howe  with  the  largest  plant — Mac- 
Millan-Rothesay — operating  in  New 
Brunswick. 

Traditionally  the  wood  pulp  used  in 
newsprint  has  been  ground  from  whole 
logs,  chemically  treated  to  remove  color 
and  processed  into  a  short  fibre  paper. 

TMP  processing  uses  the  normally 
discarded  low-quality  chips  and  sawdust 
from  the  outer  part  of  the  log,  saving  the 
interior  section  for  lumber.  More  of  the 
log  is  used  and  better  paper  is  produced 
from  the  longer  TMP  fibres. 

“TMP  is  a  new  product,”  says  Howe, 
“one  we’re  trying  to  fit  in  with  the  rev¬ 
olution  in  the  newspaper  industry  such 
as  the  move  from  hot  to  cold  type  and 
from  metal  to  plastic  plates.” 

Three  Vancouver-area  papers  already 
have  used  TMP  newsprint  for  their  daily 
production.  TMP  usually  is  mixed  with 
standard  pulp  in  a  blend  to  reduce  cost. 

Conversion  of  the  Powell  River  plant 
to  TMP  production  cost  MacMillan 
Bloedel  more  than  $10  million,  including 
$8.2  million  for  a  hydro-electric  station 
to  provide  additional  power. 

In  return,  says  Howe,  MacMillan 


Bloedel  has  a  unit  that  reduces  the  use  of 
expensive  chemicals  provides  more  effi¬ 
cient  use  of  logs  and  disconnects  news¬ 
print  manufacturing  from  the  logs  in  a 
process  that  requires  fewer  workers  and 
lends  itself  to  computerization. 

Scandinavian  firms  led  the  move  to 
TMP  and  still  have  more  plants  in  opera¬ 
tion  than  their  North  American  com¬ 
petitors. 

MacMillan  Bloedel  isn’t  slowing  down 
its  conversion  however,  says  Howe.  A 
new  double  unit  for  Powell  Wver  is  in  the 
advanced  planning  stage  to  join  the  com¬ 
pany’s  two  existing  TMP  plants. 

• 

FCC  to  conduct 
hearings  on  tv 
license  renewal 

The  Federal  Communication  Commis¬ 
sion  said  it  will  hold  hearings  on  the  re¬ 
newal  of  a  television  station  license  held 
by  the  Steinman  family,  in  Lancaster, 
Pa.,  which  own  station  WGAL-tv  and 
the  Lancaster  Intelligence  Journal, 
News  Era  and  Sunday  News. 

The  FCC’s  action  stems  from  a  peti¬ 
tion  to  deny  filed  last  year  by  Feminists 
for  Media  Rights,  a  Harrisburg,  Pa. 
group  which  charges  excessive  concen¬ 
tration  of  media  control,  lack  of  pro¬ 
gramming  to  serve  women’s  needs  and 
employment  discrimination  against 
women. 

The  hearing  is  expected  to  examine  the 
relationship  between  WGAL-tv  and  the 
Lancaster  newspapers.  The  issues,  aside 
from  whether  renewal  will  serve  the  pub¬ 
lic  interest,  concern  the  selection  and  or¬ 
ganization  of  the  TV  Week  cover  story 
and  features  in  the  Sunday  News;  use  of 
reverse  slugs  on  show  station  listings  in 
co-owned  newspapers;  and  the  policy  of 
charging  stations  for  daily  program  list¬ 
ings. 

The  FCC  said  that  the  market  struc¬ 
ture  in  Lancaster  does  not  require  any 
divestiture  of  Steinman  holdings. 


St.  Pete  Times 
to  construct 
office  buiiding 

St.  Petersburg  Times  plans  to  con¬ 
struct  an  office  building  in  downtown 
Clearwater  for  its  upper  Pinellas  news 
and  advertising  operations. 

Publisher  Jack  B.  Lake  said  the  board 
of  directors  of  the  Times  Publishing  Co. 
voted  to  purchase  a  42,200  square-foot 
tract  at  the  northwest  comer  of  Court 
Street  and  Myrtle  Avenue. 

The  facility  will  house  the  upper  Pinel¬ 
las  news  and  advertising  staffs  of  the  St. 
Petersburg  Times  and  Evening  Indepen¬ 
dent  and  two  regional  sections — the 
Pinellas  Times  and  the  Largo-Seminole 
Times. 

Lake  said  the  Times  has  negotiated  an 
option  to  buy  that  will  be  consummated 
this  month.  When  the  leases  of  current 
tenants  expire  in  August  1977,  existing 
buildings  will  be  razed  and  a  new  struc¬ 
ture  completed  by  mid-1978,  he  added. 

Lake  added  that  architects  and  en¬ 
gineers  will  be  instructed  to  embrace  the 
latest  techniques  of  energy  conservation 
in  the  design  of  the  structure. 

Times  editors  and  engineers  already 
are  in  the  process  of  designing  an  elec¬ 
tronic  reporting  and  editing  system  for 
the  Clearwater  office  which  will  link  it 
directly  with  the  computerized  type¬ 
setting  operation  in  St.  Petersburg. 

• 

Edition  name  change 

The  Wall  Street  Journal  changed  the 
name  of  its  Pacific  Coast  Edition  on  Jan¬ 
uary  3  to  the  Western  Edition. 

TTie  Western  Edition  is  printed  in  two 
plants  in  Palo  Alto  and  Riverside, 
California  and  a  third  plant,  now  under 
construction  in  the  Seattle-Tacoma, 
Washington  area  will  open  in  1978.  This 
will  be  the  Journal’s  1 1th  regional  print¬ 
ing  plant  and  will  operate  via  a  com¬ 
munications  satellite  transmission  sys¬ 
tem. 
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U.S.  Printing  Ink  hikes  price 
of  offset,  letterpress  inks 


United  States  Printing  Ink,  a  division 
of  Kewanee  Industries,  will  increase  the 
price  of  newspaper  black  inks  on  Feb- 
mary  15. 

Web  offset  black  inks  will  be  raised  30 
per  pound,  bringing  tank  truck  base  level 
prices  up  to  290  per  pound,  and  55-gallon 
dmm  prices  up  to  360  per  pound. 

Letterpress  black  inks  will  be  raised  10 
per  pound,  reaching  levels  ranging  from 
11%0  per  pound  to  12V40  per  pound,  de¬ 
pending  on  the  prevailing  area  differ¬ 
ences. 


Donald  H.  Seixas,  president  of  United 
States  Printing  Ink,  said  that  continually 
rising  operational  and  materials  costs 
make  it  impossible  to  maintain  current 
unrealistic  price  levels. 

• 

Sales  rep  dies 

Charles  H.  Duke,  50,  southeastern 
salesman  for  Metro  Associated  Services 
Inc.;  December  5. 
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Seeing  America 

(Continued  from  page  15) 


where  east.  Actually,  we  got  on  the 
highway  and  started  laughing.  We  hon¬ 
estly  didn't  know  where  we  were  going 


hasn't  yet  made  contacts  in  that  direc¬ 
tion. 

Masterson  has  been  editor  of  the  Sen¬ 
tinel  Record  for  three  years.  He  was  pre¬ 
viously  a  special  assignment  writer  for 
the  WEHCO  Media  Group  in  Arkansas 
and  the  editor  of  the  Newport  (Ark.) 
Daily  Independent  from  1971-73. 


Swertlow  hired 

Frank  Swertlow,  TV  Guide  columnist, 
has  been  hired  by  the  Chicago  Daily 
News  to  cover  tv  shows.  He  will  replace 
John  Camper,  who  has  been  assigned 
general  news. 


even  at  that  moment.” 

They  wound  up  in  Cape  Hatteras, 
North  Carolina,  then  climbed  northward 
to  Maine  and  back  across  the  northern 
tier  of  states  during  the  summer.  From 
Seattle,  Washington,  they  followed  the 
coast  line  to  Tijuana,  Mexico,  then  back 
across  the  Southwest  to  Arkansas  for  the 
Christmas  holidays. 

Today,  the  trio  is  somewhere  along  the 
highways  of  the  Southwest.  Masterson 
estimates  he'll  have  been  to  every  state 
and  covered  25,000  miles  when  the  fel¬ 
lowship  ends  in  April. 

He  said  he  has  made  it  a  point  to  stop 
at  many  newspapers  along  the  road  to 
visit  fellow  editors  and  see  various  news¬ 
room  operations.  Several  of  those  papers 
are  receiving  his  human-interest  dis¬ 
patches. 

“The  Foundation  requires  each  Fel¬ 
low  to  write  accounts  of  their  projects 
every  five  weeks,”  he  said.  “Those  writ¬ 
ings  are  then  made  freely  available  to  any 
person  or  publication  who  asks  for  them. 

“I  took  it  upon  myself  to  write  the 
editors  of  about  85  daily  papers  through¬ 
out  the  country  before  we  left,  offering 
my  column-styled  dispatches.  About  60 
responded  yes,  but  I  have  no  way  of 
knowing  how  many  are  using  them.” 

Masterson  said  about  eight  of  the  33 
dailies  in  Arkansas  are  publishing  his 
work  under  the  weekly  column  entitled, 
“Our  America — In  Search  of  a  Nation.” 

In  addition  to  writing,  Masterson  has 
photographed  much  of  the  trip  in  black 
and  white. 

‘Poet  photographer’ 

Bob  Lawrence,  professor  of  photog¬ 
raphy  at  the  University  of  New  Mexico 
called  Masterson  “a  poet  with  a  camera” 
after  seeing  a  sample  of  his  pictures.  The 
editor  said  the  compliment  was  over¬ 
stated  but  appreciated. 

“I'm  simply  attempting  to  capture  the 
essence  of  people  we  meet  beside  the 
road,”  he  said,  “whether  it  be  a  salty  old 
potato  farmer  in  Maine  or  a  dejected  man 
sitting  on  a  barrel.  I  try  to  make  the 
photography  complement  my  writing.” 

Photo  development  is  done  evenings  at 
the  kitchen  table  of  the  Lady  K  via  a 
correspondent's  change  bag  and  “a  lot  of 
patience.”  Masterson  said  he  depends 
on  the  generosity  of  fellow  editors  to 
permit  him  in  their  dark  rooms  to  make 
hasty  prints  or  proof  sheets. 

He  said  he  hopes  to  compile  his  year  of 
dispatches  and  photography  into  a  book 
similar  to  Pyle's  “Home  Country”  of  the 
1940's  at  the  year's  end,  but  added  he 
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And  get  the  whole  thing  on  Vh  legal  size  pages. 

Forty  years  ago,  our  Publishers  Libel  Insurance  policy  had  more 
exclusions  than  it  did  coverage.  Today,  there's  only  one  exclusion 
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Iln  any  given  month  or  year,  it's  probably  not  going  to  happen 
•  to  you. 

2  If  you  publish  enough  issues,  over  enough  years,  it's  bound  to 
•  happen. 

3  When  you  wind  up  in  front  of  a  jury,  that  group  is  going  to  try  to 
•  sock  it  to  you.  They  won't  want  to  miss  the  opportunity  to  get 
even  for  your  bad  taste  in  comics. 

These  same  facts  of  life  make  Libel  Insurance  one  of  the  best  buys 
in  the  insurance  marketplace.  It's  an  ideal  setup  for  economical 
coverage;  low  incidence  of  claims,  but  very  stiff  expenses  when  you 
have  to  go  to  court . . .  even  if  you  win. 

Much  like  Major  Medical.  You'll  probably  only  need  it  once  or  twice, 
but  it's  curtains  if  you're  without  it  when  the  time  comes.  If  you  (or 
your  insurance  representative)  will  fill  out  and  mail  the  coupon,  we'll 
respond  by  mail  (12  point  IBM  Elite)  with  full  details. 

Please  do  it  soon.  Some  malcontent  may  have  you  in  his  sights 
right  now. 
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Employers  Reinsurance  ('nrporatinn 
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For  fifteen  years,  we’ve  been  manufacturing  and  installing  our  famous- 
line  of  computer  typesetting  systems.  Ov^'  die  years,  we’ve  ^rned  a 
reputation,  second  to  none,  for  serving  diese  ^ems.  Today,  we 
offer  the  Unified  Publishing  System,  our  tot^  electronic  ^em:  all 
the  modular  Gompotmits  you  need  for  automatic  proces^r^  of  news, 
classifieds,  display  ads  and  faster  output. 

UPS.  A  tc^lly  ^ectronic  newspaper  publishir^  compatible 

with  our  r^ototypesetters.  Backed  Compugraphic’s  experience 
and  reputation  for  giving  succ^sful  newspapers  what  they  need. 

B  O 

Since  the  UPS  is  modular,  you  can  start  with  any  comport  and  add 
ether  s  at  any  time.  Hard^re,  software,  trainir^  and  maintenance,  ^ 
from  i  singte  source  with  a  weltrearned  name  for  reliability. 

g  o 

If  cost/savin^,  increased  revenues  and  higher  newspaper  quaWy  are 
your  objectives,  our?»ew  UPS  is  for  you.  At  a  pricB  you’ll  agree^is  r 
sound  inv^ment 

I  l^rrw . . ~ _ _ _ H 
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fill  out  our  coupon.  iNewspaper 

We'M  show  you  wfiy  ! 

UPS  is  the  system  I  Address 

■  for  your  newspaper.  \ 
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John  H.  Beckrich — to  the  Seattle 
Times  as  research  and  promotion  man¬ 
ager,  from  sales-promotion  manager  of 
the  Miami  Herald  Publishing  Company. 
Before  affiliation  with  the  Miami  Herald, 
he  was  promotion  and  marketing  man¬ 
ager  of  the  Miami  News. 

*  *  * 

Lawrence  G.  Hauck — associate  news 
editor  of  the  New  York  Times — 
appointed  news  editor,  succeeding  Lewis 
JoROAN.  who  is  on  leave  for  health 
reasons  and  will  retire  formally  next 
year.  Hauck  joined  the  Times  in  1948 
after  ten  years  with  the  Associated  Press 
and  has  been  United  Nations  bureau 
manager  and  editor  of  the  Western  edi¬ 
tion  in  Los  Angeles  and  the  international 
edition  in  Paris,  among  other  assign¬ 
ments. 

Jordan  has  been  with  the  Times  for  36 
years,  joining  as  a  copy  editor  on  the 
foreign  desk.  He  was  editor  of  the  New 
York  Times  Style  Book  for  Writers  and 
Editors  and  also  of  the  new  edition  pub¬ 
lished  recently  under  the  title  The  New 
York  Times  Manual  of  Style  and  Usage. 

♦  5k  ♦ 

McClatchy  Newspapers,  the  Sac¬ 
ramento,  Fresno  and  Modesto  (Calif.) 
Bees,  have  announced  circulation  de¬ 
partment  staff  changes:  A.  N.  Lund — 
named  circulation  manager  of  the  Mo¬ 
desto  Bee  from  city  circulation  manager  in 
Sacramento.  In  Sacramento.  W.  B. 
Mutch — moved  from  circulation  promo¬ 
tion  manager  to  city  circulation  manager; 
Kenneth  Werrv — from  assistant  city  cir¬ 
culation  manager  to  circulation  promo¬ 
tion  manager;  H.  H.  Hii.is — from  city 
supervisor  to  assistant  city  circulation 
manager,  and  Louis  Cerutti.  a  district 
manager — to  city  circulation  manager. 

5k  sk  * 

Randy  Weii  eer — from  the  Kinftsport 
(Tenn.)  Times-News  to  sports  writer  for 
the  Nashville  Banner.  He  is  a  1976  jour¬ 
nalism  graduate  of  East  Tennessee  State 
University  Johnson  City,  where  he  was 
sports  editor  of  the  campus  newspaper. 
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New  managing  editor  of  the  Boston 
Sunday  Globe  is  Timothy  Lelond,  who 
has  been  acting  editor  in  charge  since 
1974.  Leland  has  been  with  the  Globe 
since  1963  working  variously  as  sci¬ 
ence  editor.  State  House  bureau  chief 
and  assistant  city  editor. 

After  a  sabbatical  abroad  in  1969 
with  the  London  Sunday  Times  and 
travel  in  Africa  on  a  fellowship,  Leland 
returned  to  the  Globe,  setting  up  the 
Spotlight  Team  and  serving  as  leader  in 
1971  when  the  team  won  both  the 
Pulitzer  Prize  and  the  S^gma  Delta  Chi 

Award. 

M  ARK  Harrison — appointed  editor  of 
the  Montreal  Gazette  effective  January 
10.  He  will  be  responsible  for  the  news 
and  editorial  pages  in  a  new  position  at 
the  Gazette.  Harrison  has  been  execu¬ 
tive  editor  of  the  Toronto  Star. 

5k  5k  5k 

James  R.  Mosby,  Jr. — named  met¬ 
ropolitan  editor  of  the  Muskegon  (Mich.) 
Chronicle.  He  has  been  city  editor  of  the 
Jackson  (Mich.)  Citizen-Patriot  for  four 
years  and  before  that  was  a  reporter  and 
assistant  city  editor  of  the  Bay  City 
(Mich.)  Times. 

*  *  ♦ 

Ray  Richard,  Boston  Globe — recipient 
of  media  category  honor.  Better  Life 
Awards,  Massachusetts  Federation  of 
Nursing  Homes. 


AHENTION:  EDITORS-WRITERS 

MEDIA  TOUR  OF  ISRAEL 

MARCH  5-15,  1977 

A  limited  number  of  Editors,  Writers  and 
Columnists  will  be  accepted  as  partici¬ 
pants  in  a  10-day  subsidized  Communi¬ 
cations  Media  Tour  leaving  New  York 
March  7  at  the  all-inclusive  cost  of  $449. 
Participants  will  have  an  opportunity  for 
an  in-depth  study  tour;  meet  with  their 
counter-parts,  top  Israeli  personalities, 
and  with  Arab  leaders.  Also  tour  various 
parts  of  Israel. 

Interested  participants  should  apply  to: 

AMERICAN  ZIONIST  FEDERATION 
515  PARK  AVENUE,  N.Y.,  N.Y.  10022 
TELEPHONE:  (21 2)  371-7750 


Newspeople 

1977  is  the  year  when  a  familiar  figure 
in  American  journalism  retires  from  the 
profession  but,  in  the  opinion  of  his 
friends,  will  no  doubt  go  on  bending 
many  an  ear  at  many  a  journalistic  meet¬ 
ing. 

Theodore  A.  (Ted)  Serrill,  retiring 
executive  vice  president  of  the  National 
Newspaper  Association  thinks  of  himself 
as  a  communicator;  those  who  know  him 
think  of  him  as  a  talker,  indefatigable  and 
with  total  recall. 

On  January  2,  he  stepped  down  from 
supervising  a  trade  association  of  6500 
weekly,  semi-weekly  and  daily  news¬ 
papers  and  he  confessed  to  E&P  that  he 
now  faces  a  much  tougher  talking  job. 
He  has  to  persuade  his  wife  that  the  six- 
foot  mounted  fish  that  has  hung  in  his 
Washington  office  deserves  a  place  of 
honor  in  their  retirement  home  on  the 
South  River,  near  Annapolis,  Md. 

Serrill  will  be  succeeded  by  William  G. 
Mullen,  who  came  to  NNA  in  1970  as  a 
legal  counsel  to  specialize  in  government 
relations  and  advising  officers  and  board 
on  legal  questions.  He  established  what 
was  originally  called  the  “key  man  sys¬ 
tem,"  now  known  as  the  “contact 
team,”  which  numbers  more  than  850 
publishers  across  the  country  who  can  be 
called  upon  to  advise  their  Senators  and 
Congressmen  concerning  legislation 
which  may  help  or  harm  community 
newspapers. 

Mullen,  a  native  of  Springfield,  Il¬ 
linois,  is  a  graduate  of  Georgetown  Uni¬ 
versity’s  School  of  Foreign  Service  and 
the  Columbus  School  of  Law  at  Catholic 
University.  He  is  a  member  of  the  bar  in 
Illinois  and  the  District  of  Columbia  and 
has  been  admitted  to  practice  before  the 
Supreme  Court.  He  and  his  wife,  Kathy, 


A.  J.  Montanari — to  publisher  of  the 
Hialeah  (Fla.)  Publishing  Company's 
two  newspapers,  the  Home  News  and 
the  bi-lingual  Hialeah  News/Las 
Noticias  de  Hialeah.  James  R.  Whelan. 
former  publisher,  remains  as  president 
and  editor;  Donald  Dugan,  marketing 
director — becomes  general  manager  and 
vicepresident  of  the  company. 

3k  5k  Ik 

Major  realignment  of  the  editorial  staff 
duties  of  the  San  Diego  (Calif.)  Union 
includes  the  move  of  Al  Jacoby  from  city 
editor  to  assistant  to  the  editor,  serving 
as  an  ombudsman.  He  exchanges  posts 
with  Walter  McArthur.  J.  D. 
Alexander — ^from  news  editor  to  assis¬ 
tant  managing  editor  and  Ellsworth 
Zahm — from  assistant  news  editor  to 
news  editor. 

5k  5k  5k 

Thomas  D.  Fegely — a  former  teacher 
writing  a  Sunday  column  for  the  Allen¬ 
town  (Pa.)  Call-Chronicle,  has  joined  the 
staff  as  outdoor  editor. 
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in  the  news 


Theodore  A.  Serrill 

and  their  five  children  live  in  Vienna, 
Va.,  a  suburb  of  Washington. 

Serrill,  discussing  retirement,  had  the 
attitude  of  a  swimmer  dipping  his  toe  into 
icy  water.  “I  love  people,”  he  said.  “I 
love  to  look  at  them,  listen  to  them,  talk 
to  them,  negotiate  with  them  and,  if 
they’re  pretty  girls,  to  wink  at  them.” 

With  an  A.B.  from  Penn  State,  where 
his  journalistic  interests  began  with 
sports  reporting,  he  served  as  an  execu¬ 
tive  for  the  Pennsylvania  Newspaper 
Publishers’  Association  in  Harrisburg, 
for  13  years.  After  that  he  had  three 
years  as  executive  director  of  the  Wash¬ 
ington,  D.C.  Newspaper  Publishers  As¬ 
sociation,  before  going  to  New  York  in 
1%0  to  establish  an  employe  relations 
department  for  grocery  manufacturers 
and  serve  as  the  department’s  director. 

He  was  named  to  the  National  News¬ 
paper  Association  job  January  1,  I%1. 
Looking  back,  he  recaUs  his  past  experi¬ 
ence  also  has  included  work  on  the 
Washington  News,  Charlotte  (N.C.) 
News,  Easton  (Pa.)  Express,  not  to  men¬ 
tion  being  vicepresident  and  part  owner 
of  Brown-Thompson  Newspapers,  Cam¬ 
bridge  Springs,  Pa.,  publishers  of  five 
weekly  newspapers. 

Mr.  and  Mrs.  Serrill  have  two  sons — 
Ted,  who  is  on  the  editorial  staff  of  the 
New  Brunswick  (N.J.)  Home  News,  and 
James,  a  consultant  with  a  San  Francisco 
transportation  firm. 

— by  /•  William  HiU 

Mike  Renshaw — named  editor  of  the 
Sunday  Bucks  County  Courier  Times, 
Levittown,  Pa.  He  has  been  with  the 
newspaper  8  years  and  began  his  career 
as  a  combat  correspondent  with  the  U.S. 
Army  in  Vietnam. 

*  ♦  ♦ 

Donald  L.  Coppedge,  publisher  of  the 
Waxahachie  (Tex.)  Daily  Light — named 
publisher  of  the  Miami  (Okla.)  News- 
Record  to  succeed  A.  Murray 
Bratcher — retired. 

EDITOR  &  PUBLISHER  for  January  B.  1977 


Craig  L.  Basse — named  regional  ed¬ 
itor  of  the  St.  Petersburg  Times,  re¬ 
placing  Eugene  Ingle — ^who  resigned  to 
run  an  expanding  map  business.  Basse, 
whose  journalism  background  includes 
17  years  with  the  Associated  Press, 
joined  the  Times  in  1972  and  was  ap¬ 
pointed  city  editor  in  1973. 

Michael  F.  Foley — ^replaces  Basse  as 
city  editor  and  will  also  have  the  title  of 
deputy  metropolitan  editor.  He  joined 
the  Times  in  1974  as  assistant  metro¬ 
politan  editor. 

Edward  R.  Merrick — ^promoted  to  the 
newly  created  position  of  regional  news 
editor,  having  been  an  editor  at  the 
Times  since  1970. 

Xt  4c  3|c 

Adam  Clayton  Powell  III — appointed 
manager  of  news  operations,  CBS  News, 
Radio,  succeeding  Lee  Otis,  who  retires 
at  the  end  of  January  after  34  years  in  the 
CBS  news  division.  Powell  has  been  with 
WINS,  an  all-news  radio  station  in  New 
York  (Tity,  as  an  editor- writer  and  news 
director  since  1975. 

Xc  Xc  Xc 

The  New  York  News  advertising  de¬ 
partment  has  announced  the  following 
changes: 

Peter  Hano,  formerly  advertising 
manager  of  the  New  Jersey  edition — 
appointed  magazine  sales  manager.  John 
Ancona — moves  from  supervisor.  New 
Jersey  advertising,  to  replace  Hano. 
John  Costantini — to  succeed  Ancona. 

Thomas  Farley — moves  from  travel 
and  resort  solicitor  to  travel  and  resort 
manager.  John  Lescott — from  depart¬ 
ment  store  solicitor  to  grocery  manager. 
Ronald  Sichler — returns  from  the 
Chicago  office  to  new  assignment  as 
automotive  manager.  Raymond 
Cyrgalis — from  Queens  zones  super¬ 
visor  to  Brooklyn  manager.  William 
Walker — named  supervisor  West¬ 
chester  office. 

Xc  4c  Xc 

Deborah  Enyeart — from  staff 
reporter/consumer  writer  for  the  Pocono 
Record,  Stroudsburg,  Pa.,  to  Family 
Fare  editor. 

*  *  * 

Howard  H.  Holcomb,  sports  editor, 
now-defunct  Hartford  (Conn.)  Times — 
to  sports  staff,  Hartford  Courant. 

4c  Xc  Xc 

Roland  Jenkins — resigned  as  editor  of 
Foster’s  Daily  Democrat,  Dover,  New 
Hampshire  to  accept  a  position  as  press 
secretary  to  Governor  Meldrim  Thom¬ 
son  Jr.  Jenkins  has  been  managing  editor 
of  the  weekly  Somersworth  Free  Press, 
news  director  for  WHEB  in  Dover  and 
Portsmouth  and  at  the  Democrat  moved 
from  city  editor  to  managing  editor  and 
editor. 

t  m 

Lynne  Goldman — to  the  advertising 
copywriting  staff  of  the  St.  Louis  Post- 
Dispatch  from  the  copywriting  and  sales 
department  of  the  Iowa  City  Press  Citi¬ 
zen. 


Beth  Resler  hat  been  named  editor 
of  the  Carolina  Living  section  of  the 
Charlotte  (N.C.)  Observer.  Miss  Resler 
has  been  public  relations  director  for 
the  southeastern  region  of  the  J.  C. 
Penney  Company,  Atlanta,  since 
1974.  A  former  reporter  for  the 
Washington  Post,  Miami  Herald,  and 
Norman  (Okla.)  Transcript,  she  alto 
was  women's  editor  of  the  Tallahassee 
(Fla.)  Democrat.  The  new  editor  suc¬ 
ceeds  Stuart  Dim,  who  moved  to 
managing  editor  of  the  Observer  last 
September. 

Richard  D.  Thomas — from  assistant 
managing  editor  of  the  Macon  (Ga.) 
Telegraph  to  managing  editor  of  the 
Boca  Raton  (Fla.)  News  in  the  Kmght- 
Ridder  organization.  Larry  Fortner — 
promoted  to  Sunday  editor  of  the  News. 

Xc  Xc  Xc 

Donald  Brazeal,  managing  editor  of 
the  Pittsburgh  (Kan.)  Morning  Sun — 
named  editor. 

Xc  Xc  Xc 

A.  H.  Tannenbaum — named  head  of 
the  expanded  features  desk  at  New  York 
Daily  News.  He  joined  the  News  in  1971 
after  serving  as  news  editor  of  Medical 
World  News  and  picture  editor  of  the  old 
New  York  Herald  Tribune. 


Judith  K.  Lambert — named  assistant 
director  of  public  relations  for  Esquire, 
Inc.  She  formerly  was  a  writer  with 
Dudley- Anderson- Yutzy,  New  York  and 
an  editor  with  the  Cincinnati  Enquirer. 
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Fast,  easy-to-use,  accurate, 
economical.  All  good  reasons  to 
learn  more  about  the  extraordinary 
Raycomp-100.  Send  for  our 
brochure  and  read  all  about  it. 


It’s  as  simple  as  that. 

And  speed?  An  operator  at  a 
Raycomp-100  can  compose,  layout, 
edit,  correct,  and  review  up  to  a  full 
page  of  ads  in  less  than  half 
the  time  it  used  to  take. 


And  while  you’re  at  it,  ask  us  to 
drop  by  and  present  you  with  a 
customized  payback  analysis.  You 
might  be  surprised  how  quickly 
this  system  will  pay  for  itself. 


Payback  is  fast,  too.  Less  than  a 
year.  Which  is  one  of  the  reasons 
so  many  papers  are  using  the 
Raycomp-100.  Here’s  a  sampling: 
Atlanta  Constitution,  Charlotte 
Observer,  Dallas  Morning  News, 
Detroit  Free  Press,  Minneapolis 
Star  &  Tribune,  News  Texan— 
Farmer’s  Branch  Texas,  Newark 
Star  Ledger,  Norfolk  Virginian 
Pilot  &  Ledger  Star,  Owensboro 
Messenger,  Philadelphia  Inquirer, 
Pittsburgh  Press,  Tallahassee 
Democrat,  Toronto  Star,  Washington 
Post. 


RAYTHEON 


Write  Raytheon  Graphic  Systems 
528  Boston  Post  Road, 

Sudbury,  Massachusetts  01776. 
Orcali  (617)  443-9521. 


The  pen  allows  the  operator  to  flow 
copy  around  unusual  shapes  simply 
by  tracing  the  outiine.  Conventionai 
blocks  of  copy  can  be  accurately 
positioned  the  first  time. 

All  the  operator  has  to  do  is 
place  an  advertiser’s  dummy 
on  a  special  tablet  and  point 
the  pen  at  specific  loca-  j 
tions  on  the  layout  to  indi-  i 
cate  boundaries,  position  '  m 
copy  blocks,  or  trace  '  ^ 
around  artwork.  ^ 


The  easy-to-use  Raycomp' 
100  has  a  payback  time  of 
iess  than  a  year. 


One  operator  at  a  singie 
Raycomp-100  station  can  do 
the  work  of  severai  people 
in  iess  than  half  the  time  it 
used  to  take. 
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Louise  McAndrew 


McAndrew  to  manage 
E&P  ad  production 

Louise  McAndrew  has  been  promoted 
by  Robert  U.  Brown,  publisher  and 
editor  of  Editor  &  Publisher,  to  advertis¬ 
ing  production  manager. 

She  replaces  Bernadette  Borries,  who 
retired  at  the  end  of  the  year  after  45 
years  with  E&P. 

McAndrew  came  to  E&P  in  1971  to 
serve  as  Borries’  assistant.  Since  then 
she  has  studied  printing  and  reproduc¬ 
tion  processes  at  New  York  University. 
Before  joining  the  company  she  worked 
in  an  industrial-technical  advertising 
agency,  the  (Robert  P.)  McAndrew  Ad¬ 
vertising  Co.,  Bronx,  N.Y.,  as  secretary 
and  bookkeeper  for  10  years.  Before  that 
she  was  doing  statistical  work  with  Vick 
Chemical  Co. 

John  Ginelli  has  been  promoted  to  as¬ 
sistant  advertising  production  manager. 
Ginelli  was  assistant  librarian  to 
Adelaide  Santonastaso  for  four  years. 

• 

Loeb  suspends  Sunday 
edition  in  Vermont 

The  Vermont  Sunday  News,  owned  by 
William  Loeb,  announced  (January  2) 
that  it  would  temporarily  stop  publica¬ 
tion  because  of  “inflationary  pressures, 
increased  cost  of  publication  and  overall 
poor  Sunday  newspaper  market  condi¬ 
tions"  in  the  state. 

The  News  was  the  only  Sunday  news¬ 
paper  published  in  Vermont  for  about  29 
years.  In  October  1975  both  the  Bur¬ 
lington  Free  Press  and  combined  Rut¬ 
land  Herald  and  Times  Argus  began  pub¬ 
lishing  Sunday  editions. 

Loeb,  publisher  of  the  Manchester 
(N.H.)  Union  Leader  and  New  Hamp¬ 
shire  Sunday  News,  will  continue  to  pub¬ 
lish  the  St.  Albans  (Vt.)  Messenger. 
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Radiation  from  VDT 
rejected  by  studies 

The  Rhode  Island  State  Department  of 
Health  found  no  measurable  radiation 
emanating  from  video  display  terminals 
in  use  at  the  Providence  (R.\.)  Journal  in 
a  report  dated  November  8,  1976. 

The  possibility  of  radiation  exposure 
arose  when  two  radiation  detection 
badges  worn  by  newsroom  employes  in¬ 
dicated  exposure  to  a  high  energy 
source. 

The  report  by  the  health  department 
agreed  with  studies  by  the  VDT  man¬ 
ufacturer,  Atex  Inc.  of  Bedford,  Mass., 
and  an  associate  professor  of  physics  at 
the  University  of  Rhode  Island,  Dr, 
Donald  F.  Kirwan,  that  the  exposure  re¬ 
corded  by  the  badges  is  “not  from  occu¬ 
pational  use  of  the  video  display  termi¬ 
nals.” 

The  reports  also  agreed  that  even  if  the 
badge  readings  had  been  caused  by  radi¬ 
ation,  the  reading  fell  within  acceptable 
standards  set  by  the  federal  government. 

• 

Lebanon  orders  full 
censorship  of  press 

Full  press  censorship  has  been  im¬ 
posed  by  the  government  in  Lebanon. 

Although  full  details  of  the  decree 
were  not  available,  a  Washington  Post 
Foreign  Service  dispatch  said  it  “ap¬ 
peared  from  government  radio  accounts 
that  foreign  correspondents  in  Lebanon 
would  come  under  censorship,  as  they 
have  occasionally  in  the  past.” 

An  Nahar,  a  respected  Beirut  daily 
said  it  was  prepared  to  accept  censorship 
because  of  the  wartime  conditions. 

Syrian  forces  have  already  shut  down 
eight  leftist  and  independent  newspapers 
in  Beirut,  leaving  open  only  the  handful 
that  supported  Syria  or  the  rightist  Chris¬ 
tians,  Syria’s  allies  during  Lebanon’s  re¬ 
cently  ended  civil  war. 

The  censorship  decree  by  Premier 
Selim  Hoss  is  viewed  as  the  last  muzzle 
on  the  Arab  world’s  last  free  press. 


3-year  pact  boosts 
reporter’s  salaries 

Wages  for  top  reporters,  desk  and 
photo  personnel  will  be  increased  from 
$338.25  a  week  to  $413.25  over  a  three- 
year  period  in  an  agreement  reached  be¬ 
tween  the  San  Diego  (Calif.)  Newspaper 
Guild  and  the  San  Diego  Union-Tribune 
Publishing  Company.  The  contract  dates 
back  to  last  June  7,  with  some  employees 
receiving  more  than  $600  in  retroactive 
pay  increases. 


WALLY  MEYER,  58,  director  of  ad¬ 
vertising  and  a  member  of  the  board 
of  directors  at  the  Kansas  City  Star 
since  1965,  has  been  named  vice 
president  of  sales.  Meyer,  who  has 
been  second  vice  president  of  the 
company,  will  continue  to  have  over¬ 
all  responsibility  for  advertising  and 
will  assume  over-all  responsibility  for 
circulation.  JOHN  W.  WHITE  will  con¬ 


tinue  as  circulation  manager.  An 
employee  of  the  advertising  depart¬ 
ment  at  the  Star  since  1947,  Meyer 
has  served  as  manager  of  the  Star's 
New  York  office,  national  advertising 
manager,  assistant  advertising  direc¬ 
tor  and  advertising  director. 


JOHN  T.  HENRY,  business  manager  of 
the  St.  Paul  (Minn.)  Dispatch  and 
Pioneer  Press  since  March,  1974,  has 
been  named  general  manager  of 
these  newspapers.  Henry,  43,  has 
been  with  the  St.  Paul  newspapers 
since  1955,  formerly  serving  as  head 
of  the  advertising  plans  department, 
classified  advertising  manager,  assis¬ 
tant  to  the  general  manager  and  as¬ 
sistant  to  the  publisher  before  he  be¬ 
came  business  manager. 
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Muller-Martini  Inserting  Machi 
come  highly  recommended. 


A  Production  Director  Comments  On  The  Harris  2500 


we  have  better  reproduction, 
far  fewer  typos  and  later 
deadlines-with  half  the 
people  and  twice  the  volume.** 


The  Alexandria  [La.]  Daily  Town  Talk  is  a 
newspaper  on  the  move.  Over  the  past  eight 
years,  its  circulation  grew  24  per  cent  to  , 
35,000  daily,  its  page  count  doubled  to  40, 
and  its  display  ad  volume  rose  from  18,000 
to  25,000  column  inches  a  week. 

Yet  today,  the  Daily  Town  Talk  is  pub¬ 
lished  faster,  cleaner  and  at  far  less  cost  than 
it  was  in  1967.  The  reason?  Pre-press  auto¬ 
mation.  After  experimenting  with  a  variety 
of  copy  input  and  phototypesetting  systems, 
the  newspaper's  management  selected  a 
Harris  2500  copy  processing  system  that  in- 
clude's  editorial  terminals,  display  and  clas¬ 
sified  terminals  and  Fototronic  typesetters. 
That  system,  Schonfeld  says,  enabled 
editors  to  push  back  deadlines  by  up  to  45 
minutes  per  edition,  to  reduce  by  two-thirds 
the  mark-up,  paste-up  and  proofreading  of 
display  advertising,  "and  to  turn  out  pages 
that  are  cleaner,  with  virtually  no  typo¬ 
graphical  errors  and  very  little  requirement 
for  make-overs  due  to  mistakes." 

The  Daily  Town  Talk's  experience  is  just 
one  good  reason  why  your  newspaper  should 
be  actively  investigating  pre-press  automa¬ 
tion  systems.  At  Harris,  we  have  50  more 
good  reasons  —  ranging  from  small  10,000- 
circulation  weeklies  to  the  world's  largest 


-Donald  Schonfeld 
Production  Director 
Daily  Town  Talk 

metropolitan  daihes. 

With  Harris  you  can 
measure  your  benefits 
before  you  commit. 

When  you  do  start  to  investigate,  be  thor¬ 
ough.  Look  for  the  suppher  that  can  fill  all 
your  needs:  a  single  source  for  a  total  solu¬ 
tion.  Look  for  the  supplier  with  the  broadest 
product  line  —  one  that  is  continuously 
being  expanded.  Look  for  the  supplier  that 
has  aheady  tackled  the  toughest  news,  wire, 
classified  and  display  software  problems  — 
not  once,  but  repeatedly.  Look  for  the 
supplier  whose  dedication  to  the  newspaper 
business  is  just  as  firm  as  your  own.  And 
look  for  the  supplier  with  service,  support, 
experience,  financial  strength  and  installa¬ 
tion  references  that  you'll  never  have  to 
question. 

That  kind  of  supplier  will  be  able  to  tell 
you,  before  you  make  a  commitment,  the 
extent  to  which  copy  processing  technology 
can  benefit  your  newspaper.  And  then  be 
there  to  make  sure  those  benefits  are 
realized. 

We  know  one  supplier  who  meets  those 
criteria.  You  know  him  too. 


HARRIS  -nyiyv 


CO>«:i/IUNICATIONS  AND 
INFORtVIATKSIM  HANDLING 


Harris  Corporation,  Composition  Systems  Division, 

2140  Troutman  Boulevard,  Melbourne,  Florida  32901  (305)  727-4790 


"••PJ 


Daily  Town  Talk  publisher  Joe  D.  Smith  (left)  ana 
production  director  Schonfeld  are  shown  at  the 
Harris  2200  display  ad  operator  station. 


"CONVERTING  TO 

offset 

A  BIG  J%-, ,, 
BUT  WE  HAD  M^ 


Merle  F.  Yeager 
Production  Menager 
The  Daily  Breeze 
Torrance,  California 


"As  you  can  imagine,  converting  a  plant  like  7 
ours  from  letterpress  to  offset  is  a  monumentj^l 
job.  But  one  big  area  we  didn't  have  to  worry  ' 
about  was  our  plateroom— we  just  turned 
that  over  to  Western!' 

This  is  Merle  Yeager  of  the  Daily  Breeze 
speaking— and  the  Daily  Breeze  is  another 
smooth-running  operation  that  Western  Litho 
Plate  had  the  pleasure  of  helping  during  their 
trying  days  of  conversion. 

If  you  are  converting  to  offset  or  Di-Litho, 
you  might  want  to  consider  Western's  complete 
plateroom  conversion  package.  We'll  lay  out  and 
design  your  plateroom— train  your  people  and 
supply  you  with  everything  you  need— machinery, 
plates  and  chemistry  .  .  .  and  follow-up  service, 
too— co/itmi/a/ follow-up  service  to  keep  you 
operating  smoothly. 

Remember  WESTERN— fully  experienced  in 
all  areas  of  plateroom  set-up  and  supply. 

For  more  information,  write  or  call  our 
toll-free  number  800/325-3310.  We  will  send 
you  a  package  of  literature— or  have  a  Technical 
Representative  call  if  you  wish. 


Merle  Yeager  inspectmg  plates  with  Gene  Alexander. 
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3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS.  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 
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Equipment _ 

Journalism  school  lists  criteria 
for  equipment  selection 

By  Harmon  Morgan 


Schools  and  departments  of  journalism 
have,  or  are  currently,  making  decisions 
about  what  equipment  will  be  used  in 
teaching  students  to  enter  an  industry 
which  has  been  revolutionized  via  com¬ 
puters  and  the  new  technology. 

For  some  time  the  link  between 
educators  in  journalism  and  journalism 
practitioners  was  the  graduate  who 
wanted  to  work  for  the  media.  Today  the 
link  includes  the  choice  of  equipment  to 
use  in  teaching  journalism.  Just  as  each 
newspaper  has  to  decide  what  company 
to  go  with,  what  machines  to  buy,  how 
copy  will  be  produced,  each  department 
of  journalism  has  to  answer  similar  ques¬ 
tions. 

Part  of  the  answer  for  departments  of 
journalism  concerns  the  relationship  of 
whatever  type  of  newspaper  is  being 
produced  to  the  department.  If  the 
school  has  an  independent-editor  news¬ 
paper,  choice  of  equipment  probably  will 
be  made  by  the  student  editor,  an  adviser 
or  committee.  If  the  school  has  a  lab 
newspaper,  the  choice  depends  to  a  great 
extent  on  frequency  of  publication.  If  the 
school  has  both  types  of  newspapers,  the 
choice  may  be  confused  or  result  in  a 
struggle  between  student  editors  and  fa¬ 
culty  personnel. 

At  Texas  Tech  University,  the  inquiry 
into  new  technology  equipment  was 
broached  two  years  ago  on  the  theme  of 
what  would  be  necessary  to  produce  a 
laboratory  newspaper  and  at  the  same 
time  serve  labs  as  educational  instru¬ 
ments.  Another  consideration  was  what 
equipment  would  be  needed  for  special 
quarters  for  journalism  in  a  new  mass 
communications  building. 

Guide  for  system  selection 

The  student  newspaper  at  Tech  has  a 
long  history  and  tradition  of  being  inde¬ 
pendent  from  the  journalism  faculty.  The 
newspaper  adviser,  editor  and  a 
student-faculty  committee  will  decide  on 
what  equipment  will  be  used. 

With  these  factors  in  mind,  the  job  was 
to  find  the  equipment  which  would  do 
the  job  in  the  labs  connected  with  jour¬ 
nalism  courses  and  at  the  same  time  be 
capable  of  producing  a  lab  newspaper  on 
a  basis  no  more  frequent  than  monthly 
publication. 

After  looking  at  brochures  from  a 
number  of  companies,  making  visits  to 


Morgan  is  Asst.  Prof.,  Journalism  at 
the  Department  of  Mass  Communications, 
Texas  Tech  University. 
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newspapers  in  Texas  to  check  what 
equipment  was  being  used,  and  taking  in 
exhibitions  and  conventions  showing  the 
latest  in  newspaper  equipment,  the  deci¬ 
sion  was  made  to  go  with  a  compact 
group  of  machines  utilizing  the  OCR 
(Optical  Character  Recognition)  ap¬ 
proach  blended  with  the  CRT  (Cathode 
Ray  Tube)  system. 

.The  need  was  for  flexibility  of  entry 
into ‘the  total  system  to  allow  several 
journalism  labs  to  be  able  to  take  part  in 
the  lab  newspaper  system  as  well  as  pro¬ 
duce  departmental  publications,  includ¬ 
ing  a  student  magazine  and  a  magazine 
associated  with  a  critical  rating  service. 

With  all  the  varied  output  possibilities 
and  faced  with  the  multiple  number  of 
faculty  members  and  students  involved, 
the  need  was  to  arrange  as  many  entry 
points  as  possible. 

If  the  system  chosen  had  been  the 
CRT  approach,  enough  editing  and  re¬ 
porting  machines  would  have  to  be 
purchased  to  allow  several  hundred  stu¬ 
dents  to  take  part  plus  the  people  in¬ 
volved  with  departmental  work  and  pub¬ 
lications. 

Budget  consideration 

Going  entirely  with  the  OCR  approach 
would  have  meant  that  very  little  oppor¬ 
tunity  would  be  given  for  flexibility  of 
editing.  In  addition,  students  would  be 
missing  exposure  to  the  editing  devices 
being  used  by  many  newspapers  today. 

Another  view  was  to  be  able  to  have  a 
system  whereby  educational  lab  instruc¬ 
tion  would  not  be  competing  for  machine 
time  with  other  departmental  publica¬ 
tions  and  production  work. 

And  the  system  had  to  be  priced  within 
the  budget  allotted  to  the  journalism  di¬ 
vision  of  the  Department  of  Mass  Com¬ 
munications  at  Texas  Tech. 

Faced  with  the  knowledge  that  any 
system  chosen  would  not  be  representa¬ 
tive  of  any  one  newspaper;  faced  with 
the  knowledge  that  today  each  news¬ 
paper  has  a  separate  system  with  sepa¬ 
rate  codes  and  computer  guidelines,  it 
was  clear  that  the  system  could  not  be 
chosen  based  on  future  longevity,  or 
whether  the  system  was  typical  of  the 
industry,  or  whether  the  system  was 
competitive  with  other  educational  sys¬ 
tems. 

Another  decision  concerned  the  factor 
of  interface.  Any  attempt  to  put  together 
machines  from  different  firms  for  a  so- 
called  superior  system  is  faced  with  the 


difficulty  or  impossibility  of  input  and 
output.  Additionally  the  repair  and 
maintenance  problem  is  compounded 
when  you  are  attempting  to  deal  with 
several  firms  at  one  time. 

With  the  factors  in  mind,  the  final  de¬ 
cision  reached  involved  the  following 
machines  from  Compugraphic; 

40  IBM  Selectrix  typewriters;  one  Un¬ 
iscan  (Optical  Character  Reader);  two 
Unified  Composers  (Video  Display  Ter¬ 
minals);  one  UniSetter  (Photo  Typeset¬ 
ting  Unit);  one  Compukwik  Processor; 
one  Easycoat  9  Waxer;  accessories  and 
spare  parts  kits  for  each  machine;  one 
Autotape  keyboard. 

The  cost:  $20,000  for  the  typewriters 
and  $90,000  (with  educational  discount) 
for  the  OCR  and  CRT  machines.  The 
decision  was  made  to  go  with  Compug¬ 
raphic  because  the  system  fitted  our 
needs  and  was  within  our  allotted 
budget. 

Daily  and  weekly  exposure 

Twenty  of  the  typewriters  were  equip¬ 
ped  with  standard  typing  elements  for 
use  in  news  writing  labs  where  cheaper 
copy  paper  could  be  used.  Twenty  of  the 
typewriters  were  equipped  with  the  Mod¬ 
ified  Courier  12  typing  ball  to  be  used  to 
introduce  copy  into  the  OCR  system. 
The  typewriter  division  allows  labs,  not  a 
part  of  the  lab  paper  system,  to  use  elec¬ 
tric  typewriters  as  development  for^more 
advanced  courses  where  copy  would  be 
scanned  for  the  lab  newspaper  as  well  as 
being  used  by  advanced  classes  for  pro¬ 
duction  work. 

With  labs  and  work  time  fitted  into  a 
day  and  night  schedule,  machines  are 
available  for  entering  copy  from  many 
sources  into  the  system. 

The  Uniscan  machine  will  and  does 
have  the  capability  of  handling  far  more 
copy  than  will  be  produced  and  will 
allow  fast  entry  into  the  production  sys¬ 
tem. 

With  the  two  Unified  Composers,  we 
have  the  capability  of  further  editing  of 
the  OCR  produced  copy  as  well  as  being 
a  direct  input  route  for  copy  and  for  lab 
instruction,  such  as  editing  classes.  One 
Unified  Composer  was  placed  in  the 
production  room  along  with  the  Uniscan, 
UniSetter,  processor  and  waxer.  The 
second  Unified  Composer  was  placed  in 
a  special  editing  room  to  be  used  only  by 
educational  labs.  Thereby,  editing  stu¬ 
dents  will  have  the  opportunity  for 
weekly  or  daily  exposure  to  the  editing 
device  without  interrupting  educational 
labs  and  production  times. 

The  Autotape  keyboard  was  added  to 
the  equipment  to  allow  another  entry 
point  in  the  system  and  to  allow  students 
to  punch  an  idiot  tape  to  be  introduced 
into  the  Unified  Composer.  The  Au¬ 
totape  keyboard  also  was  placed  in  the 
special  editing  room  so  that  more  stu- 
(Continued  on  page  45) 
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Plastic  tying  system 
draws  wide  support 


departments  were  asked  for  their  evalua¬ 
tions.  Using  a  prepared  questionnaire, 
they  were  polled  for  the  advantages, 
faults,  and  comparisons  of  the  two  sys¬ 
tems.  Included  as  well  was  input  from 
carriers,  machinists,  and  electricians. 

The  result  was  the  installation  of  three 


Ask  the  people  at  the  Baltimore  News 
American  if  they’d  rather  go  back  to  wire 
tying  after  using  plastic  strapping  for  six 
months  and  the  chorus  of  “nays"  will 
resound  from  bottom  to  top. 

In  talking  with  mailers,  managers, 
drivers,  and  street  sale  district  managers 
it  soon  becomes  apparent  that  Balti¬ 
more’s  Hearst  paper  is  convinced  that 
the  installation  of  automated  strapping 
equipment  by  Cypack  Systems  Corpora¬ 
tion  was  the  right  move. 

Gerson  Goldman,  Anthony  Piazza, 
and  Kermit  Shaffer  can  show  the  best 
proof,  however,  that  the  new  bundle 
tying  material  arrived  none  too  soon. 
After  117  years  of  collectively  working 
with  wire,  their  scarred  hands  bear  the 
toll  taken  by  wire. 

Goldman,  p.esident  of  Local  88,  In¬ 
ternational  Mailers’  Union,  speaks  for 
the  tying  line.  “Most  of  us  had  only 
worked  with  wire  and  never  realized 
what  a  difference  there  is  in  another 
material." 

Piazza  sums  up  the  feelings  of  drivers 
by  identifying  one  problem,  “If  you’ve 
ever  handled  bundles  in  dry  cold  weath¬ 
er,  you'd  soon  find  out  they're  loaded 
with  static  electricity.  Touch  the  wire, 
and  zap!" 

At  the  dock,  transportation  superin¬ 
tendent  Shaffer  talks  about  the  condition 
of  bundles.  “Too  frequently  the  wire  was 
cutting  into  the  bundle  and  damaging  the 
papers.  We  never  see  this  problem 
now.” 

Everything’s  better 

John  Skidmore,  shop  steward  of  the 
Teamsters  Union,  points  out  that  plastic 
strapping  is  safer  than  wire  for  drivers’ 
hands.  Damage  done  by  wire  to  the  in¬ 
teriors  of  some  of  the  street  sale  district 
managers’  vans  and  cars  is  the  concern 
of  Herbert  Will  and  Herman  Sussman. 
“In  a  year’s  time  a  new  vehicle  would  be 
pretty  well  torn  up,"  they  say. 

Back  on  the  tying  line,  Dave  Goldman, 
Mailers’  Union  chapel  chairman,  who 
has  worked  in  newspaper  mailrooms 
since  he  was  16  years  old,  reflects  on  the 
change  in  the  department  since  the 
switch  to  plastic  strapping.  “Every¬ 
thing’s  better,"  he  comments.  “It’s  quie¬ 
ter,  cleaner,  and  safer.  One  guy,  due  for 
retirement,  now  says  he  doesn’t  want  to 
leave." 

The  next  stop  for  opinion,  middle 
management,  evokes  no  less  enthusiasm 
for  strapping.  Howard  F.  Sweitzer,  dis¬ 
tribution  manager,  and  Edwin  M.  Beck¬ 
er,  mailroom  superintendent,  echo  the 
views  of  their  crews  and  add  some  of 
their  own. 
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Not  the  least  of  these  features  is  a  50% 
savings  in  the  cost  of  the  tying  material. 
They  confirm  that  the  News  American 
had  been  spending  about  $26,813  per 
year  for  17-gauge  wire  and  now  expects 
to  whittle  down  the  expenditure  to 
$12,758  yearly. 

There  was  yet  another  savings — this 
one  in  manpower  costs.  Because  the  sys¬ 
tem  can  handle  small  bundles  (containing 
as  few  as  ten  papers),  Becker  is  able  to 
get  by  with  two  fewer  mailers  on  Satur¬ 
days,  when  the  paper  usually  is  small. 
His  estimated  savings,  he  claims,  are  be¬ 
tween  $100-$200  weekly. 

“We’re  spending  only  about  20  mi¬ 
nutes  now  on  rolled  papers,  which  re¬ 
quires  hand  pasting,"  says  the  mailroom 
superintendent.  “Previously,  on  Satur¬ 
days  this  operation  required  two  addi¬ 
tional  men,  each  working  a  seven-hour 
shift.” 

The  two  department  heads,  who  to¬ 
gether  total  82  years’  service  at  the  Bal¬ 
timore  paper,  enjoy  a  good  working  rela¬ 
tionship,  between  themselves  and  their 
departments.  While  this  is  the  basis  for 
employee  relations  at  the  News  Ameri¬ 
can,  the  policy  took  on  new  dimensions 
at  the  time  the  daily  began  to  consider 
strapping  as  its  tying  medium. 

Two  competitive  strapping  systems 
were  installed  side  by  side  and  after  sev¬ 
eral  months  of  operation  the  men  of  both 


Cypack  RT  Transit  bundle  tying  lines, 
which  feature  a  heat-weld  process  at  the 
tying  joint.  A  weld,  rather  than  a  tie,  was 
evaluated  closely  and  its  high  perfor¬ 
mance  won  over  the  strongest  skeptics. 

Safety  record 

The  questionnaire  uncovered  some  in¬ 
teresting  points  about  the  selected  sys¬ 
tem:  strapping  is  faster  than  wire  (28 
bundles  per  minute  under  production 
conditions  as  compared  to  18);  com¬ 
plaints  from  homeowners  about  the  tying 
material  significantly  dropped  off;  strap¬ 
ping  machines  run  much  quieter  than 
wire  tyers;  “meatballing”  (back-to-back 
bundles  delivered  to  the  strapper)  is  pos¬ 
sible;  and  theft  of  papers  from  bundles  is 
reduced  because  of  tighter  bundles. 

While  the  trial  period  using  two  sys¬ 
tems  proved  to  be  decisive  on  the  part  of 
the  News  American,  it  was  distribution 
manager  Sweitzer’ s  early  probing  which 
led  to  the  juncture. 

Sweitzer  likes  to  travel  to  distant 
countries  on  his  time  off  and  visit  other 
newspapers.  He  saw  his  first  Cypack 
strapping  machine  in  Jerusalem  in  1%7, 
a  copy  of  one  in  Tokyo  in  1973,  and  yet 
another  in  Paris  last  spring.  “We  know 
we  had  to  make  a  change  because  our 
wire  tyers  were  25-50  years  old,"  he 
says.  “The  visits  helped  to  form  the 
(Continued  on  page  44) 


One  of  three  Cypack  RT  Transit  bundle  tying  lines  newly  installed  at  the 
Baltimore  News  American.  The  fully-automated  machine  houses  its  supply  of 
plastic  strapping. 
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""Our  bottom  line  is  quality. 
And  we  get  it 

tWOWE^J 

from  NAPk 


“When  you’re  looking 
for  really  superior  qual¬ 
ity,  finding  the  right 
printing  plate  is  only 
half  the  battle,”  says 
the  production  manage¬ 
ment  of  the  DALLAS  Dallas  morning  news  Production  Management: 

Robert  Harrison,  Production  Manager  (1)  and 

MORNING  NEWS.  Robert  Jealouse,  Assistant  Production  Manager. 

“That  plate  has  got  to  be  backed  up  by  qualified  technical  people.  And  we  get 
both  from  NAPP... quality  plates  and  quality  technical  service.” 

“I  asked  if  good  halftone  reproduction  was  possible  with  NAPP  photo¬ 
polymer  plates.  They  said  yes,  and  now 
they’ve  proven  it.  Solid  support  from 
representatives  of  NAPP’s  Technical 
Services  Group  at  our  plant  has  made  our 
conversion  to  direct  printing  a  success.” 

The  DALLAS  MORNING  NEWS  is 
another  one  of  the  more  than  270  news¬ 
papers  that  has  switched  to  NAPP.  Find 
out  how  you  can  get  the  same  kind  of 
quality.  Write  or  call  NAPP  Systems 
(USA)  Inc.,  Dept.  76-103,  360  South 
Pacific  Street,  San  Marcos,  California 
92069,  (800)  854-2860.  Inside  California 

John  Phillips  (l)  and  David  Tillery,  /n-tA\'iAA  A'^n^ 

Photo  Services  Foreman,  inspect  NAPP  plate.  Call  COllCCt  at  (714)  744-4387. 
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New  technology  will  increase 
classified  revenues/profits 


Newspaper  classified  departments  in 
the  year  1977  and  in  the  years  ahead  will 
play  a  greater  role  in  increasing  revenues 
and  profits  as  a  result  of  electronic  sys¬ 
tems  that  have  been  implemented  in  the 
past  and  from  those  systems  now  on  the 
horizon. 

In  the  parlance  of  today's  electronic 
designers,  “Telecommunication  systems 
for  the  classified  department  are  the 
focal  point  for  tomorrow's  profits.” 

Several  years  ago  the  classified  de¬ 
partment  of  the  Columbus  (Ga.)  Ledger 
and  Enquirer  installed  an  Automatic  Call 
Distributor  (ACD)  system.  The  manager 
of  the  classified  department.  Wallace 
Kitchen,  said  at  the  time.  “Without  re¬ 
servation  the  ACD  system  is  helping  us 
get  over  the  economic  woes  of  the  early 
seventies.” 

The  system,  he  recounted,  “made  it 
possible  for  us  to  use  the  same  number  of 
people  and  solicit  more  advertising  vol¬ 
ume  and  greater  space,  resulting  in  about 
a  five  percent  annual  increase  in  revenue 
for  the  department.” 

Profit  center 

This  aspect  of  the  ACD  (telecommuni¬ 
cation)  operation  in  the  classified  de¬ 
partment  has  not  only  included  the  dis¬ 
tribution  in  the  orderly  sequence  over  1 1 
positions  of  all  incoming  telephone  calls, 
but  also  the  ability  through  the  system's 
design,  to  allow  classified  personnel  to 
make  follow-up  calls  (or  mini-surveys)  to 
active  advertisers  in  an  attempt  to  find 
out  how  successful  their  ads  have  been. 

Newspaper  executives  are  well 
founded  in  the  basic  tenet  that  the  clas¬ 
sified  department  is  probably  the  most 
profitable  operation  within  the  paper  and 
represents  the  greatest  opportunity  for 
revenue  growth. 

Electronic  front-end  systems  for  the 
department  using  VDTs  and  software 
programs  that  provide  copy  formats  and 
credit  controls  are  now  being  installed 
and  improved  at  a  rapid  pace. 

“New  communications  capability,  ef¬ 
ficiency  and  reliability  must,  according 
to  Phil  Pilibosian,  newspaper  industry 
segment  manager  for  the  American  Tele¬ 
phone  &  Telegraph  Company,  be  integ¬ 
rated  into  the  operational  system  of  the 
classified  department  in  order  for  it  to 
maintain  this  position  in  the  future.” 

Present  telecommunication  products 
and  services  that  have  measurable  im¬ 
pact  in  the  classified  area  in  addition  to 
ACD  are:  Wide  Area  Telecommunica¬ 
tions  Service  (WATS1;  Foreign  Ex¬ 
change  (FX)  lines;  accoustically  coupled 
facsimile  devices  and  electronic  copy 
processing  systems. 

Systems  at  remote  locations  employ¬ 
ing  VDTs  and  low  cost  storage  devices 
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that  can  be  used  by  classified  to  gather 
and  transmit  advertising  information  to 
the  main  computer  installation  are  be¬ 
coming  part  of  the  “Total  Systems  Ap¬ 
proach.” 

Pilibosian  said  recently  that  in  the 
not-so-distant  future,  VDTs  like  the 
Dataspeed  40  terminal  will  be  located  in 
such  places  as  supermarkets,  drug 
stores,  and  gas  stations  for  direct  access 
to  the  newspaper's  classified  and  adver¬ 
tising  information  bank.  This  system  will 
enable  job  seekers,  home  and  car  buyers, 
he  said,  to  input  basic  requests  into  the 
terminal  and  then  receive  information  in 
the  form  of  a  printout. 

“The  advantage  to  a  classified  adver¬ 
tiser  in  this  particular  process,”  he 
notes,  “is  that  it  gives  the  advertiser  the 
potential  to  cover  the  entire  market  spec¬ 
trum  by  not  only  having  the  ad  placed  in 
the  newspaper,  but  for  a  small  fee,  hav¬ 
ing  the  data  included  in  the  classified  ad 
information  bank  as  well.” 

Line  printers  used  in  the  foregoing  sys¬ 
tem  will  also  be  able  to  transmit  tailor- 
made  packets  of  classified  information 
right  into  the  subscriber's  living  room  on 
a  television  set  in  the  future,  Pilibosian 
maintains. 

The  future  also  may  see  greater  im¬ 
plementation  on  the  part  of  newspapers 
of  wide  area  telecommunication  and 
foreign  exchange  services.  The  foreign 
exchange  service  is  furnished  from  a 
central  office  that  does  not  normally 
serve  the  subscriber's  location.  A  news¬ 
paper  with  FX  lines  gives  the  advertiser 
in  a  different  exchange,  or  area  code,  the 
ability  to  dial  a  local  number  that  con¬ 
nects  directly  with  the  classified  depart¬ 
ment.  The  caller  does  not  pay  for  calling 
outside  the  local  area  because  the  news¬ 
paper  is  charged  a  flat  fee  for  the  use  of 
FX  lines. 

WATS  and  FX  services  will  see  grea¬ 
ter  usage  since  additional  revenues  may 
be  generated  from  sources  just  now 
being  explored. 

Developing  new  sources 

The  new  business  will  come  from  two 
major  areas.  First,  a  few  classified  de¬ 
partments,  particularly  in  the  display 
area,  are  presently  experimenting  with 
an  acoustically  coupled  facsimile  device 
whereby  the  art  department  of  the  news¬ 
paper  can  receive  by  facsimile  a  rough 
sketch  of  ad  copy  as  tentatively  agreed  to 
by  the  client;  work  on  it,  and  then  send 
the  ad  back  to  the  customer.  Depart¬ 
ments  using  this  mode  of  telecommuni¬ 
cations  have  incurred  less  expense  by 
reducing  the  number  of  daily  trips  to  and 
from  customers  by  messengers.  Such  a 
system  can  also  increase  the  depart¬ 
ment's  productivity. 


In  a  variation  of  this  concept,  new  bus¬ 
iness  for  the  department  will  also  be  de¬ 
veloped  by  using  present  telecommuni¬ 
cation  services  and  electronic  page  lay¬ 
out  devices  to  produce  classified  agate 
and/or  display  ads.  These  copy  and  ad 
layouts  may  be  for  the  newspaper's  own 
space  advertising  or  produced  as  a  com¬ 
mercial  service  to  outsiders.  Transmit¬ 
ting  these  copy  layouts  can  be  within  the 
borders  of  the  U.S.  or  overseas  via 
domestic  or  international  satellite  sys¬ 
tems. 

The  newspaper  classified  department 
is  moving  toward  greater  prominence  as 
a  profit  center  through  evolving  technol¬ 
ogy. 

• 

Dual  code  portable 
terminal  announced 

A  new  lightweight,  dual  code  portable 
computer  terminal  that  can  be  carried  in 
an  attache-type  case  has  been  developed 
by  Computer  Transceiver  Systems,  Inc., 
of  Paramus,  N.J. 

Execuport  3000  series  terminals  pro¬ 
vide  both  ASCII  or  APL  code  operation 
and  a  graphic  display  of  printed  data 
based  on  their  ability  to  print  with  a  re¬ 
solution  of  24  (vertical)  by  10  (horizontal) 
points  per  inch.  The  printing  capability  is 
made  possible  by  the  simultaneous 
movement  of  the  print  head  and  paper 
positioning. 

The  terminals  can  produce  preliminary 
printout  of  set  copy  at  30  characters  per 
second  before  it  is  passed  onto  the  com¬ 
puter  for  hyphenating  and  justifying.  The 
unit  can  transmit  stories  and  copy  from 
reporters  in  the  field  via  a  built-in  acous¬ 
tic  coupler.  The  unit  can  also  act  as  a 
feed  station  for  OCR  type  automated 
typesetting  and  composing  systems.  The 
model  3000  is  switchable  from  code  to 
code  (ASCII  or  APL)  either  remotely  by 
automatic  computer  program  control 
signal  or  at  the  terminal. 


The  Execuport  3000  can  be  interfaced 
with  a  full  array  of  peripherals  by  means 
of  RS-232  connections  at  the  rear  of  the 
unit.  The  unit  is  also  compatible  with 
paper  tape  and  magnetic  tape  memory 
units,  most  other  peripheral  equipment 
and  all  major  minicomputers,  including 
the  PDP-8,  PDP-11,  PDP-15,  HP-2116, 
Nova  and  Supernova,  Varian  620,  Inter¬ 
data,  Honeywell  316  and  516. 
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“High  Cost 

mdilroom  equiprnent 
cansavevDu 
far  more  than  it  costs! 


True,  FERAG  mailroom  equipment 
costs  more  than  other  systems  on 
the  market. 

But  consider  this.  Once  installed  it  starts  to  pay 
off  immediately  and  continues  to  do  so  for  years 
and  years.  Within  two  years  most  of  our  customers 
have  found  that  new  FERAG  equipment  pays  for 
itself  in  the  saving  of  labor  costs  and  in  trouble-free 
operation.  From  there  on  it’s  all  gravy. 


circulation  weeklies  to  huge  metro¬ 
politan  dailies. 

It  costs  you  not  a  dime  for  a  consultation 
on  how  FERAG  can  help  make  your  mailroom 
a  marvel  of  efficiency.  You  can  start  modestly,  then 
once  you’re  convinced  gradually  complete  the 
system.  We  train  your  personnel  from  start  to 
start-up  and  back  up  everything  we  sell  with  solid 
guarantees. 


And  in  case  you  didn’t  know,  we’re  now  located  in 
our  own  sparkling  new  plant  in  Bristol,  Pa.,  with 
ultra-modern  manufacturing  and  assembly  facili¬ 
ties,  and  complete  inventory  of  parts.  Call  us  today. 
It  could  be  the  best  call  you’ve  ever  made. 


And  FERAG  has  it  all  .  .  .  counter  stackers,  con¬ 
veyors,  totalizers,  diverters,  programming  units  . . . 
everything  your  mailroom  needs  for  complete  auto¬ 
mated  efficiency  .  .  .  tabloid  to  broadsheet,  with 
systems  designed  for  all  newspapers  from  small 


FERAG,  INC.  KEYSTONE  INDUSTRIAL  PARK  190  RITTENHOUSE  CIRCLE  BRISTOL,  PA.  19007  (215)  788-0892  TELEX  834743 


WhaVs  new: 
products  and  systems 

Muller-Martini  has  installed  five 
model  259  compensating  counter  stac¬ 
kers  at  Great  Lakes  Color  Printing  to 
process  Sunday  comics  sections  and 
newspaper  supplements. 

i(f 

Western  Litho  Plate  has  introduced 
Newspaper  Lithopunch,  a  unit  especially 
designed  to  punch  single  and  double  page 
plates  for  both  DiLitho  and  offset  news¬ 
papers.  For  free  literature  write:  West¬ 
ern  Litho  Plate;  3433  Tree  Court  Indust¬ 
rial  Blvd.,  St.  Louis,  Missouri  63122. 

3tc  lie  He 

Computype  has  sold  a  number  of  text 
processing  systems  to  the  following  pap¬ 
ers:  Monroe  (Wis.)  Times;  Livingston 
(Mont.)  Enterprise;  Harrisonburg  (Va.) 
News-Record;  Woodstock  {l\\.)  Sentinel; 
Sterling  (111.)  Gaze’tte;  and  the  Athens 
(Tenn.)  Post-Athenian. 

Ht  Ht 

Mita  Copystar  America  has  introduced 
a  new  desk  top  dry  copier  that  delivers 
17"  X  48"  high  contrast  copies  at  a  rate  of 
5  newspaper  size  pages  per  minute.  The 
unit  has  been  designed  with  a  single 
component  dry  toner  which  requires  no 
concentration  adjustments.  Model 


Copystar  17-Dry  can  also  be  used  to  pro¬ 
duce  offset  masters. 

♦  «  « 

Eastman  Kodak  Company  has  an¬ 
nounced  a  new  publication,  “Copy  Pre¬ 
paration  and  Platemaking  using  Kodak 
PMT  Materials,”  that  offers  a  simple 
explanation  of  the  use  of  photo¬ 
mechanical  transfer  materials  for  copy 
preparation,  obtaining  special  effects, 
and  platemaking.  Price  per  copy  is  $2.50. 
Write:  Eastman  Kodak  Co.,  Dept.  454, 
(‘/&-71)  publication,  343  State  Street, 
Rochester,  N.Y.  14650.  Local  and  state 
taxes  apply. 

*  *  * 

Dymo  Graphic  Systems  has  published  a 
6-page  brochure  entitled  “Dymo 
Pacesetter  Segmented  Discs”,  describ¬ 
ing  benefits  that  can  be  obtained  through 
implementation  of  the  new  segmented 
matrix  discs. 

«  «  « 

VariTyper  division  of  A-M  Corpora¬ 
tion  has  sold  a  Comp/Set  500  direct  entry 
phototypesetter  to  Wayuga  Community 
Newspapers,  publishers  of  a  number  of 
New  York  State  weeklies. 

*  *  * 

Richmond  Graphic  Systems  is  market¬ 
ing  a  system  called  Tetracolor  that  al¬ 
lows  fully-automated  direct  screening  of 


four-color  separation  sets  in  less  than  12 
minutes  a  set.  Computer  system  (inter¬ 
nal)  records  shadow  densities  and  after 
focusing,  actual  readings  of  light  falling 
on  the  baseboard  are  automatically  fed 
into  the  computer  circuits  and  correct 
exposure  is  computed.  System  can  make 
enlargements  up  to  15  times,  reductions 
of  down  to  one-third  size. 

4c 

Teleram  Communications  Corp.,  has 
appointed  several  sales  representatives 
in  the  mid-west  and  south-west  regions. 
Hoosier  Photo  Supplies  will  cover  the 
states  of  Indiana,  Ohio,  Michigan,  Ken¬ 
tucky  and  Illinois;  Decet  Inc.,  will  cover 
Texas,  Oklahoma,  New  Mexico,  Arkan¬ 
sas,  Louisiana  and  Mississippi;  Varig- 
raphics  will  cover  Kansas,  Nebraska,  N. 
and  S.  Dakota,  Minnesota,  Wisconsin, 
Missouri  and  Iowa. 

4c  )|c  4c 

VariTyper  division  of  A-M  Corp.,  is 
offering  a  free  8-page  brochure  describ¬ 
ing  Electro/set  perforating  keyboards  of 
16  different  arrangements  for  Compug- 
raphic  2%1/4%1,  Harris  Fotoronic  TXT, 
Photon  Pacesetter,  newspaper  and  wire 
services  systems.  Write;  VariTyper  Di¬ 
vision,  A-M  Corp.,  II  Mt.  Pleasant 
Ave.,  East  Hanover,  N.J.  07936. 

(Continued  on  page  42) 


MEMO  TO:  Publisher 
FROM:  Advertising  Dept. 

We’re  losing  too  much  business  to 
the  competition.  We’re  not  able  to 
give  the  coverage  that  some  of  our 
accounts  want  for  their  inserts. 
Suggest  we  consider  TMC  — 
Total  Market  Coverage. 


MEMO  TO:  Circulation  Dept. 
FROM:  Publisher 

We  must  expand  our  circulation 
on  to  Total  Market  Coverage.  Plan 
to  handle  doubled  circulation  on 
Thursdays.  We’re  losing  insert 
business  we  can’t  afford  to  lose. 
How  many  more  people  will 
you  need? 


MEMO  TO:  Production  Dept. 
FROM:  Circulation 

Need  your  help,  Mac.  The  kids, 
when  we  can  get  ’em,  are  driving 
us  nuts.  The  chief  wants  Total 
Market  Coverage.  Our  regular 
carriers  can’t  do  it  alone — the 
part-timers  aren’t  that  dependable 
and  create  bedlam  around  here 
now!  What’s  this  Stepper  thing 
I’ve  been  hearing  about? 


Stepper  has  reduced  the  need  for  part-time  help,  thus  saving  to  the  regular  run.  Carriers  not  only  accept,  but  even  wel- 
time  and  bringing  calm  to  mail  rooms  across  America,  come  the  additional  throwing.  It's  the  burden  of  collating 
Without  disrupting  their  daily  routine.  The  Stepper-Pak  the  inserts,  folding,  wrapping  and  tying  the  extra  issues  that 
Bundle-Bagg  System  produces  collated,  folded,  wrapped  discourages  expeditious  handling. 

and  tied  extra  papers  for  TMC . . .  ready  to  throw.  They're  Stepper  has  the  system  that  can  have  you  delivering  TMC 
delivered  in  convenient,  reusable  Bundle  Baggs  in  addition  -  issues.  Call  us  now  for  a  ball-park  estimate  to  get  you  going. 
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See  our  equipment  at  booth  117,  GLNP  show,  Milwaukee 


This  istheN.E.W.S.8...if  it  doesn’t 


fit  your  needs,  we’ii  design  a 
system  that  wiii. 

Get  the  picture? 


We  can  design  an  electronic  system  specifically 
for  your  daily  or  weekly  newspaper. 


Could  be  our  N.E.W.S.  4  . . .  which  combines  4  Edrterm 
2000’s,  2  FSS  2001 's,  paper  tape  reader  and  punch  and 
a  sub-system  communicator,  will  fit  your  needs  to  per¬ 
fection.  If  not,  our  systems  are  completely  flexible.  The 
combinations  are  practically  unlimited.  For  newsrooms. 
For  classified.  Better  yet,  our  systems  do  not  require  ex¬ 
pensive  computers  or  software  packages  .  .  .  and  back¬ 
up  is  built  in.  For  complete  details,  call  or  mail  the 
coupon.  It  could  mean  good  N.E.W.S.  for  your  profit 
picture. 


Newspaper  Electronics  Corporation 
7948  Woman  -  Kansas  City,  Mo.  64114 
Telephone  816/333-7967 


Gentlemen; 

Please  send  more  news  on  the  N.E.W.S. 
Without  obligation,  of  course. 

NAME  _ 

POSITION  _ 

NEWSPAPER  _ 

CITY  _ 

STATE 


ZIP 


WhaVs  new: 

(Continued  from  page  40) 


Yarn  Products  Company  has  available 
for  web  offset  newspaper  operations  a 
“press-proven”  maintenance  and  pro¬ 
duct  use  program  that  can  be  obtained  by 
request  from  authorized  Yarn  Dis¬ 
tributors  or  writing  the  company  at  175 
Route  208,  Oakland,  N.J.  07436. 

♦  ♦  ♦ 

CK  Optical  Company  is  now  selling  its 
SQU  Newspaper  Width  Compression 
Lenses  on  a  direct-purchase  basis  only. 
CK  provides  current  information  on  ad- 
size  standards,  web  changes  and 
before-purchasing  counseling. 

4c  ^  3)C 

Graphic  Management  Associates  of 
Southboro,  Mass.,  has  signed  a  sales  ag¬ 
reement  with  CIRC,  Inc.,  of  Miami 
Springs,  Florida,  to  market  their  data 
processing  system  products  and  support. 

CIRC  specializes  in  the  development, 
installation  and  continuous  enhancement 
of  circulation  and  demographic  systems 
utilizing  mini-computers.  The  company 
also  markets  and  installs  selected 
Knight-Ridder  Newspapers’  data  pro¬ 
cessing  systems. 


United  States  Printing  Ink  has  acquired 
the  Roger  Westling  Ink  Corporation 
based  in  Los  Angeles,  Calif.  The  firm 
will  operate  as  a  division  of  U  .S.  Printing 
Ink. 

The  Westling  company  specializes  in 
commercial  offset  inks  and  the  acquisi¬ 
tion  will  provide  U.S.  Printing  Ink  grea¬ 
ter  opportunities  in  So.  California. 

4e  4e  ♦ 

The  Graphic  Arts  Research  Center  of 
Rochester  Institute  of  Technology  has 
introduced  the  100-Iine  TRAND  (Tone 
reproduction  and  neutral  determination) 
kit  for  DiLitho  users.  TRAND  permits 
the  user  to  employ  his  own  ink- 
paperpress  conditions  and  allows  op¬ 
timum  tone  reproduction  and  color  ba¬ 
lance  with  direct  and  indirect  color  sep¬ 
aration  halftones. 

9(c  4e  4e 

Yandersons  Corporation  has  intro¬ 
duced  a  4/color  gravure  proof  press  that 
produces  inexpensive  proofs  in  less  than 
5  minutes.  The  unit  is  offered  complete 
with  plates,  ink  and  precision  cut  proof¬ 
ing  paper.  Unit  sells  for  less  than 
$20,000. 

4c  4(  4e 

nuArc  Company  has  announced  a  new 
30"  X  40"  Flip/Top  platemaker  with  back- 
to-back  vacuum  frames,  each  with  its 
own  vacuum  pump  system.  Model 
FT40UPNS,  incorporates  a  high  speed 


4000  watt  metal  halide  Ultra-Plus  light 
source. 

4c  4c  4( 

General  Electric  introduced  the  Ter- 
miNet  9600  Communications  Controller. 
The  unit  is  a  factory  programmed  device 
with  a  processor,  solid  state  memory 
system,  power  supply  and  input/output 
interfaces.  The  9600  provides  greater 
versatility,  efficiency  and  application 
flexibility  to  the  TermiNet  120,  310,  320, 
330,  and  340  line  printers. 

• 

Inland  Machinery  has 
new  subsidiary 

Inland  Printing  Equipment,  Inc.,  a 
new  corporation  wholly  owned  by  Inland 
Newspaper  Machinery  Corp.,  will  be¬ 
come  on  January  1,  1977  the  exclusive 
distributor  in  the  United  States  and 
Canada  for  all  Compugraphic  factory  re¬ 
conditioned  phototypesetting  equip¬ 
ment. 

Officers  of  the  new  company  are: 
Clark  O.  Murray,  president;  and  George 
Harlan,  vicepresident  and  general  man¬ 
ager. 

Inland  Printing  Equipment  has  been 
operating  for  the  past  year  as  a  division 
of  Inland  Newspaper  Machinery  Corp. 


With  Hairb  you^re  got  it  mcNle^ 

both  ways* 


We’re  talking  about  our 
double-ender  press,  which 
means  you  can  run  two 
completely  independent  jobs 
at  different  speeds  on  the  same 
press  at  the  same  time. 

With  roll  stands  and  a  folder 
at  both  ends  of  a  6-unit  to  a 
10-unit  press,  your  paging 
options  are  almost  as  varied  as 
your  imagination. 

For  example,  while  you’re 
running  a  newspaper  off  of  one 


end,  you  could  be  running  a 
spot-color  commercial  piece 
off  the  other. 

Of  course,  on  heavy  paging 
days,  all  webs  can  run  into  a 
single  folder.  And  changeover 
just  takes  a  couple  of  minutes. 

At  Harris,  we  call  this  full 
flexibility.  And  it’s  available 
with  our  V-15A  and  V-25  tubular 
and  our  N-845  semi-cylindrical 
single-width  presses.  Each  is 
designed  to  meet  specific 


production  speed  and  paging 
requirements. 

For  full  details,  write  Harris 
Corporation,  Web  Press 
Division,  Mechanic  Street, 
Westerly,  Rhode  Island  02891. 


IHARRIS 

COMMUNICATIONS  AND 
INFORMA'nON  HANDLING 


42 


EDITOR  &  PUBLISHER  for  January  8.  1977 


Nofilm 


The  new  Chemco  News-Plater  produces  two 
electrophotographic  plates  per  minute  directly 
from  paste-up  without  the  use  of  film. 

IPs  a  camera/platemaker  that  produces 
18"  X  24"  long-run  aluminum  plates  auto-  A 
matically.  Even  the  copyboard  is  raised  at 
thepushof  a  button.  The  plate  is 
positioned,  punched,  exposed, 
processed  and  delivered — ready 
for  press — in  half  a  minute. 

The  Chemco  News-Plater  ■■■  '1|* 
handles  line  and  up  to  100-line 
pre-screened  copy  direct  from  IBBH 1^ 

paste-up.  It  eliminates  all  the 
steps  in  between:  negative 
making  and  processing, 
opaquing,  stripping, 
plate  burning  and 
developing. 


You  have  to  see  it  in  action  to  fully  realize 
the  savings  in  money  per  plate  and  the  savings  in 
minutes  per  deadline.  Ask  your  Chemcoman, 
or  send  the  coupon  today. 


News-Plater 

Iwo  plates  a  minute. 
Directly  from  pasteup 


Chemco 

photoproducts  co. 


Division  of  Powers  Chemco.Inc 
(Attach  to  your  letterhead  or  business  card  and  mail.) 


I- 


Plastic 

(Continued  from  page  36) 


basis  of  our  planning.” 

Becker  and  Sweitzer  agree  that  the 
paper’s  safety  record  has  been 
improved — perhaps  as  much  as  70% — 
through  the  use  of  plastic  strapping. 
Becker  shudders  when  he  thinks  about 
the  many  times  mailers  would  retrieve 
wire  in  the  tying  mechanism  with  their 
fingers  in  order  to  rethread  the  machine. 
Rethreading  of  strap  is  not  necessary  if 
there  is  accidental  triggering  of  the 
strapping  cycle.  And  Sweitzer  recalls  in- 


Weeklies,  semi-weeklies  or  big  city 
dailies,  Hydrographic  offset  and  Di-Litho 
plates  keep  the  presses  running,  trouble 
free  and  unsurpassed  in  quality  for  the 
wipe-on  industry. 

The  Dyna-Kote  brush  grain,  DSH 
Anodized,  and  soon  the  new  Hydro-Grain 
plate,  consistently  deliver  quality  dot 
formations  for  all  size  of  publishers.  DSH 
Anodized  plates  are  made  especially  for 
the  long  run  newspapers. 


stances  of  serious  falls  by  drivers  who 
would  trip  on  a  discarded  wire  loop. 
Strapping  loops  are  easily  broken  by 
hand  with  a  quick  yank  of  the  two  loose 
strap  ends. 

An  important  observation  is  made  by 
Robert  Gealy,  head  machinist,  who 
points  out  several  maintenance  features 
of  the  new  strappers.  “Each  unit  weighs 
only  2,300  pounds,”  he  states,  “com¬ 
pared  to  three  tons  for  the  old  tyers. 
They  also  look  simpler,  there  are  fewer 
moving  parts,  and  are  easier  to  gain  en¬ 
try.  I’d  have  to  say  the  plastic  tyers  are 
cleaner  to  work  on.” 

The  final  judgment  belongs  to  top 
management.  Glenn  List,  circulation  di- 


Our  plates  are  trouble  free  as  quality 
control  can  make  them.  If  technical 
assistance  is  required  or  desired,  a  toll 
free  phone  call  to  our  highly  trained 
personnel  will  get  your  presses  rolling 
again  fast. 

Orders  received  by  2;00  p.m.  are 
generally  shipped  the  same  day.  We  stock 
all  standard  size  newspaper  plates. 


rector,  attributes  the  move  to  polystrap 
to  the  continuing  rise  in  the  cost  of  wire. 
“In  retrospect,  we’re  now  saving  money 
on  bundle  tying,”  he  says. 

According  to  List,  lawsuits  in  the  in¬ 
dustry  from  wire  were  another  determin¬ 
ant.  He  adds:  “We  haven’t  had  a  single 
complaint  about  damage,  either  to 
people  or  the  newspapers,  since  using 
strap. 

“I’ve  heard  of  people  who  have  lost  an 
eye,  and  even  a  leg,  from  wire.  And  I’ve 
seen  a  wire-tied  bundle  in  which  every 
paper  had  been  cut.” 

“My  greatest  concern,”  contributes 
Roy  Anderson,  general  manager,  “was 
for  the  strength  of  tie.”  Fearful  of  break¬ 
age  at  the  weld  joint,  Anderson  confirms 
there  have  been  virtually  no  reports  of 
this  problem. 

He  gives  credit  for  success  of  the 
major  change  to  his  managers  (“.  .  .  who 
do  the  planning”)  and  to  the  men  (“.  .  . 
who  must  make  it  work”).  Additionally, 
says  the  general  manager,  “There’s  no 
question  that  this  team  made  the  right 
move.  Now  we’ve  experienced  the  many 
benefits  of  plastic  strapping.  I’m  sure  we 
wouldn’t  want  to  go  back.” 

• 

I  Rl  bulletin  describes 
web  break  problems 

Newspaper  executives  who  are 
monitoring  newsprint  waste  factors  on  a 
regular  basis  should  review  the  latest 
ANPA/RI  bulletin,  number  1249  dated 
December  2,  1976. 

The  bulletin  covers  the  subject  of 
newsprint  web  breaks  and  lists  three 
categories  for  attention.  These  are: 
newsprint  mill  manufacturing  defects; 
problems  in  the  newspaper  press  opera¬ 
tion;  storage  and/or  transit  damage. 

Of  the  three  categories,  the  storage 
and/or  transit  damage  category  can  be 
controlled  by  proper  management  direc¬ 
tives. 

Over  the  years  the  ANPA/RI  studies 
have  shown  that  maintaining  reasonable 
humidity  control  in  the  pressroom  con¬ 
tributes  significantly  to  the  reduction  of 
web  breaks.  Data  are  provided  in  the 
bulletin  to  aid  newspaper  executives  in 
setting  operating  standards  for  their 
newspapers  and  benchmarks  for  future 
operations. 

The  RI,  according  to  the  bulletin,  rec¬ 
ommends  that  a  45%  minimum  relative 
humidity  be  maintained  in  the  pressroom 
and  does  not  feel  it  is  necessary  to  have 
humidity  control  in  newsprint  storage 
facilities.  The  RI  also  recommends  that 
temperature  in  the  newsprint  storage 
areas  be  maintained  at  a  minimum  of  60 
degrees  F,  and  that  the  newsprint  rolls  be 
stored  in  their  conventional  wrapping. 

The  bulletin  also  covers  press  operat¬ 
ing  problems  that  contribute  to  news¬ 
print  web  breaks. 
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HTDROCBAFHIC 

2202  Union  Bower  Road 
Irving  (Dallas)  Texas  75060 

800-527-4625 


Ifsthe 
Right  Plate  for  the 
Right  Time... 

a  high  quality  economical  plole  for  modem  newspapers. 
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When  you  have  more 
business  than  printing 
equipment,  press  on 
withlrans  Union. 


Journalism 

(Continued  from  page  35) 


dents  could  be  involved  in  the  educa¬ 
tional  process  at  the  same  time. 

All  the  machines  are  off-line.  Again 
the  reason  was  for  flexibility  to  allow 
production  and  education  to  proceed  at 
the  same  time  without  conflict.  In  addi¬ 
tion  tapes  can  be  produced  and  held  back 
to  work  into  the  system  without  conflict. 

The  laboratory  newspaper  will  allow 
all  of  the  journalism  majors  to  have  the 
opportunity  for  publication  in  addition  to 
the  30  paid  students  who  work  on  the 
independent  editor  daily  newspaper.  The 
machines  also  will  allow  each  major  to  be 
acquainted  with  two  broad  divisions  of 
the  new  technology.  The  same  system 
also  can  be  used  to  produce  the  student 
newspaper  if  the  student  editors  decide 
to  join  the  system. 

The  system  will  allow  the  department 
to  go  camera  ready  with  a  lab  news¬ 
paper.  The  next  addition  will  be  an  offset 
press  to  produce  the  final  product  in  the 
department. 

Offset  color  ink  book 
announced  by  ANPA 

The  ANPA/Research  Institute  has  an¬ 
nounced  the  first  ANPA/AAAA  ap¬ 
proved  AD-LITHO  ROP  Newspaper 
Color  Ink  Book  volume  I .  The  book  was 
designed  and  prepared  specifically  for 
the  offset  newspaper  printing  process, 
and  can  be  ordered  from  the  Publications 
Department,  ANPA/Rl,  P.  O.  Box  598, 
Easton,  Pa.  18042.  Price  of  the  new  book 
is  $20  per  copy  or  $18.50  on  orders  of  ten 
or  more. 

The  new  offset  color  standards  be¬ 
come  effective  in  January  1977  and 
supersede  those  in  the  offset  supplement 
associated  with  the  AdPro  ROP  News¬ 
paper  Color  Ink  Book-volume  4,  dated 
January  1972. 

Ad/Litho  Volume  1  color  ink  book 
provides  client,  agency  and  newspaper 
personnel  with  an  exact  visual  sample  of 
the  three  Ad-Litho  process  colors,  four 
blending  inks,  a  Mixing  White,  and  54 
assorted  color  intermixes  from  the  eight 
basic  inks. 

Formulations  for  each  of  the  54  inter¬ 
mix  colors  are  listed  in  the  ^pendix.  A 
reference  guide  is  also  included  to  facili¬ 
tate  mixing  inks  in  quantities  of  5,  10, 
12.5,  and  25  pound  lots. 

The  Research  Institute  also  announced 
the  availability  of  an  ANPA/AAAA  ap¬ 
proved  AdPro  ROP  Newspaper  Color 
Ink  Book-volume  5,  dated  September 
1976  for  letterpress  newspaper  printing. 
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If  you  want  to  expand  your  business 
but  cannot  afford  to  buy  the  equip¬ 
ment  you  need,  lease  it  from  Trans 
Union. 

Leasing  frees  up  your  working 
capital  for  more  productive  and 
more  profitable  purposes.  And  leas¬ 
ing  can  help  smooth  out  cash  flow 
problems,  too. 

Lease  the  equipment  that’s 
right  for  you. 

We  can  lease  you  printing  presses, 
cameras,  composition  equipment,  or 
bindery  equipment.  One  press  or  an 
entire  printing  operation.  And  Trans 
Union  will  custom-tailor  a  lease  to 
meet  the  financial  realities  of  your 
business. 


We  know  how  to  make  a 
good  impression. 

We  earned  our  apron  with  over  80 
years  of  leasing  experience.  We’ve 
served  small  newspapers  and  the 
large  dailies,  commercial  printers 
and  typesetters.  And  since  Trans 
Union  helped  pioneer  leasing  in  the 
printing  industry,  you  know  you’ll 
get  sound  advice  and  more  flexible 
terms. 

For  more  information  and  a 
booklet  explaining  how  Trans  Union 
can  write  a  lease  to  meet  your  finan¬ 
cial  and  equipment  needs,  write  us. 
Or  call  (312)  431-3367. 


S  Trans  Union  Leasing 

An  Affiliate  of  Trans  Union  Corporation 

111  West  Jackson  Boulevard.  Chicago.  Illinois  60604 


Please  send 

more  information  on 

Trans  Union  Leasing 

111  West  Jackson  Boulevard 

Chicago,  Illinois  60604 


Name 


Position 


Company 


Address 


City 


State 


Zip 


Phone 

In  Canada  contact  Metrocan  Leasing  Limited. 


.J 
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The  145-year-old  Detroit  Free  Press  will  build  a  $37  million  production 
facility  to  house  36  high-speed  offset  press  units  on  the  riverfront  in 
downtown  Detroit.  (See  E&P  Jan.  1 ,  1 977).  The  Free  Press  will  continue  to  use 
its  current  building  in  downtown  Detroit,  for  all  of  its  news,  sales,  and 
administrative  operations.  It  plans  to  keep  the  composing  room  in  the  current 
building  and  to  transmit  the  newspaper's  pages  electronically  to  the  new 
facility.  Newsprint  shipments  at  the  new  site  will  be  either  by  rail  or  barge. 
The  22  acre  site  was  purchased  in  1974  for  $3,150,000.  Construction  is 
scheduled  for  completion  by  early  1979. 


Equipment  people 
in  the  news 

Edward  W.  (Ned)  Evans  has  been 
named  head  of  Camegie-Mellon  Univer¬ 
sity’s  Graphic  Communications  Man¬ 
agement  Program,  a  new  undergraduate 
curriculum  designed  to  prepare  students 
for  managerial  positions  in  the  printing 
industry.  Evans,  who  is  presently  vice- 
president  sales  and  market  planning  for 
Miller  Western  Corp.,  will  assume  the 
new  post  on  January  1,  1977. 

*  *  * 

Robert  J.  Bettacchi  has  been  appointed 
national  marketing  manager  for  LET- 
TERFLEX  Systems,  W.  R.  Grace  &  Co. 
Bettacchi  has  been  with  the  company  for 
eight  years  holding  managerial  positions 
in  service,  sales,  marketing  and  most  re¬ 
cently  national  sales  manager. 

*  4c  ♦ 

Emilio  Ferrer  has  been  appointed  di¬ 
rector,  international  sales  for  Mergen- 
thaler  Linotype  Company.  Ferrer  was 
previously  sales  manager,  Latin  America 
and  Caribbean  Operations  for  the  com¬ 
pany. 

*  *  >•< 

Keith  G.  Wagerle  has  been  appointed 
director  of  field  engineering  for 
Logicon-Intercomp.  Wagerle  was  previ¬ 
ously  national  director  of  field  technical 
operations  for  Basic  Four  Corporation. 

Kenneth  W.  McLaughlin  has  been  ap¬ 


pointed  controller  of  Logicon-Inter¬ 
comp.  McLaughlin  was  formerly  di¬ 
rector  of  finance  for  the  Computer  Pro¬ 
ducts  division  of  Electronic  Memories 
and  Magnetics  Corporation. 

*  *  * 

Peter  Cross  has  been  appointed  Euro¬ 
pean  manager  for  the  Inland  Newspaper 
Machinery  Corporation.  Cross  has  pre¬ 
vious  experience  in  both  production  and 
marketing  of  newspapers  and  is  well 
known  to  the  newspaper  industry  in  the 
UK  as  well  as  other  countries  in  Europe. 

*  ♦  ♦ 

W.  J.  Slemp,  Jr.,  has  been  elected  a 
senior  vicepresident  at  Automix 
Keyboards,  Inc.,  for  sales  and  market¬ 
ing.  Slemp  was  formerly  vicepresident  of 
marketing  for  Kaiser  Aluminum. 

*  *  * 

Al  Davis  has  been  appointed  manager, 
marketing  services  for  Hendrix  Elec¬ 
tronics.  Davis  has  been  with  the  com¬ 
pany  for  several  years. 

*  *  * 

Terrence  M.  Lyndi  has  been  appointed 
manager  of  major  accounts  for  Informa¬ 
tion  Products,  Graphic  Systems  division 
of  Rockwell  International. 

Christine  D.  Berner  has  been  named 
manager  of  marketing  services  for  the  IP 
division. 

Gene  VanKanegan  has  been  named 
manufacturing  manager  for  MGD  Infor¬ 
mation  Products. 


Far  East  reporters 
awarded  fellowships 

Journalists  from  nine  Asian  and  Pacific 
countries  have  been  awarded  Jefferson 
Fellowships  to  participate  in  the  annual 
16- week  professional  development  pro¬ 
gram  at  the  East-West  Center. 

The  program,  sponsored  by  the 
East-West  Communication  Institute, 
was  established  in  1967.  The  fellowships 
are  designed  to  broaden  the  intellectual 
horizons  and  professional  capabilities  of 
mid-career  journalists  who  have  de¬ 
monstrated  achievement  in  mass  com¬ 
munication.  Study  and  research  are  fo¬ 
cused  on  aspects  of  international  com¬ 
munication  and  how  it  affects  under¬ 
standing  and  better  relations  among  na¬ 
tions. 

The  nine  Fellows,  who  will  begin  their 
program  on  January  23,  1977,  are: 

Burma — Sao  Kai  Hpa,  editor,  the 
Working  People’s  Daily,  Rangoon. 

Republic  of  China — David  Jung-chi 
Chung,  deputy  city  editor  and  chief  of 
political  affairs.  United  Daily  News, 
Taipei,  Taiwan. 

Fiji — Adishwar  Padarath,  chief  repor¬ 
ter,  Fiji  Sun,  Suva. 

Indonesia — Vinsensius  Lingga, 
financial-economic  sub-desk  editor.  Na¬ 
tional  “Antara”  News  Agency,  Jakarta. 

Iran — Farzaneh  Nouri-Moghaddam, 
women’s  page  editor  of  the  Ayandegan, 
Tehran. 

Japan — Takemoto  linuma,  foreign 
news  staff  writer,  the  Yomiuri  Shimbun, 
Tokyo. 

Republic  of  Korea — Bo-Gil  Ihn,  de¬ 
puty  news  editor,  the  Chosun  Ilbo, 
Seoul,  whose  Fellowship  is  funded  by 
the  Korean  Traders’  Scholarship  Found¬ 
ation. 

Malaysia — Thong  Ping  Leong,  wo¬ 
men’s  page  editor,  the  New  Straits 
Times,  Kuala  Lumpur. 

New  Zealand — Peter  C.  Downer- 
Kingston,  assistant  editor.  Radio  New 
Zealand,  Wellington. 

The  Fellows  will  spend  13  weeks  at  the 
East-West  Communication  Institute  and 
three  weeks  on  the  U.S.  mainland  to  visit 
communication,  educational  and  cultural 
centers. 

Among  their  activities  at  the  East- 
West  Center  will  be  a  seminar  on  interna¬ 
tional  communication  covering  profes¬ 
sional  journalistic  problems,  which  will 
be  led  by  the  Fellows  themselves.  Topics 
include  the  impact  of  multinational 
communication  organizations  on  na¬ 
tional  systems,  “cultural  imperialism,’’ 
free  flow  of  information,  and  the  right  to 
communicate. 

Each  also  will  engage  in  an  investiga¬ 
tive  reporting  project  designed  to  shar¬ 
pen  the  sense  of  inquiry,  to  complete 
intensive  investigation,  and  to  encourage 
wide  reading.  Time  will  be  allocated  for 
Fellows  to  pursue  study  areas  of  their 
individual  professional  interests. 
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Syndicates 


By  Lenora  Williamson 


OhI  heads  Copley 


Charles  Ohl  became  editor  and  general 
manager  of  Copley  News  Service 
January  1  with  the  appointment  an¬ 
nounced  by  Helen  K.  Copley,  who  con- 
tiirues  as  chairman  of  the  board  of  the 
service. 

Ohl  assumes  the  duties  of  Lt.  General 
Victor  H.  Krulak,  USMC  (Ret.),  presi¬ 
dent  of  CNS  since  1%8.  Krulak,  who 
retires  late  next  spring,  continues  as 
vicepresident  and  director  of  Copley 
Press,  Inc.,  the  parent  corporation. 

Ohl  was  named  editor  of  the  news  ser¬ 
vice  July  1  last  year  after  six  years  as 
executive  news  editor  and  a  six-year  as¬ 
signment  as  foreign  editor.  He  was  re¬ 
sponsible  for  both  national  and  interna¬ 
tional  coverage  by  Copley  correspon¬ 
dents  around  the  world.  Ohl  had  been 
with  United  Press  International  for  eight 
years  in  New  York  City  and  was  assis¬ 
tant  bureau  manager  when  he  left  in  1%4 
to  join  Copley  News  Service  in  San 
Diego.  His  earlier  newspaper  career  was 
as  Sunday  editor  of  the  Galveston 
(Texas)  News-Tribune  and  as  managing 
editor  of  the  Times-Guthrian  weekly 
newspapers  in  Guthrie  Center,  Iowa. 

♦  *  ♦ 

Pete  Hamill,  New  York  columnist  and 
author  who  was  with  the  New  York  Post 
for  14  years  prior  to  1974,  has  begun  a 
three-a-week  column  for  the  New  York 
Daily  News  with  national  syndication  by 
the  Chicago  Tribune-New  York  News 
Syndicate  scheduled  later  in  the  year. 

In  New  York,  the  column  is  presently 
alternating  during  the  week  with  those  by 
Jimmy  Breslin,  another  New  York  writer 
recently  signed  as  columnist  by  the  Daily 
News. 


Since  “The  Phantom”  first  appeared 
as  a  comic  strip  hero  in  1936,  readers 
have  written  repeatedly  to  ask  when  the 
legendary  fighter  for  world  justice  would 
marry.  Creator  Lee  Falk’s  reply  always 
was,  “That's  up  to  the  Phantom.” 

Now  his  answer  may  have  a  different 
ring.  Falk,  59,  was  married  New  Year’s 
Eve  to  Elizabeth  Moxely,  a  former 
cosmetics  firm  executive.  The  wedding 
took  place  in  the  writer’s  New  York  City 
apartment. 

“Who  knows  what  my  marriage  may 
do  to  change  the  Phantom’s  thinking?” 
Falk  commented.  He  is  the  author  of 
another  adventure  strip  “Mandrake  the 
Magician,”  both  with  King  Features 
Syndicate. 

*  ♦  * 

Doubleday  &  Company  is  offering 
seven  newspaper  installments  of  its  best 
seller  “Blood  and  Money”  by  Thomas 
Thompson,  a  former  Life  reporter.  The 
book  is  an  actual  crime  story — with 
ramifications  still  continuing — set  in 
Houston,  Texas  in  the  late  60s  and  early 
70s  involving  the  mysterious  death  of 
Joan  Robinson,  a  socialite  and  world 
class  horsewoman.  Cause  of  death  re¬ 
mained  a  mystery — her  body  fluids  hav¬ 
ing  been  drained  away  before  an  autopsy 
could  be  performed. 


Each  newspaper  installment  of  “Blood 
and  Money”,  1500  words,  ends  with  the 
good  old-fashioned  hook  to  be  continued 
the  next  day.  The  book,  for  which  Dell 
has  purchased  paperback  rights,  has  also 
been  sold  to  David  Merrick,  who  plans  a 
major  motion  picture  based  on  the  story. 
Doubleday  syndication  release  is  Sun¬ 
day,  February  6. 

*  *  * 

Clayton  Fritchey,  veteran  Washington 
columnist,  will  write  a  weekly  survey  of 
national  and  international  affairs  for 
Sunday  Newsday,  Long  Island.  The  new 
column  will  be  distributed  to  wire  sub¬ 
scribers  of  the  Los  Angeles  Times- 
Washington  Post  News  Service. 

Fritchey  has  devoted  most  of  his 
career  to  journalism,  government,  di¬ 
plomacy  and  politics.  He  was  city  editor 
and  managing  editor  of  the  Baltimore 
Post,  night  editor  of  the  Pittsburgh 
Press,  a  special  writer  for  the  Cleveland 
Press,  editor  of  the  New  Orleans  Item 
and  a  Time  and  Life  correspondent.  Dur¬ 
ing  the  Korean  War  he  became  special 
assistant  to  General  George  C.  Marshall, 
then  Secretary  of  Defense,  and  at  the 
White  House  was  administrative  assis¬ 
tant  to  President  Truman.  Later,  he  was 
press  secretary  to  Adlai  Stevenson  in  the 
1956  campaign  and  in  1%1  joined  the 
United  States  Mission  to  the  United  Na¬ 
tions  as  special  assistant  to  the  late  Am¬ 
bassador  Stevenson  and  directed  the  of¬ 
fice  of  public  affairs. 


We  Hold  These  Truths 

A  Chronicle  of  America 


On  Liberfy: 

Abraham  Lincoln:  “With 
some  the  word  liberty  may 
mean  for  each  man  to  do  as 
he  pleases  with  himself,  and 
the  product  of  his  labor; 
while  with  others  the  same 
word  may  mean  for  some 
men  to  do  as  they  please  with 
other  men ,  and  the  product  of 
other  men’s  labor.” 


—By  Ross  Mackenzie  &  Jeff  MacNelly/el977.  United  Feature  Syndicate 


An  inspiring  chronicle  of  our  nation’s  past. 
Dramatic  episodes,  stirring  thoughts, 

>  superbly  illustrated. 

Three  times  weekly.  Camera'ready 

UNITED  FEATURE  SYNDICATE 

220  East  42nd  Street 
New  York,  N.Y.  I00I7 
(212)  682-3020 


Charles  Ohl 


EDITOR  &  PUBLISHER  for  January  8,  1977 


47 


Ad  bureau  suggests  ways 
to  increase  circulation 


Newspapers’  timeliness,  sizable 
coupon  content,  special  feature  sections, 
assorted  staff  specialists  and  the  weak¬ 
ness  of  competitive  media  should  all  be 
played  up  in  house  ads  by  newspapers 
seeking  to  bolster  circulation. 

These  are  some  of  the  suggestions  con¬ 
tained  in  a  20  page  booklet  put  out  by  the 
Newspaper  Advertising  Bureau  entitled 
“Idea  Starters  For  Newspaper  Promo¬ 
tion  Campaigns.”  The  booklet  is  part  of 
the  Bureau’s  first  phase  of  a  five  phase 
program  aimed  at  bolstering  nationwide 
newspaper  circulation  (E&P,  Dec.  25). 
The  booklet  suggests  newspapers  tell  its 
readers  how  they  can  save  more  money 
than  it  costs  to  buy  the  paper. 

“Yesterday’s  Bulletin  cost  200,” 
states  one  sample  ad.  “It  contained  32 
coupons  worth  $12.52  at  your  supermar¬ 
ket.  Plus  a  whole  lot  more.  The  Daily 
Bulletin,  Think  about  all  you  get.” 

Another  section  of  the  book  tells 
newspapers  to  “promote  your  paper  by 
promoting  your  staffers.  Look  for  oppor¬ 
tunities  to  promote  special  abilities  and 
expertise.  Say  you’ve  got  a  writer  who’s 
an  authority  on  needlework  and  antiques 
and  she  has  an  upcoming  story  on  quilts. 
Write  her  up  in  a  promotion  ad.” 

Newspapers  are  also  told  to  “blow 
their  own  horn.”  This  section  suggests, 
“If  your  paper  wins  a  Tri-State  Press 
Photography  award  ...  or  a  IHilitzer  .  .  . 
promote  the  picture  and  the  man  who 


Thursday,  the  Ibun  Coundl 
voted  a  real  estate  tax 
increase  ^t  will  cost  ycxi 
hard  doflars.  TV  gave 
this  story  30  sectxids  on 
the  evening  newscast.  ThaUs 
about  55  words...as  many 
words  as  tl^te  are  in 
tl^  advertisement. 

Wle  thinkastory  diat 
important  to  ^jur  pottetlxxic 
deserves  a  lot  more  covers^e. 
DMityou? 

The  Dail>#TBiilletin 

WtiprrtbermvBgi^ii-<fe(ilh  tmtuietit 


Sample  ad  idea 

took  it.  Both  of  them  .  . .  and  you  ...  are 
winners.” 

Prize  catalog 

Berkley-Small  has  introduced  it’s  1977 
prize  catalog,  “TAKE-OFF!”.  The 
catalog  has  more  than  200  items  for  use 
in  carrier  and  district  managers  promo¬ 
tions.  For  details  and  a  copy  of  the 
catalog  contact  Berkley-Small,  Inc.,  P. 
O.  Box  6526,  Mobile,  Alabama  36606. 


Promotion 


Circulation  seminar 

A  special  circulation  promotion  semi¬ 
nar  will  be  conducted  by  the  Interna¬ 
tional  Newspaper  Promotion  Associa¬ 
tion  March  13-16,  1977  in  Atlanta. 

The  seminar  program  will  be  an  inten¬ 
sive  short  course  in  the  fundamentals  of 
newspaper  promotion  to  show  how  vari¬ 
ous  promotion  functions  can  and  should 
be  utilized  to  increase  circulation  and  to 
help  solve  circulation  problems. 

“The  solution  to  the  problems  of  de¬ 
clining  newspaper  readership  and  house¬ 
hold  circulation  penetration  will  be  one 
of  the  major  efforts  of  the  newspaper 
business  in  1977,”  said  John  B.  Mauro, 
president  of  INPA  and  research  director 
for  Media  General.  “That’s  why  INPA 
has  pledged  its  support  to  the  AN  PA/ 
NAB  special  campaign  to  increase  read¬ 
ership  and  circulation  of  newspapers, 
and  that’s  why  INPA  has  decided  to 
conduct  this  circulation  seminar.  We’re 
concerned  and  plan  to  do  something 
about  it,”  Mauro  added. 

Paul  Flynn,  INPA  seminar  chairman 
and  marketing  services  director  for  the 
Gannett  Company,  said,  “This  seminar 
will  be  conducted  by  many  of  the  top 
professionals  in  the  newspaper  business. 

“It  is  intended  for  newspaper  person¬ 
nel  who  have  a  responsibility  for  circula¬ 
tion  promotion,  and  for  management 
personnel  with  overall  responsibility  in 
either  the  circulation  or  promotion 
areas,”  Flynn  said. 

Subjects  to  be  covered  include  an 
overview  of  the  newspaper  business  to¬ 
day,  where  it  is  going  and  how  circula¬ 
tion  and  promotion  are  affected.  Promo¬ 
tion,  research  and  marketing  will  take  an 
objective  look  at  selling  the  product,  and 
who  and  where  are  the  best  customer 
prospects. 

The  registration  fee  is  $250.  Reserva¬ 
tions  and  additional  information  is  avail¬ 
able  from  INPA,  1 1600  Sunrise  Valley 
Drive,  Reston,  VA  22091. 


Coupon  use  promoted 

Centre  Daily  Times  in  State  College, 
Pa.  has  started  an  advertising  blitz  to 
promote  coupons  appearing  in  the  after¬ 
noon  paper.  E.  J.  Reilly,  associate  pub¬ 
lisher,  estimated  the  campaign  on  radio, 
billboards  and  in  newspapers  to  be  in 
excess  of  $10,000.  Reilly  said  it  hoped 
the  campaign  will  increase  use  of 
coupons  and  increase  circulation  by 
showing  non-subscribers  the  dollar  sav¬ 
ings  that  newspaper  ad  coupons  offer. 
Barash  Advertising,  State  College,  pre¬ 
pared  the  campaign  that  will  run  until 
mid-March. 


I  ' 


/  YOUUVi  \ 
\DANGn0USlY: 


ORDER 
ypUROWN 
SUBSCRIPTION 
TODAY.  JUST 
EEAIL  THIS 
COUPON. 


EDITOR  &  PUBLISHER  850  Third  Ave..  New  York.  N.  Y. 
Gentlemen:  Please  start  my  subscription  now,  addressed  to: 

^^e _  _ 

Add^ss _ _ _ _ _ _ 

City _ _ _ _ State _ 

Company _ _ _  _ 

Nature  of  Business 


_ZiP_ 


$15.00  a  year. 
U.S.  and  Can¬ 
ada:  all  other 
countries.  $35 
a  year. 


□  My  remittance 
is  enclosed. 
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Murdoch 

(Continued  from  page  II) 


with  a  sudden  transfer  of  control  of  this 
magazine — the  flagship  of  the 
company — to  a  foreign  publishing  con¬ 
glomerate  controlled  by  a  man 
(Murdoch)  whose  journalistic  approach 
appears  alien  to  us  and  whose  committ¬ 
ment  to  our  city  is  untested.” 

Felker’s  attorneys  were  also  looking 
into  the  possibility  that  the  agreement 
should  be  enjoined  because  it  would  be  a 
violation  of  the  Anti-trust  laws  in  that  the 


merger  with  the  Post  would  constitute  a 
monopoly  situation. 

A  spokesman  for  the  U.S.  Justice  De¬ 
partment’s  anti-trust  division  said,  “We 
are  monitoring  the  situation  but  have  not 
yet  started  to  conduct  an  investigation.” 
He  indicated  the  department  would  wait 
until  the  court  ruled  on  the  matter. 

He  said  under  normal  circumstances, 
if  companies  merge  to  comprise  30%  or 
more  of  a  market,  it  would  constitute  a 
monopoly.  He  added,  however,  that 
there  have  been  instances  where  mergers 
have  equaled  less  of  a  market  percentage 
and  have  still  been  found  to  constitute  a 
monopoly. 


According  to  documents  on  file  with 
the  Securities  and  Exchange  Commis¬ 
sion,  Murdoch  used  $5.9  million  of  the 
New  York  Post’s  general  funds  and  $1.5 
million  of  the  general  funds  of  his  News 
America  Publishing,  Inc,  to  make  the  cash 
purchase  of  the  50.8%  of  the  outstanding 
shares  in  New  York  Magazine. 

Organizing*  funds 

The  International  Typographical  Un¬ 
ion’s  executive  council  will  place  before 
the  membership  a  referendum  authoriz¬ 
ing  a  special  assessment  of  $2  per  month 
for  12  months  to  carry  out  an  expanded 
program  for  organizing. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 

HUMOR 

SQUARE  DANCING 

WRY  ME® 

Warm,  witty  and  weekly.  Immediate  re¬ 
lief  from  Erma's  Bombeck.  Take  regular¬ 
ly  to  improve  circulation  (30(J-400 
words)  at  $25  per  month.  Free  samples. 
Tom  Stryce 

6510  Green  Valley  Circle,  #203 
Culver  City,  Calif.  90230 

ONE-OF-A-KIND  feature  on  square  danc¬ 
ing  written  by  a  professional  Square 
Dance  Caller.  Column  gives  square  dan¬ 
cers  in  your  area  all  at  the  National 
Square  Dance  news  weekly.  Combined 
with  your  local  Square  Dance  listings 
your  readers  will  thoroughly  enjoy. 
Artwork  supplied  weekly.  Write;  Central 
Features,  909  13th  St.,  Sioux  City,  Iowa 
51105. 

MEDICAL 

MAN  AND  MEDICINE 

Medical  column  now  twice  weekly,  1 
question  and  answer,  1  essay.  Dr.  Inwin 

J.  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 

WEEKLY  FEATURES 

CROSSWORDS,  EDITORIALS,  humor, 
advice,  TV,  home  maintenance,  comics, 
photo-features,  home  and  family,  and 
more.  Professional.  Sold  singly  or  dis¬ 
count  packages.  FREE  samples  and 
prices.  Price  range;  50«  to  $1.25.  Cam¬ 
era  ready.  Weekly.  Exclusive.  Write;  Av- 
Com,  104  Hobart  St.,  Manchester,  N.H. 
03104. 

MONEY 

"MORE  FOR  YOUR  MONEY” 

Weekly  reader-pleaser  on  stretching 
family  dollars.  Camera-ready.  Sandies. 
Mike  LeFan,  1802  S.  13,  Temple,  Texas 
76501. 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

INVESTING  PARTNER  for  specialty  senior 
publication  in  the  Pacific  Northwest.  2V2 
years  old  with  great  community  respect 
and  response,  but  small  resources  to  draw 
on.  Great  growth  potential  and  good  oppor¬ 
tunity  for  someone  with  experience  and 
desire  to  build  in  a  growing  market,  in  a 
retirement  haven.  Box  2258,  Editor  &  Pub¬ 
lisher. 

INVESTOR;  Need  $100,000  minimum  to 
start  weekly  publication  in  prime  Colorado 
growth  market.  For  in-depth  investment 
portfolio,  write  Box  47,  Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kaivs.  66207. 


IT’S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspapier— it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


GROSECLOSE  WILLIAMS 
&  ASSOCIATES 

Founded  1944,  1010  Vermont  Avenue 
N.W.,  Washington,  D.C.  20005.  "Elgin 
Groseclose  has  immense  personal  exper¬ 
tise  in  valuation  matters."  U.S.  Tax  Court, 
re  Worcester  Telegram. 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  newspa¬ 
pers  in  the  counts.  Before  you  consider 
sale  or  purchase  or  a  property,  you  should 
call  (813)  446-0871  daytime;  (813)  733- 
8053  ni^ts;  orwrite  Bob  3364,  Clearwater 
Beach,  Florida  33515.  No  obligations,  of 
course. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 
fliVe  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office,” 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  "Kansas  Ci^  Of¬ 
fice,”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280;  Res. 
(913)  381-6815. 


CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348. 


MEL  HODELL,  Newspaper  Broker,  P.O. 
Box  2277,  Montclair,  Calif.  91763.  (714) 
626-6440. 


NEWSPAPERS  FOR  SALE 


SPECIAL  AUDIENCE  ’ 
PUBLICATION 
PRICE  $800,000 

Very  attractive  terms  to  qualified  buyer, 
very  profitable,  volume  growing.  Informa¬ 
tion  to  qualified  buyers  only. 

SNYDER  NEWSPAPER  BROKERS 

P.O.  Box  308 
Lindsay,  Calif.  93247 


PART  INTEREST  available  in  Central  Ore¬ 
gon's  newest  and  fastest  growing  weekly 
newspaper.  Over  23,000  direct  mail.  Ex¬ 
perience  in  management  and  sales  neces¬ 
sary.  Publisher  wants  more  free  time 
Write  Carl  W.  Fricke,  Dollar  Saver/Central 
Chronicle,  P.O.  Box  1044,  Bend,  Oreg. 
97701.  Call  days  (503)  382-0020;  evenings 
(503)  593-1097.  All  responses  confidential. 


EAST  ALABAMA  WEEKLY,  twin  city  mar 
ket,  $50,000,  interested  parties  only. 
Good  terms.  Contact  Glenn  Lee  (20S) 
297-1564,#7  Phenix  Pk.,  Phenix  City,  Ala, 
36867. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


A  2-YEAR-OLD  rural  area  weekly  news¬ 
paper  in  the  beautiful  Apple  River  Valley  of 
West  Central  Wisconsin  (one  hour  from  St. 
Paul,  Minn.).  This  old  fashioned,  unique 
Journal  has  a  current  circulation  of  800. 
Good  potential  for  the  right  person  looking 
for  their  own  business.  Pnced  low  for  a 
quick  sale.  Bob  or  Anne  Simpson,  Box 
1776,  Star  Prairie,  Wise.  54026  or  phone 
(715)  268-7073. 


UPSTATE  NEW  YORK  weekly  serving 
upper-middle  income  communities.  Diver¬ 
sified  industry.  Excellent  educational,  cuU 
tural  and  recreational  facilities.  Mt^em 
composition  equipment.  $25,000  down 
will  handle.  W.  B.  Grimes  Co.,  Natl.  Press 
Bldg.,  Washington,  D.C.  2(X)45. 


4-YEAR-OLD  WEEKLY,  Zone  2,  serving 
affluent,  sophisticated  university  town. 
Priced  at  $125,000  gross.  Submit  down. 
Ternis.  Box  51,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


DAILY  UP  TO  15,000  circulation  sought  by 
publisher.  Will  pay  all  cash  if  desired.  Re¬ 
plies  held  strictly  confidential.  Also  seek¬ 
ing  to  purchase  large  paid  weekly.  Box 
1»1,  Editor  St  PubiKher. 


BUY  OR  INVEST  in  a  sound  weekly.  Zone  3 
or  4.  Up  to  $1(X},(XX),  High  cash.  Confi¬ 
dential.  Box  2232,  Editor  &  Publisher. 


WE  HAVE  SOLID  BUYERS  FOR 

TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 
P.  0.  Dr.  12428,  Panama  City,  Fla. 


NEWSPAPERS 

WANTED 

Have  substantial  investor  wanting 
to  buy  large  group  of  weeklies. 
Profitable  dailies  also  considered. 
Call  collect  or  contact  — 

Don  Malcolm 
Carillon  Tower  West 
13601  Preston  Road.  Suite  417 
Dallas.  Texas  75240 
(214)  233-4334 

DOUBLEDAY  MEDIA 

Brokers  ol 

Radio.  TV,  CATV  and  Newspapers 


EQUIPMENT  fc  SUPPLIES 
CAMERA  &  DARKROOM 


USED  SQUEEZE  LENSES  .  .  . 

Available:  reworked/updated  trade-ins. 
CK  OPTICAL  CO.,  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278. 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Pmyabh  mHh  ontor} 

4-weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 
Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 

Air-mail  service  on  box  numbers 


OTHER  CLASSIFICATIONS 
(nenritfance  abouW  accompany 
copy  unfaaa  cradH  eetaMWied). 
4-iweeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 
Add  $1.25  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 

$1.50  extra  (overseas  mail  only). 


Count  approximately  39  characters  artd/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line— $64.40 
per  column  inch  minimum  space. 

ClossKiod  ContfXKt  RotM  AvailaMe  On  Request 

WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 

Boi  numbers,  mailed  each  day  as  tbey  are  received,  are  valid  for  1  year. 

Editor  A  Poblisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


-Weeks 


-Till  Forbidden 


Please  indicate  exact  classification  in  whidi  ad  is  to  appear 

Mail  to:  EMTOa  L  PUHJSKa  •  SSO  Third  Avs.  •  New  Ysih,  N.Y.  10022 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


SHERIDAN  48P,  24P  and  Mueller  227  in¬ 
serters.  Excellent  condition.  Box  2061, 
Editor  &  Publisher. 


CUTLER  HAMMER  MARK  III  counter 
stacker  and  Sta-Hi  257  Counter  Stacker. 
Excellent  condition.  Box  2153,  Editor  & 
Publisher. 


SIGNODE  STRAPPING  MACHINE.  1975 
model  ML-l-EE.  Uses  plastic  strapping. 
Light  use  and  in  excullent  condition.  D.  B. 
Glasgow.  (919)  353-1171. 


CHESHIRE  XEROX  Publication  Mailer 
labeling  and  addressing  machine,  north- 
south  strip,  centerpuncned  3"  or  4".  Speed 
5(X)0  to  lO.OOO  per  hour,  base  and  con¬ 
veyor.  $1 1 ,000  new  August  1976.  Convert¬ 
ing  to  one  step  inserter-labeller.  Works 
smoothly.  Make  offer.  Mr.  Clark  or  Light- 
foot,  Shore  Line  Times,  Guilford,  (^nn. 
(203)  453-2711. 


4  STATION  McCAIN  INSERTER  with 
vacuum  system.  Ideal  for  add-on.  Call 
(203)  567-8789. 


CHESHIRE  QUARTER  FOLDER 

Like  new.  Also  Cheshire  514  Automatic 
Labeler  with  Heat  Transfer,  1  to  5  Up.  Will 
sacrifice.  Phone  collect:  (313)  372-4971. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS — All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard.  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


SQUeeze  lenses  save  newsprint  .  .  . 
CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  (^lif.  90278 


ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  CORP. 
606  W.  Arbor  Vitae  St.,  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432. 


PASTEUP  SUPPUES 


McGANN  &  MARSH,  INC. 

Highest  quality  border  tapes,  largest  as¬ 
sortment  in  the  U.S.  Request  samples. 
54- 14th  Street 
Wheeling.  W.  Va.  26003 
Ph:  (304)  233-5211 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our  same 
prices — lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


PHOTOTYPESETTING 


COMPUGRAPHIC— JUSTOWRITERS 
72(X)  with  line  counter— $31(X).  Compu- 
writer  I,  $4300.  Keyboards— $1200.  FHN 
Business  Prod.,  Church  Rd.,  Mt.  Laurel, 
N.J.  (609)  235-7614. 

2  COMPUGRAPHIC  4961  TL  machines, 
plus  (^ompugraphic  Tab  Unit  and  a  variety 
of  fonts  and  width  Plugs.  Asking  $3700 
for  newer  one,  $3200  for  other  or  best 
offer,  and  $900  for  Tab  Kit.  Also  2961HS 
and  a  2-year-old  CompuWriter  IV  available 
for  lease  take-over  or  outright  sale  at 
$9800,  with  4  fonts  and  spare  parts  kit. 
C.  Peter  Jorgensen,  Ontury  Publications. 
Phone:  (617)  729-8100. 

TTS  MULTIFACE  PERFS,  $250.  Counting 
mags  assorted  faces,  $25.  Fairchild#214, 
$4(X}.  Call  Mike  Keene.  (212)  556-3340. 

LINOTRON  303  GRIDS-Baskerville,  C^- 
tury.  Times  Roman  and  Meilor.  Book  lay¬ 
out.  Call  Clyde  Walker,  (206)  872-6648. 

COMPUGRAPHIC  COMPUWRITER  I 
with  all  accessories.  Like  new.  $3995. 
Call  (318)  388-3123 

SPARE  READER  lor  ACM  9000.  Excellent 
condition.  Used  twice.  Best  otter.  (815) 
476  7966. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


COMPUSCAN  170  SCANNER.  8  K,  excel¬ 
lent  condition,  $16,000.  O.N.E.,  1761 
Tully  Cir.  N.E..  Atlanta.  Ga.  30329.  (404) 
321-3992. 


COMPUSCAN  ALPHA  SCANNER— This 
1-year-old  scanner  is  available  at  $29,000. 
A  good  saving  off  new  price.  CompuScan 
will  give  you  full  trainins  and  like-new 
warantee.  Bill  Sheldon,  (316)  263-5277. 


PLATE  PROCESSING 


FOR  SALE:  Micro  Dyne  Plate  Processor — 
Double  Plate  etcher  with  washout,  au¬ 
tomatic  acid  tank  and  Descum  unit.  Pur¬ 
chased  new  in  1973.  Contact  Arnold 
McDonald,  Production  Director,  (8()4) 
446-2395. 


ROUTER.  Sta-Hi  Twin  Plate  Model.  Also 
Stereo  Mats.  Make  offer.  Bob  Terry,  Los 
Angeles  Times,  (213)  625-2345. 


PRESSES 


FAIRCHILD  NEWSKING  2  unit  web  oHset 
press  with  folder,  etc.  1967.  Call  Mr. 
Koravos,  (617)  475-3210. 


COTTRELL  V-22,  6  units,  big  folder.  From 
8000  circulation  daily,  no  outside  printing. 
Top  mechanical  condition.  Sell  complete 
or  individual  units.  O.N.E.,  1761  Tully  Cir¬ 
cle  N.E.,  Atlanta.  Ga.  30329.  (404)  321- 
3992. 


HARRIS  V-15A  WEB  OFFSET.  5  units  with 
folder  and  accumeter  paster.  Only  6 
months  old.  Will  consider  offer  on  all  or 
part.  Dick  (ionlon,  (713)  623-(X)60. 


The  following  equipment  will  be  available 
for  delivery  in  April,  1977.  It  will  be  in  op¬ 
eration  and  available  for  inspection  until 
that  time. 

Two  year  old  excellent  condition  NAPP 
equipment: 

2-^anual  light  exposure  units 
2— Manual  washout  units 
2— Manual  dryers 
Some  spare  parts 

16  year  old  excel  lently  maintained  Goss  unit 
tubular  (UT-823)  press: 

6  units — two  with  split  fountain  color 
humps,  upper  and  lower  formers,  two 
six  ^sition  roll  stands  with  electric 
hoists.  Universal  folder,  Cutler-Hammer 
controls 

30  plus  year  old  Duplex  unit  tubular  press: 
5  units— two  with  color  humps,  two  roll 
stands,  folder,  etc.  Good  for  parts. 

All  units  are  fitted  with  NECO  aluminum 
saddles  for  .030  direct  printing  plates. 
Punch,  crimp  equipment  included. 
Interested  parties  may  contact  John 
McDermott  (208)  522-1800  The  Post- 
Register,  Idaho  Falls,  Idaho  83401. 


GOSS  HEADLINER  MARK  I,  23  9/16 
cutoff.  18  units,  3  folders,  new  approxi¬ 
mately  1961.  Contact  IPE()  Inc.,  401  N. 
Leavitt  St.,  Chicago,  III.  60612.  (312) 
738-1200. 


GOSS  URBANITE  4  units,  new  approxi¬ 
mately  1964,  half  and  quarter  folder.  Con¬ 
tact  IPEC  Inc.,  (312)  ^1200. 


GOSS  HEADLINER  PRESS 
AND  FOLDER.  EXCELLENT  CONDITION 
6'units  and  Goss  2:1  and  3:2  folders. 
Includes  saddles  for  direct  printing.  Com¬ 
plete  accessories  and  spare  parts.  Box 
20M,  Editor  &  Publisher. 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
2  Goss  Community  units  for  add-on 
Goss  Community  1  unit,  folder 
Goss  Suburban  3  units 
Goss  Suburban  5  units 
(k>ss  Urbanite  folder,  22%’ 

Goss  Universal  6  units 
Cottrell  V-15  units,  and  presses 
Fairchild  Newsking.Colorking  folder,  1966 
Color  King  2:1  folder,  model  790 
Gregg  flying  imprinter  for  Urbanite,  45V^' 
cutoff 

Wanted:  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL  PUBLISHING 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


EDITOR  &  PUBLISHER  for  January  8,  1977 


<0 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GREGG  FLYING  IMPRINTER  tor  Urbanite 
or  845  Cottrell.  IPEC  Inc.,  401  N.  Leavitt, 


URBANITE  FOLDER,  handle  25’  web  or 
companion  dink  12V2"  that  will  quarter  fold 
same  at  35,000  pph.  $70,000.  Box  1783, 
Editor  &  Publisher. 


GOSS  SUBURBAN,  5  units  and  folder  with 
6  position  roll  stand.  Available  on  or  about 
April  15,  as  is,  where  is.  $65,000.  Can  be 
seen  in  operation  at  the  East  Oregonian, 
211  S.E.  Byers  Ave.,  Pendleton,  Oreg. 
Contact  Forrest  R.  Johnson,  (503)  276- 
2211. 


WANTED  TO  BUY 


CHANGING  OVER  from  letterpress  to 
offset.  Want  Goss  Community,  Suburban 
or  Urbanite.  Can  use  Hoe  Colorflex  in  place 
of  Urbanite.  Box  1551,  Editor&  Publisher. 


STA-HI  251,  257  or  Cutler  Hammer 
Mark  III  Stacker.  Also  SHERIDAN  24P 
or  48P  or  Mueller  227  inserter.  Box  2053, 
Editor  &  Publisher. 


GOSS  SUBURBAN 
NOT  MORE  THAN  10  YEARS  OLD 
BOX  1710,  EDITOR  &  PUBLISHER 


LATE  STYLE 

COTTRELL  V-22/25  AND  845 
BOX  1714,  EDITOR  &  PUBLISHER 


WANTED  FOR  EXPORT: 

GOSS  URBANITE  4  TO  8  UNITS. 
BOX  1548,  EDITOR  &  PUBLISHER 


USED  PEXTO  3  ft.  shear,  foot  operated. 
Can  be  old,  but  must  be  working.  F.L. 
Greenway,  196  14th  St.  N.W.,  Atlanta,  Ga. 
30318.  (404)  873-3257. 


GOSS  URBANITE:  3  or  4  units  with  folder. 
Call  Vanguard  Offset  Printers,  Hillside, 
N.J.,  (201)  355-1 100,  ask  for  Doug  Kilian. 


GOSS  COMMUNITY  OIL  BATH  matching 
with  SC  folder.  Box  1712,  Editor  & 
Publisher. 


MUELLER  227  inserter  and  Mueller 
231  stacker.  Box  2251,  Editor  & 
Publisher. 


LOOKING  FOR  USED  Crawford  single¬ 
wrapper  in  good  condition  or  other  kind  of 
newspaper  mail  wrap  machine.  Box  2230, 
Editor  &  Publisher. 


1-3-YEAR-OLD  bargain  priced  Cempu- 
graphic  typesetting  equipment  for  small 
weekly.  Also  interested  in  A/M  CompSet 
5(X)  and  used  Varityper  820  fonts.  Box  52, 
Editor  &  Publisher. 


NEED  IMMEDIATELY:  Goss  Community 
unit,  grease  style.  Tell  us  what  you  have 
and  we’ll  come  and  see  it.  (305)  661-4233, 
Scott  Miller. 


WISH  TO  BUY  Goss  Universal  letter- 

Sress,  4,  5  or  6  units  with  1  folder.  Goss 
rbanite  4,  5  or  6  units  with  folder.  Gus 
Izurieta,  Bell-Camp  Inc.,  P.O.  Box  97, 
Elmwood  Park,  N.J.  07407.  (201)  796- 
8442. 


CALIFORNIA  PUBLISHER  wants  to 
buy  Community  or  Suburban  press,  mini¬ 
mum  24-page  capacity;  camera  and  proc¬ 
essor.  Box  7,  Editor  &  Publisher 


Help 

Want( 


HELP  WANTED 


ACADEMIC 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


TWO  AIDS  for  your  circulation  department! 
CIRCULATOR'S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for 
promotion  campaigns,  all  ready  for  repro¬ 
duction.  Ask  for  details.  Berkley-Small, 
Inc.,  P.O.  Box  6526,  Mobile,  Ala.  36606. 


PRESS  ENGINEERING 
&  INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2  Box  2285,  McAllen,  Texas  78501, 
(512)  682-7011. 


ACADEMIC 


INSTRUCTOR,  ASSISTANT  or  Associate 
Professor,  depending  upon  credentials 
presented.  PhD  or  EdD  preferred;  Masters 
with  suitable  professional  credentials  con-  , 
sidered.  Must  be  willing  to  teach  wide 
range  of  courses,  including  news  writing 
and  reporting,  mass  media  and  society, 
public  relations,  etc.,  and  to  work  with 
specialists  from  all  mass  media.  Applica¬ 
tion  deadline:  February  15,  1977  for  ap¬ 
pointment  September  1, 1977.  Include  re¬ 
sume.  Contact:  Harry  Heath,  School  of 
Journalism  and  Broadcasting,  Oklahoma 
State  University,  Stillwater,  Okla.  74074. 
An  equal  (Jpportunity/Affirmative  Action 
Employer. 


JOURNALISM  FACULTY  POSITION,  Fall 
1977.  To  teach  reporting,  other  courses. 
Several  years  professional  newspaper  ex¬ 
perience  required.  Teaching  experience 
and  PhD  preferred.  Deadline  January  31. 
Write  Chairman,  Department  of  Jour¬ 
nalism,  South  Dakota  State  University, 
Brookings,  S.D.  57(X)6. 


PROFESSIONAL  JOURNALIST  for  visiting 
professorship.  August,  1977,  through 
May,  1978.  Reporting  and  editing  experi¬ 
ence  most  important.  Apply  before  Feb¬ 
ruary  18,  with  full  details  to  Head,  Jour¬ 
nalism,  Kansas  State  University,  Manhat¬ 
tan,  Kans.  66506.  Equal  Opportunity 
Employer. 


ASSISTANT  PROFESSOR:  Starting  Sep¬ 
tember  1977,  to  teach  skills  and  theory 
classes  at  undergraduate  and  graduate 
level.  Minimum  of  2  years  college  teach¬ 
ing.  Doctorate  preferred.  Minimum  media 
experience  required.  Deadline:  February 
15,  1977.  Apply  to:  Prof.  Paul  V.  Peterson, 
Personnel  ^arch  Committee,  School  of 
Journalism,  The  Ohio  State  University, 
Columbus,  Ohio  43210. 


GRADUATE  TEACHING  ASSISTANT— 
PHOTC) — Half-time  position  for  MS  candi¬ 
date  in  Journalism  offers  $3200  stipend 
for  9  months.  Full  lab  responsibility.  Photo 
experience  essential.  Write:  Head,  Jour¬ 
nalism,  Kansas  State  University,  Manhat¬ 
tan,  Kans.  66506.  Equal  Opportunity 
Employer. 


DEPARTMENT  CHAIRMAN  OR  HEAD, 
open  July  1, 1977.  Department  has  faculty 
of  22,  approximately  500  undergraduate 
and  50  graduate  majors,  and  a  univer¬ 
sity-wide  service  responsibility.  Curricula 
include  general  Journalism  and  specialized 
programs  in  agriculture,  engineering, 
home  economics  and  science  with  media 
options  in  each.  Desired  Qualifications: 
PhD  or  equivalent  in  professional  experi¬ 
ence;  administrative  experience  or  strong 
evidence  of  potential;  aptitude  for  budget 
and  personnel  management;  background 
in  teaching  at  the  college  level;  de¬ 
monstrated  effectiveness  in  working  with 
undergraduate  and  graduate  students; 
commitment  to  mass  communication  re¬ 
search;  productive  media  experience  and  a 
commitment  to  working  with  state,  reg¬ 
ional  and  national  media  agencies;  capa¬ 
bility  for  supervising  the  operations  of  a 
University  Press.  Salary  negotiable.  Appli¬ 
cation  deadline  February  26, 1977,  or  until 


man.  Department  of  Journalism  and  Mass 
Communication,  Press  Building,  Iowa 
State  University,  Ames,  Iowa  50011. 

AFFIRMATIVE  ACTION  UNIVERSITY  seeks 
faculty  member  to  teach  news-oriented 
courses;  related  research  and  service  in¬ 
terests;  regular  assignment  includes  pub¬ 
lic  information  writing  course  in  public  re¬ 
lation:  program.  Prefer  [Joctorate  or  dis¬ 
sertation- state  applicants  with  strong 
academic  and  professional  credentials. 
Non-doctorate  applicants  with  significant 
professional  ex^rience  will  receive  full 
consideration.  Rank  and  salary  commen¬ 
surate  with  credentials.  Letter  of  applica¬ 
tion  and  vitae  should  be  sent  prior  to  Feb¬ 
ruary  1,  1977,  to  Director,  School  of  Jour¬ 
nalism,  860  Van  VIeet  Oval,  room  101, 
University  of  Oklahoma,  Norman,  Okla. 
73019.  Phone  (405)  325-2721. 


ASSISTANT  OR  ASSOCIATE  Professor  of 
Journalism  to  teach  public  relations 
courses  and  either  advertising  courses  or 
reporting/feature  and  magazine  writing 
courses.  May  also  work  on  Thesis  Commit¬ 
tees.  PhD  preferred  with  professional  and 
teaching  experience  essential.  Salary 
competitive.  Position  open  beginning  Fall 
Semester  (August  1977).  Application 
deadline:  February  15, 1977.  Send  resume 
-and  college  transcripts  to:  Chairman, 
Dept,  of  Journalism  and  Radio-TV,  Murray 
State  University,  Murray,  Ky.  42071.  An 
Equal  Opportunity  Employer,  M/F. 


ADMINISTRATIVE 


PUBLISHER  for  southern  Zone  7  daily 
newspaper  in  attractive  citv  of  6,5(X)  popu¬ 
lation.  Well  equipped  offset  operation. 
Person  would  also  be  in  charge  of  com¬ 
mercial  print  shop  doing  good  volume,  and 
small  weekly  in  nearby  town.  General  man¬ 
agement  experience  not  necessary  if  you 
have  proper  newspaper  knowledge,  ability 
and  desire  to  move  up.  This  newspaper 
associated  with  small  group  of  daily  and 
weekly  newspapers,  and  the  position  of¬ 
fers  good  opportunity  for  the  future.  Send 
full  resume  to  Box  2255,  Editor  & 
Publisher. 


GENERAL  MANAGER  for  established 
weekly  group.  Future  buy-in  if  desired. 
Should  be  strong  on  advertising  and  pro¬ 
motion.  Upstate  New  York.  Send  resume 
to  Box  2263,  Editor  &  Publisher. 


MARKETING  DIRECTOR 

21,(X)0  PM  daily  in  excellent  market  needs 
experienced  manager  to  direct  operations 
of  all  advertising  and  circulation  functions. 
Could  lead  to  greater  management  respon¬ 
sibility.  Salary  and  benefit  programs  are 
outstanding.  Nationally  acclaimed  com¬ 
munity  of  35,000  with  splendid  environ¬ 
ment  for  family  living.  Call  or  write  Ronald 
L.  Waggoner  at  The  Republic,  P.O.  Box  10, 
Columbus,  Ind.  47201.  (812)  372-7811. 


PUBLISHER 

Can  you  provide  strong,  imaginative  direc¬ 
tion  for  weekly  outdoor  tabloids  generating 
more  than  1(X),0(X)  circulation  at  $15? 
And  do  this  in  multiple  editions  covering 
south  and  western  coastal  areas?  Can  you 
direct  local  advertising  sales?  If  you’re 
looking  for  a  hard  hitting,  long  run  oppor¬ 
tunity  in  a  growing  organization,  let’s  hear 
about  it  now.  Area  9.  Box  9,  Editor  & 
Publisher. 


GENERAL  MANAGER  with  rjesponsibility 
for  operation  of  13,(XX)  daily  in  Southeast 
in  one  of  the  fastest  growing  U.S.  markets. 
Must  be  business  minded,  profit  oriented 
and  have  proven  track  record.  Must  also 
have  a  strong  administrative  background 
and  be  able  to  develop  an  effective  sales 
team  and  be  a  community  leader.  Send 
resume  and  career  objectives  to  Box  22, 
Editor  &  Publisher. 


SALES  MANAGER/ 
PUBLISHER 

Largest  suburban  shopper  in  New  England 
market  (over  1(X),(X)0  circulation)  is  seek¬ 
ing  an  aggressive,  highly  creative,  experi¬ 
enced  advertising  director.  The  right  per¬ 
son  will  be  named  publisher  within  one 
year.  Successful  applicant  should  have 
prior  experience  in  management  and  moti¬ 
vation  of  sales  staff.  We  offer  an  excellent 
f  benefit  program,  salary  commensurate 
with  experience,  tremendous  potential  for 
expansion  and  growth.  Send  resume  to 
Box  55,  Editor  &  Publisher. 


GENERAL  MANAGER;  year-round,  rapid 
growth,  resort/community  weekly  newspa¬ 
per  and  printing  plant.  Requires  dem- 
I  onstrated  experience  in  planning,  organiz¬ 
ing,  cost<ontrol,  production,  advertising 
and  personnel  training  phases.  Highly  de¬ 
sirable  Area  7  location.  Send  resume  to 
Box  71,  Editor  &  Publisher. 

j  ARTIGRAPHICS 

I 

-  CORPORATE  GRAPHICS  DIRECTOR  for 
Cleveland-based  publishing  firm.  Magazine 
layout  and  design  experience;  creative, 
imaginative  artist;  able  to  do  and/or  co- 
,  ordinate  several  projects  simultaneously. 
Salary  to  be  negotiated.  Send  resume  and 
references  to  tox  70,  Editor  &  Publisher. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER,  experienced, 
for  expanding  70-80M  controlled  circula¬ 
tion  newspaper.  Must  be  strong  in  route 
structuring  and  carrier  recruitment.  Area 
2.  Salary  commensurate  with  experience, 
plus  excellent  benefits.  Box  20,  Editor  & 
Publisher. 


ASSISTANT  DISTRIBUTION  DIRECTOR 
for  weekly  and  semi-weekly  group  in  San 
Diego.  Exceptional  opportunity  for  innova¬ 
tive  self-starter  with  major  strengths  in 
dealing  with  people,  problem-solving, 
planning  and  organizing.  Experience  in  all 
phases  of  distribution.  Excellent  salary 
and  fringe  benefits.  Pleasant  living  and 
working  environment.  Resume  and  salary 
requirements  in  confidence  to: 

Al  Korte 

2724  Garnet  Avenue 
San  Diego,  Calif.  92109 
An  Equal  Opportunity  Employer 


CIRCULATION  MARKETING  MANAGER 
Newly  created  position  requires  a  results- 
oriented  individual  that  can  define  market 
opportunities  and  objectives.  Should  be 
able  to  develop  specific  sales  programs  to 
exploit  them.  The  ability  to  teach  district 
managers  and  carriers  to  successfully  sell 
is  a  must.  Will  have  responsibility  of  provid¬ 
ing  direction  and  leadership  to  indepen¬ 
dent  crew  and  telephone  solicitors. 

Great  location  to  work  and  live  in.  Zone  4. 
Experience  on  morning,  afternoon  and 
Sunday  operation  would  be  helpful. 

If  you  have  the  necessary  qualifications 
and  would  like  to  join  a  professional  news¬ 
paper  in  a  growth  market,  please  send  re¬ 
sume  providing  personal  data,  work  ex¬ 
perience  and  salary  requirements  to  Box 
44,  Editor  &  Publisher. 


EXPERIENCED  PROMOTER  to  conduct 
mail  subscription  campaigns  for  3  Tide¬ 
water  Virginia  weeklies.  Wnte  Hanes  Byer- 
ly.  Box  497,  Franklin,  Va.  23851. 


CIRCULATION  CONSULTANTS 


PROFESSIONAL  SUBSCRIPTJON  build¬ 
ing  firm  wanted  for  64-page  weekly  tabloid 
trade  paper.  Northwestern  states.  Write 
Don  Sirkin,  Contractor’s  Weekly,  P.  0.  Box 
9271,  Seattle,  Wash.  98109,  or  call  (206) 
622-7053. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER— Excellent  pack¬ 
age  with  Zone  5  weekly  group  for  person 
experienced  in  maximizing  the  potential  of 
a  fast  growing  market,  developing  a  quality 
staff  and  aggressive  promotion.  Annual 
volume  over  $3(X)M  now.  Will  consider  an 
assistant  ready  to  move.  Resume  to  Box 
69,  Editor  &  Publisher. 


ARE  YOU  THE  #2  PERSON  in  classified 
with  a  roadblock  keeping  you  from  ad¬ 
vancement?  This  m^  be  the  opportunity 
you’re  looking  for.  Our  Zone  2  medium 
sized  daily  in  one  of  the  country's  most 
competitive  markets  needs  an  aggressive, 
energetic  Classified  Ad  Manager,  someone 
with  classified  experience  who  can  step  in 
and  get  the  ball  rolling.  This  is  not  the  spot 
for  a  lazy  person — it  is  a  great  opportunity 
for  someone  who  is  willing  to  work  hard  to 
achieve  realistic  goals,  someone  who  can 
be  a  true  sales  leader  by  giving  good  exam¬ 
ple  and  competent  leadership.  If  you  think 
you  are  this  kind  of  person  and  want  the 
rewards  of  a  great  challenge,  send  your 
qualifications  and  salary  requirements  to 
Box  60,  Editor  &  Publisher. 


FLORIDA  SUN  COAST  7-day  28,000  daily 
needs  an  energetic  Classified  Ad  Manager 
who  can  build  ad  count  and  linage  in  a 
growing  newspaper  serving  in  a  highly 
competitive  market.  Excellent  potential 
and  opportunity  for  a  Classified  Manager 
on  a  smaller  paper  or  a  No.  2  person  ready 
to  move  up.  Must  possess  a  good  knowl¬ 
edge  of  classified  and  be  a  working  man¬ 
ager  who  can  train,  communicate,  moti¬ 
vate  and  sell.  This  is  a  career  position  with 
salary  commensurate  with  ability,  plus 
bonuses,  excellent  fringes  and  a  beautiful 
area  in  which  to  live.  If  you  like  to  work  and 
are  reaiW  for  a  challenge,  we’d  like  to  talk 
to  you.  Send  detailed  letter  stating  experi¬ 
ence,  references  and  salary  requirements 
to  Box  53,  Editor  &  Publisher. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

ADMINISTRATIVE 

ADMINISTRATIVE 

ADMINISTRATIVE 

ADMINISTRATIVE 

MANAGEMENT  OPENINGS 

NEWSPAPER 

NEWSPAPER 

PERSONNEL  ADMINISTRATION 

EDITORIAL 

MANAGEMENT  OPENINGS 

MANAGEMENT  OPENINGS 

AND  LABOR  RELATIONS 

MANAGEMENT 

CONTROLLER  To  $20,000 

Medium  sized  publication.  Midwest.  Re¬ 
port  to  publisher;  should  have  minimum  3 
years  newspaper  experience.  Advanced 
business  degree  desirable. 

BUSINESS  MANAGER  To  $22,000 

Upper  Midwest  35,000  daily.  Report  to 
general  manager;  responsible  for  financial 
records,  accounting,  bookKeeping,  data 
processing.  Good  administrator  and  strong 
manager  with  good  understanding  of  data 
processing  and  systems;  degree  preferred. 

BUSINESS  MANAGER  To  $18,000 

15,000  Midwest  daily.  Report  to  president; 
function  as  business  manager/controller. 
Prior  newspaper  experience  in  financial/ 
accounting  areas.  Degree  preferred. 

GENERAL  MANAGER  To  $30,000 

Report  to  president  of  parent  cori^ration; 
be  responsible  for  30-man  division  that 
prints  inserts,  pre-prints  and  other  news¬ 
papers.  Equipment  modern  and  com¬ 
pletely  cold  type,  Goss  press.  Prior  man¬ 
agement  experience  in  this  facet.  East. 

GENERAL  MANAGER  To  $30,000 

Chief  executive  officer  for  3  weekly  news¬ 
papers,  zoned  editions,  in  Eastern  U.S.  All 
are  all  paid  and  require  individual  who  can 
convert  to  daily.  Must  be  strong  manager 
and  administrator;  high  sales  and  market¬ 
ing  ability  and  ability  to  train  subordinates 
to  grow  with  property.  Degree  preferred. 

DEPT.  STORE  AD  MGR.  To  $28,000 

Large  Eastern  metro  daily.  Supervise  3; 
concentrate  on  large  department  store  re- 
tailersand  chain  stores.  Prior  experience  in 
this  market  with  exposure,  knowledge, 
and  how  to  utilize  research  data  and 
market  analysis. 

NATIONAL  AD  MGR.  To  $25,000 

Large  Eastern  AM/PM  combination  daily. 
Report  to  ad  director;  must  have  experi¬ 
ence  in  national  advertising  with  medium 
to  large  daily.  Degree  preferred. 

RETAIL  AD  MANAGER  To  $20,000 

70,000  Western  daily.  Report  to  ad  direc¬ 
tor;  must  have  retail  management  experi¬ 
ence.  Degree  preferred.  Must  be  good 
manager  and  motivater  of  people,  capable 
of  training  sales  staff. 

CIRCULATION  SALES  MGR.  To  $30,000 
Large  Eastern  metro  daily.  Report  to  cir¬ 
culation  director;  have  overall  sales  re¬ 
sponsibility,  including  home  delivery  and 
single  copy.  Must  have  prior  circulation 
management  in  medium  to  large  sized 
daily  in  competitive  market,  broad  knowl¬ 
edge  of  circulation  area  and  management 
experience  in  union  environment. 

CIRC.  OPERATIONS  MGR.  To  $30,000 
Large  East  Coast  metro  daily.  Report  to 
circulation  director;  responsible  for  mail- 
room,  transportation  and  distribution. 
Must  be  strong  supervisor  with  manage¬ 
ment  experience  in  union  situation,  strong 
background  in  mailroom  operations  and 
knowledge  of  computers. 

CIRCULATION  DIRECTOR  To  $25,000 
Medium  sized  Southern  property.  Highly 
competitive  area;  must  have  experience  in 
this  type  of  market.  Report  to  general 
manager;  strong  background  in  home  de¬ 
livery  and  promotion. 

MAILROOM  SUPT.  To  $17,000 

60,000  West  Coast  daily.  Report  to  direc¬ 
tor  of  operations  in  non-union  situation; 
experience  in  mailroom  automation. 


PRODUCTION  MANAGER  To  $25,000 
30,000  circulation  non-union  publication 
in  ^utheast.  Report  to  publisher.  Degree 
preferred;  must  be  good  manager  of 
people, knowledgeable  newspaper  sys¬ 
tems,  computer  operation,  cold  type,  etc. 

ELECTRONICS  TECHNICIAN  To  $17,000 
Large  Southern  metro  daily.  Must  have 
background  and  experience  with  latest 
electronic  equipment,  including  key¬ 
boards,  computers  and  scanners.  Non¬ 
union  property  with  good  growth  potential. 

COMPOSING  RM.  FOREMAN  To  $19,000 
Medium  sized  property  on  East  coast  com¬ 
petitive  situation.  Property  is  modernized 
(computers,  scanners,  VDT's);  must  have 
prior  experience  with  this  type  of  equip¬ 
ment  plus  experience  in  prtxjuction  man¬ 
agement  in  unionized  shop. 

PROGRAMMING  SUPER.  To  $22,000 

Large  Eastern  metro  daily.  Report  to  DP 
manager,  supervise  7.  Experience  with  360/ 
370  DOS;  concentrate  on  business  systems 
as  opposed  to  production.  Degree  pre¬ 
ferred.  Must  be  astute  manager  with  experi¬ 
ence  in  business  systems. 

PRESSROOM  FOREMAN  To  $19,000 

Large  Southwest  daily.  Prefer  background 
and  experience  on  (3oss  Metro.  Report  to 
production  manager,  supenrise  10.  Must 
be  strong  supervisor  with  experience  in 
union  environment. 

PRODUCTION  MANAGER  To  $30,000 
Medium  sized  Eastern  property.  Must  have 
production  management  experience  and 
high  technical  ability  with  new  equipment. 
Pnnting  degree  preferred.  Must  be  used  to 
working  in  union  shop.  In  addition  to  run¬ 
ning  day  to  day  operations  of  production 
department,  must  have  ability  for  plan¬ 
ning,  selection  and  installation  of  new 
equipment,  and  be  able  to  coordinate 
this  with  other  departments. 

CHIEF  ACCOUNTANT  To  $18,000 

Report  to  controller  of  property  located  in 
Northwest.  Exposure  to  data  processing 
and  BS  in  accounting  or  finance  helpful; 
background  in  accounting  and  finance, 
preferably  newspaper,  required.  Super¬ 
vise  staff  of  8. 

BUSINESS  MANAGER  To  $25,000 

Combination  daily/weekly  newspaper  in 
Western  U.S.  Report  to  general  manager, 
supervise  10.  Should  have  strong  account¬ 
ing  background;  degree  preferred.  Data 
processing  background  helpful. 

AD  DIRECTOR  To  $25,000 

Medium  sized  Southern  daily  in  competi¬ 
tive  market.  Repc-I  to  general  manager, 
supervise  20.  Degree  preferred.  National, 
retail  and  classified  managers  report  to 
you.  Experience  in  competitive  market. 

AREA  SALES  MANAGER  To  $25,000 
Large  Midwestern  weekly.  Repprt  to  pub^ 
lisher,  supervise  staff  of  8,  with  respon¬ 
sibility  for  all  advertising  in  geographical 
zone.  Must  be  strong  on  training  and  de¬ 
velopment  with  strong  backgrourid  in  retail 
sales  and  market  planning  and  analysis. 

CIRCULATION  DIRECTOR  To  $30,000 
1(X),000  Eastern  daily.  Report  to  publish¬ 
er.  Must  be  strong  manager  and  motivator. 
Should  have  prior  circulation  experience 
in  metro  market,  familiarity  with  unionized 
operations,  heavy  experience  in  sales  and 
promotional  campaigns  and  proven  record 
in  circulation  increases. 


ERISA  ATTORNEY  To  $32,000 

Midwestern  law  firm  specializing  in  in¬ 
dustrial  relations.  Two  to  three  years  in 
pension  compliance  law;  academic  cre¬ 
dentials  from  respected  law  school,  upper 
25%  of  class.  High  percentage  of  travel; 
pilots  license  a  plus. 

I/R  DIRECTOR  To  $30,000 

Northeastern  publishing  company.  Per¬ 
sonnel  generalist  with  at  least  five  years 
experience  in  a  multi-union,  multi-plant 
operation.  Will  serve  as  chief  spokesman 
in  volatile  situation. 

ASSISTANT  EMPLOYEE 
RELATIONS  MANAGER  To  $28,000 

Midwestern  publishing  company,  ^neral- 
ist  with  exposure  to  labor  relations.  MBA, 
heavy  manpower  planning  and  organiza¬ 
tional  development  exposure. 

I/R  CONSULTANT  To  $25,000 

Great  Lakes  law  firm.  Five  years  experi¬ 
ence  as  generalist  to  serve  as  on-staff 
professional,  para-legal  advisor.  Heavy  in¬ 
volvement  with  OSHA,  EEO,  ERISA,  and 
contract  interpretation  a  must.  Prefer 
masters  or  LLB.  Will  consider  a  BA  work¬ 
ing  on  law  degree. 

PERSONNEL  GENERALIST  To  $25,000 
Paper  converter  in  Northeast.  Degreed 
generalist  with  three  years  experience  in 
training.  Heavy  emphasis  on  organization¬ 
al  development,  manpower  planning,  and 
preventative  labor. 

COMPENSATION  MANAGER  To  $23,000 
Midwestern  publishing  house.  Combined 
compensation  (HAY)  and  indirect  compen¬ 
sation.  Must  have  experience  in  insurance 
negotiations  with  carrier  companies,  and 
indirect  labor  relations  experience  as  re¬ 
lated  to  benefits  (multi-union  plant). 

PERSONNEL  MANAGER  To  $22,000 
Midwestern  newspaper.  Generalist  to 
handle  EEO,  OSHA,  ERISA  and  super¬ 
visory  training  programs.  Must  be  attuned 
to  employee  needs,  primary  grievances, 
and  contract  interpretation.  Heavily  union¬ 
ized  multi-union  plant,  excellent  career 
path.  Must  have  BA,  and  prefer  newspaper 
personnel  background. 

I/R  MANAGER  To  $22,000 

Midwestern  brewery.  Generalist  with  eight 
years  experience.  BA.  Must  be  accus¬ 
tomed  to  high  volume  arbitrations,  griev¬ 
ances,  and  negotiations.  Prefer  chief 
negotiator  experience,  but  will  consider 
team  negotiating  experience  in  multi¬ 
craft,  multi-union  setting. 

ASST.  E/R  MANAGER  To  $20,000 

Paper  pulp  processing  plant.  Generalist 
with  labor  exposure  to  work  at  Canadian 
location.  Will  be  responsible  for  multi¬ 
union,  multi-site  division.  Emphasis  will  be 
in  employee  relations,  compensations, 
and  benefits  administration.  Canadian 
citizenship  a  plus. 

PERSONNEL  MANAGER  To  $20,000 

Northeastern  corrugated  container  plant. 
Generalist  with  emphasis  in  employee 
benefits,  grievances.  Affirmative  Action, 
and  safety.  Reports  to  industrial  relations 
manager  for  northeast  region.  Must  have 
degree,  experience  in  union  setting,  and 
exposure  to  organizational  development 
and  manpower  planning. 

RECRUITER  To  $25,000 

BA  with  5  plus  years  of  employment  or  re¬ 
cruiting  experience.  Regional  travel  a.mount- 
ing  to  25%.  Southeast  manufacturing  cor¬ 
poration. 


MANAGING  EDITOR  To  $30,000 

Northeastern  evening  product  70,000+ 
circulation.  Report  to  executive  editor. 
Soft  news  background  in  competitive  situ¬ 
ation,  familiar  with  electronic  editing.  Run 
newsroom,  carry  out  policy,  supervise 
budget  and  personnel  changes. 

MANAGING  EDITOR  To  $25,000 

Southwestern  25,(X)0  daily.  Report  to 
publisher  in  highly  modernized  plant.  Dy¬ 
namic  leader  with  first  rate  people  skills 
to  train,  motivate  and  build  staff  of  grow¬ 
ing  property. 

MANAGING  EDITOR  To  $25,000 

Report  to  publisher.  Modern  plant,  going 
to  vDTs  on-line  this  year.  Should  have  4 
years  experience  as  editor.  BA  in  Jour¬ 
nalism.  Zone  2. 

MANAGING  EDITOR  To  $24,000 

Run  entire  news  operation  for  medium 
size  weekly,  Zone  7.  Report  to  publisher; 
must  have  strong  management  experi¬ 
ence.  Supervise  staff  of  20,  prefer  weekly 
experience,  but  will  consider  daily  back¬ 
ground.  Journalism  degree  a  must. 

NEWS  EDITOR  To  $20,000 

Zone  9.  Extensive  background  in  managing 
investigative  reporters  and  directing  con¬ 
version  to  electronic  editing.  BA  required. 
200,000  plus  circulation. 

PEOPLE  PAGE  EDITOR  To  $20,000 

Northeastern  metro  daily.  Contemporary 
thinker,  electronics  editing  background, 
degree,  4  years  experience  as  “living  to¬ 
day"  type  editor.  Report  to  managing 
editor,  supervise  staff  of  6. 

FEATURES  EDITOR  To  $20,000 

20,(X)0'f  Southwestern  daily.  Report  to 
managing  editor.  Must  have  Journalism 
degree  and  4-1-  years  experience  as  editor. 

ASSISTANT 

MANAGING  EDITOR  To  $18,000 

Zone  4  daily,  circulation  35,000.  Degreed 

copy  editor,  innovative  in  layout  and 
grai^ics. 

METRO  EDITOR  To  $17,000 

Southeastern  daily,  circulation  100,(X)0. 
Background  as  city  editor  on  smaller  daily. 
Unionized  property  of  large  chain.  In  proc¬ 
ess  of  converting. 

MANAGING  EDITOR  To  $17,000 

Southeastern  18,0(X)  daily.  Experience  in 
competitive  market.  Degree,  4-1-  years  ex¬ 
perience.  Seeking  a  well  rounded,  local- 
oriented  rather  than  feature-oriented  in¬ 
dividual;  a  newsman  rather  than  a  jour¬ 
nalist.  Supenrise  staff  of  25. 

EDITORIAL  PAGE  EDITOR  To  $15,000 
New  England  daily.  Creative  working  editor 
for  15,(^  daily. 

CITY  EDITOR  To  $13,000 

Southwestern  daily,  80,000-t-  circulation. 
At  least  5  years  management  experience. 
Familiar  with  VDTs  and  cold  type.  Report 
to  managing  editor,  responsible  for  super¬ 
vision  of  staff,  dummying  pages,super- 
vising  layout,  assigning  news  articles. 

CITY  EDITOR  To  $13,000 

Great  Lakes  daily.  Degree,  4-1-  years  exper¬ 
ience  in  editing;  superior  in  layout  and 
makeup.  Report  to  managing  eclitor,  and 
help  to  define  the  news  slant  each  day. 

COPY  EDITOR  To  $13,000 

New  England  daily.  BA  in  Journalism  plus 
3  years  experience,  know  VDTs.  Grow  into 
city  editor  slot. 


For  information  on  tnese  ana  otner  For  information  on  these  and  other  For  information  on  these  and  other  For  information  on  these  and  other 

current  openings,  send  resume  to  or  call:  current  openings,  send  resume  to  or  call:  current  openings,  send  resume  to  or  call:  current  openings,  send  resume  to  or  call: 


PATRICK  J.  QUINN,  JR. 


PATRICK  J.  QUINN,  JR.  SIBYL  W.  RUFFALO 

All  Positions  Fee  Paid 


SIBYL  W.  RUFFALO 


GORDON  WAHLS  COMPANY 

Executive  Search  Consultants 

Post  Office  Box  30,  610  East  Baltimore  Pike,  Media,  Pennsylvania  19063 

(215)  565-0800 
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HELP  WANTED 


CLASSI^>.^iJ  ADVERTISING 


CLASSI'  lED  AD  MANAGER— Must  have 
proven  track  record.  Group  of  urban 
weekly  newspapers.  Salary  plus  bonuses. 
Box  18,  Editor  &  Publisher. 


CLASSIFIED  AD  MANAGER 

Grow  with  one  of  the  leading  weekly  tabs  in 
the  country,  Zone  1 .  Our  goal  is  to  increase 
the  number  of  classified  units  from  1000 
currently  to  1500  per  week  in  6  months 
through  the  institution  of  a  phone  system 
supported  by  a  major  advertising  cam¬ 
paign.  If  you  are  experienced  with  phone 
sales,  have  supervised  5  employees,  want 
responsibility,  and  are  ready  to  take  ad¬ 
vantage  of  our  commitment  to  growth, 
send  your  resume  and  salary  history  to  Box 
42,  Editor  &  Publisher. 


EXPERIENCED  CLASSIFIED/DISPLAY  ad¬ 
vertising  salesperson.  Three  newspapers, 
quad-weekly  in  Western  state  of 
Washington.  Salary  commensurate  with 
ability  ^us  company  benefits  and  incen¬ 
tive  program.  Respond  Box  130,  Kent, 
Wash.  98031  or  telephone  Frank  Morales, 
(206)  872-6620. 


CLASSIFIED  SUPERVISOR 

We  are  seeking  a  dynamic  addition  to  our 
management  team  who  will  be  responsible 
for  managing  our  telephone  voluntary 
sales  staff  Other  areas  of  responsibility 
will  include  implementation  and  continua¬ 
tion  of  sales  training  programs,  staffing 
and  budgeting. 

Madison  Newspapers  Inc.  is  an  AM-PM  op¬ 
eration  with  114,(X)0  combined  circula¬ 
tion,  located  in  a  beautiful  medium  sized 
community  with  abundant  cultural  and  re¬ 
creational  facilities. 

If  you're  looking  for  a  career  opportunity 
with  a  future,  and  you  want  to  motivate 
sales  people  and  are  sales-oriented,  we 
would  like  to  talk  to  you. 

Send  a  letter  of  application  with  educa¬ 
tion,  work  and  salary  history  to: 

Personnel  Manager 
Madison  Newspapers  Inc. 

P.O.  Box  8056 
Madison,  Wise.  53708 
An  Affirmative  Action/Employer 


DISPLAY  ADVERTISING 


EXPERIENCED  SALESPERSON  to  take 
over  major  accounts  and  new  shopping 
center.  Salary  plus  excellent  incentive 
plans.  Contact  Gene  Lofton,  The  Daily 
Democrat,  Woodland,  Calif.  95695. 


DISPLAY  AD  SALESMAN.  Fast-growing 
northern  California  24M  6-day  daily. 
Minimum  10  years  experience  with  proven 
sales  ability.  Good,  dependable,  stable 
salesman  to  fit  into  staff  of  same.  Ex¬ 
cellent  state  university,  outdoor 
paradise.  Write;  General  Manager,  Chico 
Enterprise-Record,  P.O.  Box  9,  Chico, 
Calif.  95927. 


WEEKLY  in  competitive  growth  area  seeks 
sales  manager.  We've  had  it  with  ad  mana¬ 
gers  who  can't  sell.  No  guarantees.  No  be¬ 
nefits.  Results  will  raise  your  income 
dramatically.  Box  2260,  Editor  & 
Publisher. 


EXPERIENCED  RETAIL 
ADVERTISING  SALESPERSON 
We  are  looking  for  a  career-minded,  ag¬ 
gressive,  experienced  retail  advertising 
sales  person  to  do  an  above  average  crea¬ 
tive  selling  job  on  a  large  morning/ 
evening/Sunday  southwestern  Ohio  daily. 
A  self-motivator  who  can  work  on  a  profes¬ 
sional  20-person  sales  team.  Top  company 
benefits,  including  hospitalization,  insur¬ 
ance,  retirement.  Salary  plus  commission 
com^nsation.  Submit  complete  resume 
including  salary  requirements  to  Jack 
Yochem.  Dayton  Newspapers  Inc.,  4th  and 
Ludlow  Sts.,  Dayton,  Ohio  45401,  or  call 
(513)  225-2058  for  appointment.  Equal 
Opportunity  Employer. 


ADVERTISING  DIRECTOR— If  you  are  worth 
at  least  a  $25,CX}0  annual  package — and 
have  the  tangible  performance  to  prove 
it — this  is  your  opportunity.  Large  Midwest 
weekly  in  substantial  growth  market  needs 
an  aggressive  sales  leader  experienced  in 
planning,  staff  development,  motivation, 
aggressive  promotion  .  .  .  and  producing. 
Resume  to  Box  67,  Editor  &  Publisher. 


HELP  WANTED 


DISPLAY  ADVERTISING 


EXPERIENCED  SALESPERSON  position 
open  now  on  one  of  New  England's  leading 
7-day  newspapers.  Proven  track  record 
needed  to  join  aggressive  retail  sales  team. 
Top  benefits.  S^ary  commensurate  with 
experience.  Member  Gannett  group  offer¬ 
ing  career  opportunities  as  great  as  your 
ability.  Submit  full  resume  to  Advertising 
Director,  The  Burlington  Free  Press,  P.O. 
Box  10,  Burlington,  vT.  05401. 


DISPLAY  ADVERTISING  department  sales 
opening  with  17,000  plus  daily  newspaper 
in  Central  Pennsylvania.  Ideal  opportunity 
for  someone  with  good  sales  presentation, 
ambitious,  car  required  and  three  refer¬ 
ences.  Write  Box  28,  Editor  &  Publisher. 


MONTANA  WEEKLY  seeks  advertising 
manager.  For  past  3  years  paper  named 
best  in  state.  Seek  same  caliber  advertis¬ 
ing  director.  Salary,  bonus,  fringes.  Part  of 
young,  growing  newspaper  group.  Write 
Hardin  Herald,  Box  R,  Hardin,  Mont. 
5^34.  Include  salary  requirements,  ex¬ 
perience,  references. 


NATIONAL  ADVERTISING  MANAGER 
Recent  promotion  has  created  this  open¬ 
ing.  If  you  have  a  proven  record  of  national 
sales  in  a  highly  competitive  market,  we 
want  to  hear  from  you.  Excellent  company 
benefits.  Contact  J.  L.  Sartory,  Advertising 
Director,  Palm  Beach  Post-Times,  P.O. 
Drawer  T,  West  Palm  Beach,  Florida 
33402. 


CRACK  DISPLAY  SALF.SMAN/MANAGER 
with  supervisory  potential  for  expanding 
Zone  2  group  to  fill  vacancy  in  staff  of  4. 
Terrific  area,  rural  and  beautiful,  yet  only 
2  hours  from  New  York  City.  Box  2191, 
Editor  &  Publisher. 


ADVERTISING  SALESPEOPLE  for  22- 
year-old  New  Jersey  professional  news¬ 
paper.  Pemanent  positions,  part  time  and 
full  time.  Send  resume  to  Box  43,  Editor  & 
Publisher. 


ADVERTISING  SALESPERSON  with  Jour¬ 
nalism  background  for  rural  county  seat 
weekly.  Ability  to  handle  all  phases  of  pro¬ 
duction  and  day-to-day  decision  making.  If 
you're  ready  to  make  your  move  up  and  a 
salary  commensurate  with  your  ability, 
write  me  giving  full  details  and  samples 
including  salary  history.  Richard  Hanna- 
gan.  Grant  County  Herald,  Elbow  Lake, 
Minn.  56531.  (No  phone  calls,  please.) 


ASSISTANT  ADVERTISING  MANAGER 
needed.  Move  into  middle-management 
with  successful  small  daily  in  desert  area 
of  Southern  California.  New  offset  plant. 
Write  Publisher,  Imperial  Valley  Press,  Box 
251,  El  Centro,  Calif.  92243. 


ADVERTISING  MANAGER  for  growing 
25,000  circulation  weekly  in  rapidly  de¬ 
veloping  Northern  California  area.  Must 
have  several  years  Ad  Department  manag¬ 
ing  experience  on  large  weekly  or  small 
daily.  Job  demands  ad  manager  handle 
leading  accounts  and  supervise  several 
sales  people.  Good  opportunity  and  living 
area.  Give  salary  requirements  and  refer¬ 
ences.  Send  complete  resume  in  strict 
confidence  to  38,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


HELP  WANTED 


EDITORIAL 


REPORTER-EDITOR  for  award-winning 
weekly  in  growing  Zone  2  group,  re- 
porting-writing  experience  a  must;  some 
photo  and  layout  a  plus.  Box  2187,  Editor 
&  Publisher. 


FAST  MOVING  Ohio  daily  (11,000)  seeks 
aggressive  reporter.  Must  be  self-starter 
with  ability  to  establish  a  beat.  Photo  ex¬ 
perience  helpful  but  not  required.  Maturity 
a  must!  Send  resume,  clips,  references 
and  salary  needs  to  Box  16,  Editor  & 
Publisher. 


MANAGING  EDITOR  position  on  West 
Coast  daily.  Applicants  must  have  sound 
experience  in  reporting,  copy  editing,  page 
layout,  and  have  held  city  editor  and  news 
editor  positions  on  daily  of  25,(X)0  circula¬ 
tion  or  more.  This  is  an  award-winning 
newspaper,  demanding  imaginative  lead¬ 
ership  in  highly  competitive  market. 
Applicants  should  be  conservative  and 
seeking  lifetime  location.  Replies  confi¬ 
dential.  Box  17,  Editor  &  Publisher. 


MANAGING  EDITOR  for  northern  Illinois 
daily  with  9,000  circulation  Monday 
through  Friday. 

We're  looking  for  someone  with  the  verve 
to  direct  an  award  winning  news  team  and 
who  is  excited  about  becoming  an  active 
participant  in  the  community. 

Naturally,  to  be  a  good  managing  editor, 
you'll  have  to  be  a  solid  repqrter  with  page 
layout  ability  and  editing  skills  and  the  de¬ 
sire  to  implement  your  ideas. 

In  return  we  offer  a  pleasant  atmosphere, 
modern  offset  equipment  (including 
VDT's),  good  salary  and  fringe  package  and 
the  opportunity  to  help  product  a  . re¬ 
spected,  long  established  and  growing 
newspaper. 

Send  resume,  and  clips  if  possible,  to  Box 
11,  Editor  &  Publisher. 


EDITORIAL  PAGE  EDITOR— State  capital 
daily  offers  great  opportunity  as  well  as  a 
sala^  in  excess  of  $20,000  and  top  fring¬ 
es.  The  ideal  candidate  will  have  a  solid 
background  in  news  and  editorial  writing. 
This  IS  the  chance  of  a  lifetime  for  the  right 
person.  Box  3,  Editor  &  Publisher. 


COPY  EDITOR 

We're  looking  for  someone  with  good  new: 
judgment,  the  ability  to  write  sharp  heads, 
experience  in  layout  and  an  interest  in 
working  with  a  VDT  system.  Zone  5  AM 
daily,  we're  interested  in  a  copy  editor  whe 
can  demonstrate  skill  and  professionalisn- 
on  the  job.  Send  resume  and  salary  re¬ 
quirements  to  Box  26,  Editor  &  Publisher. 


SPORTS  WRITER— At  least  3  years  experi¬ 
ence  to  head  up  high  school  ^orts  cover¬ 
age  on  quality  daily.  Applicants  from 
Southwest  and  West  only.  Relocate  in  fast 
growing  city  that  offers  best  in  year  'round 
living.  Write  Jack  Rickard,  Sports  Editor, 
Daily  Citizen,  P.O.  Box  26767,  Tucson, 
Ariz.  85726. 


NEWS  EDITOR  for  12,500  Ohio  daily 
newspaper.  Must  have  solid  reportorial 
and  desk  experience.  Will  handle  wire, 
page  makeup  and  help  supenrise  young, 
dynamic  team.  Send  resume  to  John  0. 
Amos,  Amos  Press,  P.O.  Box  150,  Sidney, 
Ohio  45365. 


YOUTHFUL  MANAGING  EDITOR  sought 
for  South  Florida  music  and  entertainment 
paper.  Must  be  knowledgeable  about  rock 
music,  good  at  organizing  and  strong  on 
layout  and  editing.  $175  per  week  to  start. 
Send  music  writing  samples  to  Good 
Times,  250  Royal  Palm  Way,  Palm  Beach, 
Fla.  33480.  Interview  will  be  necessary  in 
either  Florida  or  New  York  City. 


GOVERNMENT  RELATIONS  FIRM  wants 
stringers  in  capital  of  following  states:  Ar¬ 
kansas,  Arizona,  Connecticut,  Florida,  In¬ 
diana,  Iowa,  Louisiana,  Maine,  Michigan, 
Mississippi,  Montana,  Nebraska,  Nevada, 
North  Dakota,  South  Carolina,  Tennessee, 
Utah,  Washington.  5-10  hours  per  week. 
Duties  include  reporting  prospects  for 
passage,  securing  copies  of  bills,  etc.  Top 
pay.  Contact  President,  Box  35,  Editor  & 
Publisher. 


MANAGING  EDITOR  for  medium  sized 
Northeastern  PM  well  into  new  approaches 
in  meeting  the  challenges  of  the  times. 
We're  looking  for  a  solid  professional  who 
can  lead  a  news  room,  motivate  staff  and 

Generate  ideas  in  a  competitive  market. 
Inusual  opportunity  for  growth  and  pro¬ 
fessional  satisfaction.  Send  resume  to  Box 
40,  Editor  &  Publisher. 


TOP  COPY  EDITOR  for  growing  daily.  Ex¬ 
perienced  in  all  phases  news.  Electronic 
editing  knowledge  a  must.  Salary  open.  All 
replies  held  in  confidence.  Resume  and 
samples  to  Paul  W.  Dale,  Editor,  Gadsden 
Times,  P.  0.  Box  188,  Gadsden,  Ala. 
35902. 


COPY  EDITOR  for  national  Catholic  weekly 
based  in  Los  Angeles.  Must  also  be  excel¬ 
lent  writer.  Salary  $15,000 -i-.  Send  resume 
to  Box  50,  Editor  &  Publisher. 


AGGRESSIVE  NEWSMAN  needed  now  for 
Nome,  Alaska  year-old  weekly.  Memeo 
heading  for  offset.  We  pay  nothing.  Wide 
open  country.  Jack  London  started  here. 
Gold  Dust  Publications,  Box  968,  Nome, 
Alaska  99762. 


JACK  ANDERSON  INTERN  PROGRAM 
—3  month  stints.  No  pay  but  great  re¬ 
porting  experience.  Contact  “Intern  Pro- 
gram.'^^c/o  Jack  Anderson,  1401  16th  St. 
N.W.,  Washington,  D.C.  20036.  Send  re¬ 
sume,  clips,  etc. 


CITY  EDITOR 

Experienced  newsman  for  No.  2  spot. 
Must  know  people,  editing,  photos,  lay¬ 
out.  Be  willing  to  push  for  a  story.  Send 
resume,  layout  samples,  salary  require¬ 
ments  to  James  R.  Brown,  Managing  Edi¬ 
tor,  Sandusky  Register,  314  W.  Market' 
St.,  Sandusky,  Ohio  44870. 


EDITORIAL 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting.  Un¬ 
ique  opportuniW  for  hard  worker.  Clips,  re¬ 
sume  to  Box  1316,  Editor  &  Publisher. 


ASSISTANT  MANAGING  EDITOR  for  North 
Carolina  offset  PM,  26,000  daily.  Must 
have  experience  in  editing,  headline  writ¬ 
ing,  layout  and  supervision  of  reporters. 
Strong  experience  in  local/regional  news 
desirable.  Send  resume,  work  samples, 
salary  requirements.  Box  2265,  Editor  & 
Publisher. 


SPORTSWRITER  for  fast  growing  South 
Carolina  newspaper.  Inexperience  no 
handicap  if  motivated.  Write  stating  qual¬ 
ifications  to:  Lester  Robinson,  The  Lan¬ 
caster  News,  P.O.  Box  640,  Lancaster, 
S.C.  29720. 

PAGES  THAT  SPARKLE.  That's  what  we're 
looking  for.  If  graphic  arts  is  your  thing  and 
you  can  coordinate  and  supervise  copy 
desk  efforts  to  bring  us  more  dramatic  lay¬ 
out  and  full  use  or  fine  photography  and 
creative  drawing,  then  reply  in  writing  to 
Lee  Lapensohn,  Managing  Editor,  New 
Bedford  Standard-Times. 


55^ 

withirtour 

^  ^  You’ll  be  responsible  for 


We  need  someone 
to  head  up  an  important 
communications  function 
within  our  large,  well-known  organization. 

^  ~  You'll  be  responsible  for  the  publication  of  two  internal 
periodicals.  There'll  also  be  some  speechwriting  for  top  management 
people  .  .  .  and  continuing  special  communications  projects. 

There's  a  small  staff  of  writers  to  assist  you  and  lots  of  opportunity 
for  creative  expression.  Naturally,  there  will  be  ever-present 
deadlines  to  meet,  so  you  need  to  be  the  self-starting, 
no-panic  type.  You  should  have  experience  in  news  and  feature 
writing,  editing,  magazine  layout,  photography  and  typography. 

Supervisory  experience  is  desirable. 
We  re  located  in  a  medium-size,  Midwestern  community 
and  our  employee  benefit  package  rates  with  the  best.  The 
salary  range  is  $18-24,000. 

Please  send  your  resume  to:  Box  10,  Editor  &  Publisher 

_  An  equal  opportunity  employer  MIF 


EDITOR  &  PUBLISHER  for  January  8,  1977 


HELP  WANTED 
FREELANCE 


HELP  WANTED 
PRODUCTION 


HELP  WAN1  ED 
PROMOTION 


Positions 


BUSINESS  NEWSPAPER  needs  editorial 
correspondents  Zones  5,  7,  8,  9,  plus 
Alaska,  Hawaii,  western  Pennsylvania, 
West  Virginia  and  Kentucky.  We  publish  2 
food  industry  newspapers  serving  half  of 
the  United  States.  Rate  inside,  $1  per  col¬ 
umn  inch  (10  point);  front  page,  $2. 
Photos,  $10  front  page,  $5  inside.  If  in¬ 
terested  write  for  samples  of  our  publica¬ 
tions  and  tell  us  something  about  yourself. 
Shamie  Publications,  22/25  Mack  Ave., 
St.  Clair  Shores,  Mich.  48080. 


NEED  MONTHLY  ARTICLES  on  archery, 
hunting  dogs,  guns,  hunting  and  camping. 
How-to  andwhere-to  in  the  Midwest.  15(X) 
words,  2  black  and  white  photos.  $20  to 
$25.  Send  samples;  Editor,  111  Shore  Dr., 
Hinsdale,  III.  60521. 


FREELANCER’S  NEWSLETTER  publishes 
twice-monthly  listings  of  freelance  as¬ 
signments,  markets,  news.  3  issues  $2.  P. 
0.  Box  128,  Rhinebeck,  N.Y.  12572.  (914) 
876-2713. 


PRODUCTION 

MANAGER 

The  Southern  Illinoisan,  a  33,000  PM 
daily  in  Carbondale,  Illinois,  is  seeking  an 
experienced  production  manager  to  coor¬ 
dinate  press-stereo,  camera  and  compos¬ 
ing  operations.  Also,  responsible  for  main¬ 
tenance  of  building  and  equipment. 
R^uires  experience  in  organizing,  super¬ 
vising,  controlling  work  flow  and  co¬ 
ordinating  with  other  departments.  Letter- 
press  knowledge  and  photocomp  conver¬ 
sion  background  helpful.  BS  Degree  in 
Industrial  Engineering  or  related  field  pre¬ 
ferred.  Excellent  benefits  and  salary 
commensurate  with  exerience.  Send 
resume  and  salary  history  to  Keith  L. 
Stewart,  Lindsay-Schaub  Newspapers, 
P.O. 

Box  789,  Decatur,  III.  62525. 


PUBUC  RELATIONS 


MARKET/MEDIA 
RESEARCH/SALES 
PROMOTION  DIRECTOR 

Need  highly  qualified  self-starter  to 
quickly  learn  our  unique  business  and  then 
translate  that  learning  into  solid  sales 
promotion  tools  and  research  data  for 
sales  staff.  Strong  on  translating  numbers 
into  creative  sales  materials.  We  are  the 
fastest  growing  newspaper  network  rep 
company  which  believes  in  starting  trends 
and  selling  them  comceptually  to  man¬ 
ufacturers  and  their  ad  agencies.  Located 
in  Zone  2. 

If  you're  ready  to  move  in  fast  company 
and  want  to  be  paid  in  direct  proportion  to 
your  contribution,  write  Box  45,  Editor  & 
Publisher. 


PUBLIC  RELATIONS 


Wanted  . . . 


ADMINISTRATIVE 


EXECUTIVE-JOURNALIST  seekspublisher- 
general  manager  spot  on  daily  or  weekly 
group.  Degree;  llyears  newspapers — Asso¬ 
ciated  Press;  4  years  public  relations/mar¬ 
keting;  4  years  corporate  officer  Fortune 
5(X)  firm  with  staff,  operations,  profit  and 
loss,  marketing.  Seek  Zone  4,  consider 
other  if  challenge  stimulating.  Box  2209, 
Editor  &  Publisher. 


GENERAL  MANAGER,'  AD  CONSULTANT 
or  AD  DIRECTOR.  Experienced  in  all  three 
positions,  plus  labor  negotiations.  College 
trained  with  law  degree.  Personality,  team 
spirit,  a  real  hard  worker.  Profit  oriented. 
Past  10  years  with  large  group.  Box  2257, 
Editor  &  Publisher. 


MARKETING  EXECUTIVE— Award-wining 
journalist  with  specialists'  skills  in  copy, 
layout,  design,  research.  BS  Marketing. 
Box  14,  Editor  &  Publisher. 


NEED  A  FIREMAN? 

Rural  dailies,  weekly  groups,  big  weeklies 
often  suffer  for  lack  of  a  strong  editor/ 
publisher  willing  to  get  off  the  throne  and 
into  the  newsroom,  backshop  and  com¬ 
munity.  I  can  rebuild  that  sliding  paper  or 
group,  bring  up  circulation,  advertising, 
content  and  train  a  competent  local  staff. 
Top  state,  national  excellence  awards.  I 
give  a  damn  about  newspapering.  Do  you? 
Box  2,  Editor  &  Publisher. 


EXPERIENCED,  SEASONED  general  man¬ 
ager,  ad  manager,  newsman,  photographer 
with  more  than  10  years  in  weekly  and 
daily  work,  seeks  pennanent  career  oppor¬ 
tunity  in  any  or  all  capacities.  Willing  to 
relocate.  Currently  unemployed.  Anxious 
for  hard  work.  C.O.  Litzenburg,  83  Oak 
Manor  Or.,  Waldorf,  Md.  20601.  No  phone. 
Inquiries  answered  immediately. 


NEW  YORK  TIMES  *  CHICAGO  TRIBUNE 
Sales  Account  Executive  seeks  sales 
management  position,  unequalled  ex¬ 
perience.  Classified,  retail,  national, 
financial  advertising.  Special  sections. 
AAA-1  references,  resume.  Box  19,  Editor 
&  Publisher. 


HOW  TO  EASE  UP  A  BIT  AND  STILL 
HAVE  A  PROFITABLE  NEWSPAPER  .  .  . 
Shift  part  of  the  load  to  a  good 
newspaperman/investor.  Have  the  time  to 
do  things  work  hasn't  allowed.  Will  invest/ 
work  on  strong  weekly  or  small  daily.  20 
years  broad  experience  4(XX)  to  110,(XX) 
newspapers,  shoppers.  BS,  Business; 
Journalism  minor.  Strongest  in  advertis¬ 
ing,  writing,  editing.  Know  way  in  back 
shop,  too.  %k  for  resume,  financial  qual¬ 
ifications  now.  Box  57,  Editor  &  Publisher. 


MANAGEMENT  POSITION  with  solid, 

f>rogressive  organization.  Daily  and  week- 
y  experience  of  16  years:  publisher, 
general  manager,  editor,  consultant,  ac¬ 
quisitions,  offset  conversions,  composing, 
printing.  High  profit-sales  gains;  innova¬ 
tions;  accomplishments.  Extensive  com¬ 
munity  service.  Age  37,  family  man. 
Top  references.  Confidences  respected. 
Box  61,  Editor  &  Publisher. 


CIRCULATION 


YOUNG  CIRCULATOR,  13  years  experi¬ 
ence  all  phases  of  circulation  on  AM,  PM 
daily,  weekly  and  shoppers  in  competitive, 
situations.  Seeking  manager,  assistant,  or 
staff  position  on  larger  paper.  Box  2246, 
Editor  &  Publisher. 


PROFESSIONAL  CIRCULATION  MAN¬ 
AGER,  on  the  fastest  growing  medium  size 
daily  in  the  South,  desires  to  be  part  of  an 
aggressive  management  team.  Excellent 
track  record  includes  consistent  circula¬ 
tion  increases  for  the  past  9  years  (over 
10%  gain  in  '76).  Strong  on  service  and 
collections.  Goal  oriented.  Present  salary 
low  20s.  Box  2268,  Editor  &  Publisher. 


YOUNG,  career  circulation  executive,  ex¬ 
perienced  in  all  phases  of  circulation  op¬ 
eration  and  administration  with  aggressive 
and  creative  approach  to  sales  and  promo¬ 
tion,  seeks  a  challenging  position  with  a 
professional  newspaper  staff.  Also  experi¬ 
enced  in  advertising  sales.  Prefer  Zones  2, 
3,  4.  Box  54,  Editor  &  Publisher. 


ACCOUNT  EXECUTIVE 

Technical  &  Industrial  Public  Relations 

A  major  public  relations  agency  (not  in  New  York 
City)  is  looking  for  an  experienced  com¬ 
municator  who  can  write  interesting  words 
about  steel,  chemicals,  plastics,  electronic  de¬ 
vices,  energy  sources,  and  a  fascinating  range  of 
other  industrial  products.  The  ideal  candidate 
will  have: 

•  A  technical  background  (science  or  engi¬ 
neering  education) 

•  Experience  on  a  trade,  technical,  or  spe¬ 
cial-interest  consumer  publication 

•  Experience  as  a  public  relations  practi¬ 
tioner  in  an  agency  or  on  a  corporate 
PR  staff 

•  The  ability  to  work  in  many  different 
media  (brochures,  news  releases,  speech¬ 
es,  A/V  presentations,  and  others) 

Send  resume  and  salary  requirements  to: 

Box  33,  Editor  Gi  Publisher 

We  are  an  equal  opportunity  employer 


MARKETING 


MARKETING 

DIRECTOR 

A  new  position  reporting  to  the  pub¬ 
lisher  at  a  100,(X)0  circulation  class 
publishing  firm  located  in  an  attrac¬ 
tive  to  live  in  northeast  community. 
A  true  growth  opportunity  for  the  high¬ 
ly  qualified  person  selected.  The  pro¬ 
fessionally  sales  experienced  execu¬ 
tive  should  have  a  proven  record  of 
competitive  success  and  strong  work¬ 
ing  knowledge  of  advertising,  sales 
training,  research,  promotion  and  all 
aspects  of  newspaper  marketing.  A 
team  leader  and  player  is  needed  to 
work  with  other  major  departments 
which  are  embarking  on  significant 
changes.  Position  offers  a  fine  man¬ 
agement  growth  opportunity  with  com¬ 
mensurate  salary  and  benefit  pack¬ 
age  growth.  Please  send  with  complete 
confidence,  strong  references  and 
resume  including  salary  history.  An 
Equal  Opportunity  Employer  who  is 
ready  to  move  quickly  to  fill  this  key 
management  job.  Write  Box  5,  Editor 
&  Publisher,  today! 


PHOTOJOURNAUSM 


ASSISTANT  PICTURE  EDITOR  for  strong 
Midwest  photo-oriented  AM.  Must  be 
strong  on  assignment  ideas,  picture  se¬ 
lection  and  layout.  Good  salary,  benefits. 
Box  21,  Editor  &  Publisher. 


PRESSROOM 


EXPERIENCED  PRESSMAN  for  semi¬ 
weekly  paper.  Good  opportunity  to  ad¬ 
vance  with  5-year-old  newspaper.  Zone 
4.  Box  68,  Editor  &  Publisher. 


PERSON  TO  RUN  6-unit  Goss  Community 
with  Suburban  folder  for  a  9300  Monday 
thru  Friday  afternoon  daily  newspaper. 
Hospitalization,  vacation,  sick  leave  pro¬ 
vided.  Salary  will  be  based  on  quality  of 
work.  Located  25  miles  east  of  Charlotte, 
North  Carolina.  Send  samples  of  work  to 
John  B.  Ashcraft  Jr.,  Enquirer  Publishing 
Co.,  P.  0.  Box  70,  Monroe,  N.C.  28110.  Or 
call  (704)  289-1541. 


EXPERIENCED  URBANITE  offset  press¬ 
man  for  expanding  newspaper  and  com¬ 
mercial  printing  operation,  (intact  Norris 
Archer,  Community  Publications  Inc., 
6960  S.W.  Sandburg,  Tigard,  Oreg.  97223. 


WEB  OFFSET 
PRESS  FOREMAN 

Dynamic  newspaper  group  offers  challeng¬ 
ing  position  for  proven  manager.  Must 
know  Urbanite.  Strong  people  and  organi¬ 
zational  skills  a  must.  Best  Southern 
California  location.  Send  resume  to  Box 
66,  Editor  &  Publisher. 


PRODUCTION 


QUALITY  LETTERPRESS  and  offset 
ink  producer  sees  retired  production  man¬ 
ager  or  pressroom  superintendent  to  sell 
ink  part  or  full  time.  All  Zones.  Box 
72,  Editor  &  Publisher. 


PUBUC  RELATIONS 


PUBLIC  RELATIONS— New  York  City 
based  corporation  has  opening  for  an  out¬ 
standing  writer  with  speaking  ability. 
Minimum  4  years  news  experience  and  col¬ 
lege  degree.  Reply  Box  EWEP  1508,  18  E. 
48th  St.,  New  York,  N.Y.  10017.  An  Equal 
Opportunity  Employer,  M/F. 


IT'S  A 

CLASSIFIED  SECRET! 

We'll  never  reveal  the  identity  of  an  E&P 
Box  Holder.  However,  if  you  want  to 
answer  a  Box  Number  ad,  but  don't  want 
your  reply  to  go  to  certain  newspapers  (or 
companies),  just  seal  you  reply  in  an 
envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers, 
groups,  or  companies  you  don't  want  the 
reply  to  reach.  Then  put  the  reply  and  the 
note  in  an  envelope  addressed  to  E&P 
Classified.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we'll  discard  your 
reply. 

IMPORTANT:  We  can't  return  your  reply 
because  that  would  be  the  same  as  telling. 
So  don't  send  indespensable  material. 
Also  attach  a  note  each  time  you  want  a 
box  holder  checked.  If  you  don't  want  your 
reply  to  be  sent  to  any  property  held  by  a 
group,  it's  best  to  list  the  properties. 


RESEARCH 


MEDIA  RESEARCH  ANALYST  for  growing 
media  division  of  major  North  American 
research  organization.  Also  operating  con¬ 
sumer,  political  and  social  research  divi¬ 
sion  from  [Jetroit  and  Toronto  headquar¬ 
ters.  Responsible  for  creative  design,  effi¬ 
cient  execution,  insightful  analysis  of  au¬ 
dience,  shopping,  life  style  studies  for 
newspapers,  magazines,  some  broadcas¬ 
ters  across  the  U.S.  and  Canada.  RE¬ 
QUIRED:  Survey,  statistics,  computer  ex¬ 
perience,  MA,  superior  writing  ability.  De¬ 
sirable:  PhD,  newspaper  and  consumer  re¬ 
search  background.  Client  contact,  some 
travel.  Salary  commensurate  with  experi¬ 
ence  plus  excellent  fringe  benefits,  profit 
sharing.  Send  resume  to  Delores  Allor, 
Personnel  Manager,  Market  Opinion  Re¬ 
search,  28  W.  Adams,  Detroit,  Mich. 
48226.  Equal  Opportunity  Employer. 


SALES 


CAREER  OPPORTUNITY.  Will  require  liv¬ 
ing  in  Kansas  City  area  and  extensive 
travel.  Some  sales  experience  and/or  know¬ 
ledge  of  mechanical  departments  in  news¬ 
paper  required.  Ck>llege  education  desira¬ 
ble.  Please  send  resume  to  the  attention 
of:  D.  R.  Prentice,  Inland  Newspaper 
Machinery  Corporation,  P.O.  Box  5487, 
Lenexa,  Kansas  66215. 
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Positions  Wonted.. 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


DISPLAY  ADVERTISING 


32,000  COLUMN  INCH  GAIN  in  1976—1 
sold  over  185,000  column  inches  in  ’76. 
(37,000  column  inches  in  COLOR).  Largest 
account  was  less  than  10%  of  total.  Very 
heavy  on  ideas,  packages,  color,  making 
large  advertisers  of  small  accounts,  ads 
with  photo  flair,  specials.  BA.  Experi¬ 
enced.  Want  management  position  with 

?:reat  challenge.  Any  Zone.  Excellent  re- 
erences.  Box  48,  Editor  &  Publisher. 

PROVEN  PERFORMER  in  classified  de¬ 
sires  challenging  sales  position  in  display 
with  daily  newspaper.  Prefer  Zone  2,  3,  4. 
Resume  upon  request.  Presently 
employed.  Box  46,  Editor  &  Publisher. 

DISPLAY  MANAGER  for  Zone  9,  8.  Top 
agency  and  trade  book  experience.  #136- 
2210  E.  Ball  Rd.,  Anaheim,  Calif.  92806. 


_ EDITORIAL _ 

WIRE  EDITOR  small  daily,  15  years 
experience  all  phases,  seeks  more  chal¬ 
lenging  wire  editor,  copy  editor  large  pa¬ 
per.  ^x  65,  Editor  &  Publisher. 


FORMER  EDITOR  of  small  weekly 
seeks  return  to  field.  27,  MA.  Willing  to 
do  it  all:  write,  edit,  layout,  ad  sales  and 
photo.  Prefer  oppprtunity  for  gradual  buy- 
in.  Any  Zone  considered.  Box  63,  Editor  & 
Publisher. 


ENERGETIC  husband,  wife  with  week¬ 
ly,  daily  experience  seek  spot  on  weekly. 
Zones  1,  5,  7,  9.  Available  in  6  months. 
Box  M,  Editor  &  Publisher. 


EDITORIAL 


CURIOUS  REPORTER,  MA  in  Journalism 
and  5  years  experience,  will  go  anywhere, 
but  prefer  to  use  knowledge  of  Spanish. 
Have  specialized  in  education,  but  any 
beat  will  be  covered  aggressively.  Box 
2217,  Editor  &  Publisher. 

1975  UPl  Investigative  Reporting  Award- 
Winner  whose  efrorts  led  to  November, 

1976  conviction  of  nursing  home  group  on 
Medicaid  fraud  charges  and  Pulitzer 
nomination,  seeks  writing  job.  Steve 
Rothman,  140  N.  8th  Ave.,  Des  Plaines, 
III.,  60016.  (312)  824-6006. 

VETERAN  SPORTS  EDITOR,  columnist 
seeks  similar  position  on  paper  where 
management  realizes  the  importance  of 
good,  sound,  ambitious  coverage.  Write 
Box  2274,  Editor  &  Publisher. 

PROFESSIONAL.  30  years  experience  in 
all  phases  of  news  work,  now  a  working 
!  editor.  Desire  to  relocate,  preferably  warm 
weather  state.  Salary  negotiable;  doing  a 
good  job  is  primary.  Will  write  sensible, 
easy-to-read  stories,  edit  or  do  layout,  ex¬ 
pert  on  VDT  with  several  years  experience, 
wx  2272.  Editor  &  Publisher. 


,n:rT«T=<> 


Author  of  a  dozen  mass-market 
books,  countless  articles,  speeches, 
booklets,  and  other  banter  is  ready  to 
manage  more  than  words.  Young, 
aggressive,  and  experienced  in 
magazine,  book,  corporate,  associa¬ 
tion,  and  freelance  writing  and  edit- 

Box  32,  Editor  &  Publisher 


EDITORIAL  \ 


HARD-WORKING,  eager  young  reporter 
with  Masters  Degree  and  3  years  experi¬ 
ence  on  50,(X)0  circulation  daily  seeks 
challenge  of  larger  newspaper.  Prefer  in¬ 
vestigative  work  but  willing  to  do  anything. 
Box  24,  Editor  &  Publisher. 

EXPERIENCED  REPORTER,  photog¬ 
rapher,  27,  seeks  newspaper  or  magazine 
reporting  of  feature  writing  job.  BSJ.  Any 
Zone.  Box  13,  Editor  &  Publisher. 

SPORTSWRITER:  17  years  experience 
writing,  reporting.  Have  worked  sports  last 
8  years.  Have  done  editing,  layout  7  years. 
Seek  new  position  as  either  a  sports, 
travel,  entertainment  writer-deskman.  Box 
49,  Editor  &  Publisher. 

WANT  THE  UNIQUE,  the  unusual  to 
brighten  up  a  feature  section?  I  can  do  it 
for  you — I've  been  proving  it  here.  Now  I 
need  more  growing  room.  Box  58,  Editor  & 
Publisher. 

STEP  UP  TO  QUALITY.  I  can  turn  out 
sparkling  features  and  top  photos  that  will 
excite  your  readers  and  win  awards.  Box 
56,  Editor  &  Publisher. 


ENGLISH  JOURNALIST.  29.  with  daily  ex¬ 
perience,  including  Fleet  Street:  general 
assignment,  sports,  economics,  editorials, 
features.  Work  permit,  American  spouse. 
Anything  considered.  Box  34,  Editor  & 
Publisher. 


MOD  SQUAD  wrecked  your  paper?  Here's 
an  old-school,  small-town  editor  to  restore 
credibility,  recapture  that  lost  circulation, 
advertising.  Box  2254,  Editor  &  Publisher. 

AMBITIOUS,  prodigious,  prolific  reporter/ 
critic,  26,  seeks  spot  with  medium-to-large 
daily.  Anywhere.  Features,  human  in¬ 
terest,  entertainment  writing  a  speciality. 
Fluent  in  film,  theater,  literature,  pop 
music.  Experienced  award-winner.  Call 
Marshall  Fine,  (913)  842-6960  evenings. 

EDITOR/REPORTER  with  3  years-i-  experi¬ 
ence  in  all  phases  on  good-sized.  Blue 
Ribbon  Zone  2  weekly.  Hard-working,  per¬ 
sonable,  27,  with  BSJ.  Seek  daily  or  weekly 
position.  Willing  to  relocate  any  Zone.  Box 
2271,  Editor  &  Publisher. 

STOP  READING  HERE  if  you  want  a  work¬ 
er,  not  a  shirker  with  2  years  daily  hard 
news  experience.  I  want  to  move  up.  Box 
2215,  Editor  &  Publisher. 

SEASONED  daily  reporter/photographer, 
^vernment,  hard  news,  features,  ^ito- 
rials.  Box  1867,  Editor  &  Publisher. 

TALENTED,  young,  23.  sports-writer  with 
one  of  nation's  best  papers  seeks  move  to 
another  multi-sport  metro  area.  Box  2247, 
Editor  &  Publisher. 


CONSERVATIVE  newsman,  26,  seeks  posi¬ 
tion  as  editorial  writer.  Hard  working,  ag¬ 
gressive,  award  winner.  8  years'  experi¬ 
ence.  BA  degree  in  journalism.  Currently 
employed  on  medium-sized  daily.  Write 
Box  2244,  Editor  &  Publisher. 


To  answer  box  number  ods  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  ad,  c/o  Editor  &  Publisher, 
850  Third  Avenue,  New  York,  N.Y. 
10022. 

Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad. 
Include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 
Editor  &  Publisher  is  not  responsible 
for  the  return  of  any  material  submit¬ 
ted  to  Its  advertisers. 


HARD-WORKING  Air  Force  veteran,  31, 
with  MA  in  Journalism  (Missouri)  desires 
reporting/photography  position  on  small 
daily  or  weekly  in  Pacific  Northwest.  Box 


WASHED  UP  AT  47?  Good  Lord.  I  hope 
not.  Surely  there's  a  good  daily  somewhere 
which  values  maturity.  Qualified  jour¬ 
nalist,  25  years  most  phases  newsroom, 
seeks  final  slot.  Worked  papers  at  home, 
Canada,  Britain  and  Asia.  Limited  rim 
but  willing.  Camera-proficient  and  good 
bureau-man,  features,  beat  or  general  as¬ 
signment.  Last  paper  folded.  Located 
California  but  will  pay  for  move  anywhere. 
Sober,  self-starter,  family-man  needs  job. 
Please.  Box  31,  Editor  &  Publisher. 

PROFESSIONAL.  30  years  experience  in 
all  phases  of  news  work,  now  a  working 
editor.  Desire  to  relocate,  preferably  warm 
weather  state.  Salary  negotiable;  doing  a 
good  job  is  .primary.  Will  write  sensible, 
easy-to-read  stories,  edit  or  do  layout.  Ex¬ 
pert  on  VDT  with  several  years  experience. 
Box  2272.  Editor  &  Publisher. 

NEWSMAN.  33.  MA  (Journalism)  10  years 
experience,  currently  managing  editor. 
Seeks  return  to  metro  journalism,  report¬ 
ing  or  editing.  Zone  4,  6,  8  or  9.  Call  (815) 
338-0371. 


SCIENCE  REPORTER/EDITOR— Late  20s, 
news  and  PR  experience,  BA,  MS.  Looking 
tor  responsible  magazine,  daily  or  PR  work. 
I  interpret,  edit  and  write  any  science  and 
I  technology.  Clips,  references,  any  Zone. 
John  Brus,  1247  Beacon,  Brookline,  Mass. 
02146.  (617)  277-7746. 

I  'TIS  AUTUMN  and  too  quickly  December, 
and  the  sere,  the  yellow  leaf.  25  years  of 
multilingual.  Who's  Who-rated  experience 
will  heed  a  siren  song  from  Pondunk  or  Sri 
Lanka  before  the  arteries  harden.  If  it  is  a 
challenge,  I  have  10  good  years  to  offer. 
Contact  "Editor”  Cardinal  Hotel  #226, 
Palo  Alto.  Calif.  94301. 


WIRE  EDITOR  for  50.0(X)  circulation  daily 
wants  to  go  into  arts  editing  full-time.  With 
my  layout  and  news  background  and  love 
of  books,  film,  theater  and  music,  I  can 
help  make  your  section  sing.  I'm  basically 
interested  in  moving  to  Zone  1,  but  will  go 
anywhere  for  the  right  offer.  Box  4,  Editor 
&  Publisher. 


TIRED  of  sloppy  editing?  Let  this  young, 
well-traveled  MS  (Journalism)  grad  add 
sparkle  to  your  copy.  Layout  and  produc¬ 
tion  experience.  Any  Zone.  Box  23.  Editor 
&  Publisher. 


HIGH  CALIBRE  woman  journalist,  29,  with 
reporting  experience  on  South  Carolina 
daily,  willing  to  learn  copy  reading  and 
headline  writing.  Would  like  job  with  re¬ 
sponsibility  based  upon  ability  in  a  large 
metropolitan  area.  Zones  1-6.  Box  41, 
Editor  &  Publisher. 


DESK,  sports  or  ad  sales  position  sought  in 
early  January  by  veteran  newsman  on 
Eastern  Ohio  daily  or  weekly.  Box  39, 
Editor  &  Publisher. 


FREELANCE 


COVER  THE  ROCKIES  and  Colorado  with  a 
hard  news  feature  freelance.  Will  string, 
take  spots  on  wide  beat:  business,  life¬ 
style,  politics,  energy,  sports,  arts.  Experi¬ 
ence  in  all.  Photos,  ideas  supplied.  Credits 
include  Columbia  Journalism  Review, 
Newsweek,  Chicago  Mauzine,  etc.  Re¬ 
sume,  clips:  B.  Sonn,  1840 Cherry,  Denver, 
Colo.  80220.  (303)  32a6188. 


MARKETING 


MARKETING  PROFESSIONAL-Achiever, 
organized,  aggressive  with  20  years  com¬ 
petitive  experience  in  dailies,  newspaper 
magazines,  shoppers  and  weeklies.  Media 
and  market  research,  merchandising, 
promotion,  presentations,  top  level  local 
and  national  sales  and  management 
background.  Want  to  make  meaningful 
contribution  to  challenging  situation.  Mar¬ 
keting  degree.  Zones  2,  3,  4.  Box  2174, 
Editor  &  Publisher. 


PHOTOJOURNAUSM 

CHIEF  PHOTOGRAPHER  on  small  daily 
ready  to  make  a  change.  Young,  ambitious, 
reliable,  and  experienced.  Resume  and 
portfolio  available.  Any  Zone.  Box  2221, 
Editor  &  Publisher. 

CHIEF  PHOTOGRAPHER  medium  sized 
daily,  ready  to  move  up.  Young  and  ambiti¬ 
ous.  Any  Zone.  Reply  Box  2(J74,  Editor  & 
Publisher. 

FREELANCE  PHOTOGRAPHERS  AVAILA¬ 
BLE.  Two  good  experienced  wire  service 
stringers  .  .  .  Have  covered  major  assign¬ 
ments.  Both  are  available  for  deadline 
freelance  work.  Would  prefer  Eastern 
Pennsylvania,  New  Jersey  and  Northern 
Delaware,  but  will  travel  from  Washington, 
D.C.  to  New  York  City.  Call  (215)  887-91(X) 
or  write  Box  2243,  Editor  &  Publisher. 


INNOVATIVE,  MATURE  photojournalist 
with  BS  and  extensive  feature  and  layout 
experience  seeks  job  with  photo-oriented 
daily.  Will  relocate.  Davy  Scheffler,  P.  0. 
Box  1620,  Southern  Station,  Hattiesburg, 
Miss.  39401.  (601)  583-0532. 


PHOTOEDITOR — Extensive  commercial 
and  photographic  educational  back¬ 
ground.  Creative,  hard  worker,  intelligent, 
mterested  in  house  organ,  magazine  or 
newspaper.  Box  59,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER/ASSISTANT  23 
years  experience.  15  years  on  large  daily. 
Successful  experience  in  cold  type  and 
management  field.  Zone  9.  All  replies 
answered.  Box  2220,  Editor  &  Publisher. 


PRODUCTION  ASSISTANT  or  Pressroom 
Superintendent.  Knowledgeable  all 
phases.  Experience  in  multi-press  opera¬ 
tion,  maintenance,  personnel  training, 
evaluating  production  records  and  admin¬ 
istering  controls,  coordinating  depart¬ 
ments  tor  improv^  work  flow.  Box  2259, 
Editor  &  Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS  FOR 
NEWSPAPER  PEOPLE 


E&P  Employment  Zone  Chart 

Use  zona  number  to  Indicate  location  without  specific  identification 
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appears  even  though  his  plans  have  been 

Olfwi^  f  mIA  mC  I  ifff^Cjf  By  Robert  U.  Brown  duly  chronicled  for  more  than  two 


Newspaper  pot  boils 

New  York  City,  which  has  witnessed 
the  demise  of  more  daily  newspapers  in 
the  last  30  years  than  any  other  U.S. 
city,  is  now  the  scene  of  journalistic 
combat  confounding  those  who  have 
predicted  most  metropolitan  cities  will 
eventually  have  one,  or  at  the  most  two, 
daily  newspapers. 

Rupert  Murdoch  has  taken  over  the 
New  York  Post  and  injected  new  blood 
and  new  money  into  the  competition  for 
New  York  readers.  Murdoch  is  also  em¬ 
broiled  in  the  battle  for  control  of  the 
magazine  New  York  and  the  weekly  Vil¬ 
lage  Voice. 

At  the  same  time,  followers  of  the 
Rev.  Moon’s  Unification  Church  have 
launched,  with  only  three  months  notice, 
the  daily  News  World  in  living  offset 
color  printed  on  rented  facilities  outside 
of  the  city. 

Add  to  the  boiling  pot,  the  multimillion 
dollar  expenditure  of  Clarence  J.  Sha- 
heen  in  plant  and  equipment  in  Manhat¬ 
tan  for  the  projected  but  still-to-be  pub¬ 
lished  New  York  Press. 


Also,  another  morning  daily  has  been 
announced  for  publication  this  year  by 
Leonard  Saffir  who  published  the  New 
York  Standard  during  the  long  1963 
strike  which  shut  down  New  York’s 
dailies. 

Metropolitan  newspapers  all  over  the 
country  have  been  giving  more  and  more 
space  to  coverage  of  the  media.  Some  of 
them  have  reporters  assigned  to  the 
“beat.”  Controversy  in  that  area  is  not 
avoided  as  it  once  was,  probably  due  to 
the  prodding  of  some  critics. 

In  New  York,  Murdoch’s  acquisition 
of  the  Post  was  reported  in  full  in  the 
other  papers.  His  efforts  to  take  over  the 
365,000  circulation  New  York  magazine 
are  being  reported  in  daily  detail  as  are 
Publisher  Clay  Felker’s  maneuvers  to 
avoid  it. 

In  contrast,  the  appearance  of  New 
York’s  first  new  morning  newspaper  in 
decades,  the  News  World,  last  week  was 
met  with  deafening  silence  by  other 
media.  We  wonder  if  Shaheen’s  paper 
will  get  the  same  treatment  when  and  if  it 


The  disappearance  of  the  slogan,  “The 
World’s  Greatest  Newspaper,”  from  the 
front  page  of  the  Chicago  Tribune  re¬ 
minds  us  of  an  amusing  episode  in  the 
early  ’40s. 

For  many  years,  the  late  Arthur  Hays 
Sulzberger,  publisher  of  the  New  York 
Times,  entertained  several  hundred 
newspaper  publishers  on  the  lawn  of  his 
home  “Hillandale”  in  Westchester 
County  in  honor  of  the  board  of  directors 
of  the  Associated  Press.  It  was  always  on 
an  April  Sunday  afternoon  preceding  the 
annual  meetings  of  the  AP  and  the 
ANPA  in  New  York  City  the  following 
week. 

On  this  bright  sunny  afternoon  there 
was  a  loud  chopping  noise  in  the  sky  and 
a  helicopter  slowly  descended  onto  the 
lawn  in  the  middle  of  the  party.  On  the 
side  of  the  chopper  was  emblazoned 
“The  World’s  Greatest  Newspaper”  and 
out  stepped  the  late  Col.  Robert  R. 
McCormick,  publisher  of  the  Chicago 
Tribune.  Some  of  the  guests  then  were 
treated  to  a  spin  in  the  bird. 

The  comments  of  Sulzberger  were 
never  recorded. 


Daily  bows  in  NYC 

(Continued  from  page  10) 

The  first  was  whether  the  News  World 
would  accept  money  from  any  country 
and  Orme  replied;  “We  would  never 
take  money  from  any  tyrannical  re¬ 
gime.”  To  a  second  questioner,  he  said 
News  World  would  be  “free  from  sex 
and  violence,”  adding  that  “we  want  to 
see  a  very  beautiful  city”  in  New  York. 
Therefore,  the  newspaper,  he  said, 
stressed  the  positive  news.  Asked,  fi¬ 
nally,  if  he  would  take  a  paid  ad  from 
the  South  Korean  government,  Orme  said, 
“It  depends  on  what  the  ad  said”  and 
whether  the  ad  was  accurate.  “Dishon¬ 
esty  in  advertising  is  a  crime.” 

Besides  Orme,  staffers  named  are 
Michael  Trulson,  general  manager;  Brian 
Warner,  assistant  general  manager; 
Masahisa  Kobayashi,  executive  business 
manager;  Tom  Miner,  business  manager; 
David  Jenson,  news  editor;  Takehiro 
Ono,  executive  editor;  John  Dolen,  man¬ 
aging  editor,  and  Larry  R.  Moffitt,  edito¬ 
rial  page  editor. 

Moffitt,  27,  has  a  master’s  degree  in 
communications  from  the  University  of 
Texas,  where  he  graduated  in  jour¬ 
nalism.  He  joined  the  Unification  Church 
three  years  ago,  he  said.  He  once  owned 
an  advertising  agency  in  Austin  called 
Media  Pie. 

News  World,  he  said,  has  six  VDT 
terminals,  using  Compugraphics,  and  a 
phototypesetter.  “We’re  getting  a  more 
sophisticated  system  shortly.” 
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He  said  staffers  believe  the  News 
World  will  be  around  “forever.  This  isn’t 
temporary.  We  want  to  appeal  to  the 
nicer  side  of  people’s  spirits.  We  have 
strong  beliefs  in  dignity.  We’re  kind  of 
Jeffersonian  in  our  moral  obligation  to 
the  press.” 

National  editor  is  Josette  Sheeran,  23, 
who  has  her  journalism  degree  from  the 
University  of  Colorado.  She  made  head¬ 
lines  last  year  because  her  father,  the 
state  insurance  commissioner  of  New 
Jersey,  was  concerned  because  three  of 
his  daughters  had  joined  the  Unification 
Church. 

Robin  Khal,  27,  of  England,  where 
publisher  Orme  was  once  a  printer,  is 
international  editor.  Bob  Spitz,  business 
editor,  who  says  he  has  a  doctor  of  law 
degree,  is  from  California.  Bruce  War¬ 
ren,  who  says  his  main  sports  activity  is 
jogging,  is  sports  editor. 

Moffitt  said  all  of  the  staffers  are  paid  a 
salary  which  is  theirs  to  keep.  But  no  one 
would  reveal  the  amounts  paid.  They’ve 
been  working  on  the  paper  since  Oc¬ 
tober,  but  the  paper  has  been  researched 
for  a  year.  There  are  200  staffers  in  New 
York,  350  correspondents,  they  say 
around  the  country,  and  120  foreign  cor¬ 
respondents. 

News  World  plans  to  have  “Food 
World”  supplements  every  Wednesday 
and  “Entertainment  World”  on  Fridays. 

Printed  in  Mt.  Kisco,  N.Y. 

News  World  is  being  printed  through 
an  arrangement  with  the  weekly  The  Pa¬ 
tent  Trader,  Mt.  Kisco,  N.Y.  It  is  to 


publish  every  day  of  the  week,  with  a 
beginning  circulation  of  150,000  copies. 
It  is  printed  offset  and  broadsheet. 
Editorial  offices  are  at  481  8th  Avenue, 
New  York,  formerly  the  New  Yorker 
hotel  bought  by  Rev.  Moon  and  the  resi¬ 
dence  of  Unification  Church  members. 

UPI,  Reuters,  and  Agence-France 
get  a  prominent  showcase  for  stories  in 
News  World.  Other  features  are  by 
United  Features  Syndicate,  including 
Virginia  Payette  and  the  crossword 
puzzle.  The  paper’s  errors,  including 
one  that  Payette  was  incorrectly  listed 
as  being  with  UPI  instead  of  United 
Features,  came  under  “Apologies”  in  a 
comer  of  an  op-ed  page.  Erma  Bombeck 
and  James  Kilpatrick  are  also  featured. 

An  interesting  front  page  story  staff- 
written  concerns  help  for  Times  Square 
mnaways;  another  is  on  the  grain  crisis. 
Other  stories  in  the  paper,  in  the  second 
section  “Profile”  are  “Scientists  dream 
for  future  space  life.”  Religious  leaders 
are  asked  questions  on  values.  There  is  a 
culture  and  entertainment  section  includ¬ 
ing  a  dozen  syndicated  cartoons  such  as 
“Little  Orphan  Annie”  and  “Nancy,” 
and  there  is  Ripley’s  “Believe  It  Or 
not.”  and  Stella  Wilder’s  “Your  Birth¬ 
day”  horoscope.  There  are  stage,  tv, 
movie  and  music  listings.  A  rock  ’n  roll 
story  is  included  to  appeal  to  the  idea  of 
the  paper’s  appeal  to  the  18-34- year-old 
group.  News  World  borrows  the  Big 
Apple  logo  from  Ogiivy  &  Mather,  with 
slogan,  “You  have  to  be  a  little  crazy  to 
publish  another  newspaper  in  New 
York.” 

EDITOR  &  PUBLISHER  for  January  8,  1977 


Hendrix  Worldwide  was  the  first 
to  transform  words 
from  fingertip  to  computer 
to  print . . .  instantaneously. 


Since  1969,  Hendrix  Worldwide 
has  introduced  15  new 
technological  breakthroughs 
✓  in  input  editing  systems 
^  for  the  newspaper  industry. 


aboatnew 


ys 

newspimers 


RlCt: 

Hendrix  has  more  systems 
on  line  in  newspapers  worldwide 
than  any  other  company 
in  existence. 


HENDRIX  WORLDWIDE 
CORPORATE  HEADQUARTERS: 
645  Harvey  Rd. 

Manchester,  N.H.  03103 
(603)  669-9050 
Telex  943480 

U.S.  REGIONAL  OFFICES: 

Eastern  Region 

Palmer  Drive 

Londonderry,  N.H.  03053 

(603)434-1591 

Western  Region 

Suite  340 

477  Butterfield  Rd. 

Lombard,  11.60148 
(312)  963-8225 


Fact  is, 

if  you  want  to  make 
your  publication  the  most 
effective  medium  in  your  market, 
you  must  find  out  about 
the  flexible  new  Hendrix  6400  systems. 


WOF^LDWIDE 


INTERNATIONAL  AFFILIATES: 
Great  Britain 
Graphic  Arts  Equipment 
11  Aintree  Rd. 

Perivale,  Greenford,  UB  7LE 
Middlesex,  England 
1-997-8053 

Republic  of  South  Africa 
Photracomp(Pty )  LTD 
P.O.Box  0972 
Johannesburg  2(X)0 
836-2941 


Suomi-Finland 

Finska  AB  Fredr.  Wagner 

Altertinkatu  34 

Helsinki 

90-543-614 

Sverige 

AB  Fredr.  Wagner 
Vasagatan  48 
Stockholm  1 
08-22-99-00 
AB  Fredr.  Wagner 
Gamla  Tuvevagen  22 
Goteborg  8 
031-22-21-20 


Slussgatan  13-15 
Box  6014 
Malmo  6 
040-735-45 
Bundesrepublik 
Deutschland 
Klaus  Hagelstein 
2  Hamburg  3 
Fehsenfeldstrasse  21 
(040)  677-3447 
6  Frankfurt/M 
Otzbergstrasse  8 
(0611)67-4135 


If  you  act  fast 
therds  still  time  to  enter 
Ernie  Pyle  /wards. 
Deadline  is  January  15 


'  Judging  for  newspaper  writing  pub- 

lished  in  1976  will  be  by  a  panel 
7.  selected  and  supervised  by  the 

/  ^  Department  of  Journalism, 

y  _  _  .  Indiana  University. 

^  No  entry  blank  is  required.  Submit 

a  representative  collection  of  your 
writing — mounted  in  some  manner — to  Pyle 
Awards,  The  Scripps-Howard  Foundation,  200  Park 
Avenue,  New  York,  N.Y.  10017.  Include  a  sponsoring 
letter  with  your  entry.  All  entries  become  property 

of  The  Foundation. 


There  is  still  time  to  enter  one  of  <  \ 

journalism's  most  prestigious  V 

writing  competitions — the  /  \ 

Ernie  Pyle  Memorial  Awards  V 

— sponsored  by  The  Scripps-  /  ’ 

Howard  Foundation.  ^  ^ 

Postmark  deadline  is  '' 

January  15,  and  the  prizes 
are$1000and  a  medallion  plaque,and  $500 
and  a  certificate. 


In  war  and  peace,  few  reporters  ever  matched 
Ernie  in  writing  everyday  copy  about  everyday  people 
with  everyday  dreams,  and  that  is  what  the  Pyle 
Awards  are  about.  In  short,  the  best  in  human 
interest  reporting. 


First  prize  winner  in  last  year's  Pyle  Awards  was 
Robert  Hullihan,  the  Des  Moines  Register. 


Scripps-Howard  Foundation 
Ernie  Pyle  Memorial  Awards 

200  PARK  AVENUE,  NEW  YORK.  N.Y.  10017 
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The  Scripps-Howard  Foundation 
sponsors  these  other  competitions 

EDWARD  WILLIS  SCRIPPS 

FIRST  AMENDMENT  AWARD 

EDWARD  J.  MEEMAN 
CONSERVATION  AWARDS 

■  1 

with  the  following  deadlines. 

February  1 

February  15 

■  J 

Fact  Sheets  can  be  obtained  by 

WALKER  STONE  AWARDS 

ROY  W.  HOWARD 

1 

Q 

contacting  The  Foundation  at  its 

FOR  EDITORIAL  WRITING 

PUBLIC  SERVICE  AWARDS 

New  York  address. 

February  1 

March  1 

